MYSORE GOVERNMENT 
SANDALWOOD OIL 


Distilled at our Linden, N. J., Plant from Santalum Album (Linné) 


The delightful effect imparted by genuine 
Mysore Oil cannot be satisfactorily duplicated 
by any natural or synthetic material. 


In original sealed and serially numbered containers only. 
oJ 


Sole Agents: for U. S.: W. J. BUSH & CO., Inc., New York; 
Canada: W. J. BUSH & CO. (Canada) Ltd., Montreal 


VELIZAR BAGAROFF 
OTTO of ROSE 


Velizar Bagaroff Otto of Rose is again available 
in all markets under his own label. 


This quality product is especially worthy of 
your consideration. 


Sole Agents: for U. S.: W. J. BUSH & CO.., Inc., New York; 
Canada: W. J. BUSH & CO. (Canada) Ltd., Montreal 


Our universally esteemed Trade Mark: 
Bea Wtyai cacy | (aire ba | toe se 


indicates long experience in the scientific distillation of Essential 


Oils, and is recognized as a guarantee of their supreme quality today. 


W. J. BUSH & CO. 


LONDON * MITCHAM * NEW YORK, N. Y. *  MESSINA <- GRASSE 
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ESTABLISHED 1845 


BATZOUROFF & Cao. 


SOFIA, BULGARIA 


te? | 8) ORO) Me ie - 


MODERN DISTILLERIES AT : 


KARNARE KALOFER 
KARLOVO RAHMANLI 


SOLE DISTILLERS BY VACUUM PROCESS 


EXCLUSIVE AGENTS U.S. AND CANADA 


GEORGE LUEDERS & Co. 
427-429 WASHINGTON Sr., NEW YORK 


BRANCHES 
ne AGO-SAN FRANCISCO 
MONTREAL 
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Make it a 
KNOCK-oUuT/’ 


Put a new punch in your packaging . . . give your 


4 


a 


products an irresistible attack in the prize ring of 
modern selling .. . by standardizing on Kimble 
Glass Vials. These dainty carriers of brilliant crys- 
tal have enabled new and old products to put the 
"K.O.” on competition. Retempered and "strain- 
free” —light in weight and convenient to carry— 
Kimble Vials are today first choice of America’s 
great drug and proprietary manufacturers, of inter- 


nationally known perfumers, chemical firms, and 





yor sen 


food packers—for sampling and packaging articles 


bo onc] 
a ot 
ry 


that must sell quickly and in tremendous volume. 


iL 
i 


Don't trifle with bulky, unsightly containers when 
Kimble Vials are so inexpensive and so readily 


adaptable to all types of closures, labelling, and 
sampling or packaging plans. Consult Kimble FIRST! 





K\ KIMBLE GLASS COMPANY. .- - VINELAND, N. J. 


NEW YORK~-CHICAGO+ PHILADELPHIA+ DETROIT* BOSTON 


October, 1936 . 
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“Service for the Trade Exclusively” 


COMPACTS 


ROUGE and POWDER 
(More than 150 tints) 
* 
LIPSTICKS 
(All indelible shades 
consistencies a la mode) 
* 


CREAM ROUGE 
(All shade w) 
om 


EYE SHADOW 
(All shades) 























the 


. 
ne PENCILS POWDER PUFFS ty 
WATERPROOF One of the cardinal reasons for the 
MASCARAS popularity of our powder puffs is 


that we never lose sight of the fact 


that it is the women we have to 


please. 


We know that women prefer those 
things that are not only serviceable 
and appropriate but also things 
that are attractive in appearance. 


All our products guaranteed 
for chemical purity. For your It is this knowledge that has 





further protection, Products brought Oxzyn powder puffs to 


Liability Insurance carried. their present popularity. 


()x ZYN COMPANY 


: ee ae In business since 1877 ..... 





+ EEE ne 


Originators of Natural Rouges 


New York Office Canadian Office 
154- 11th Ave. 103 Ottawa St. 
WaAtkins 9-0280 Walkerville, Ont. 
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Pfaudiler 
Double Motion 
Gate type 
Glass-Lined Mixer 


] 
CAA-~PRODUCTION INCREASED 


The experience of Cremagol Laboratories with a Pfaudler Double Motion unequalled. The glass lining eliminates discoloration due to metallic con- 
Mixer is not unique. Improved color due to better mixing and elimina- tamination—is easiest to clean. Catalog No. 757 which describes this 
tion of traces of dissolved metal is what Pfaudler Double Motion Mixer and other equipment for the drug and cosmetic industry awaits your written 
users expect and it’s what they get. Increased production with the same request. 


number of man hours worked makes this the cheapest mixer you can buy. THE PFAUDLER CO., ISOIGGE Bidg., Rochester, N. \ 
Factories: ROCHESTER, N. Y.; ELYRIA, O. 


Branches: New York, Chicago, Philadelphia, Elyria, O., San Francisco and 
tions, pastes, wax products, etc., the gate type double mixing action is Los Angeles (Pfaudler Sales Co.) 


For all types of cosmetic creams, ointments, salves, emulsions, heavy lo- 


CLIP THE COUPON The Pfaudler Co., 1501 G& E Bldg., Rochester, N. Y. 


Please send me Catalog No. 757 describing Pfaudler Equipment 
for Drug, Cosmetic and Allied Industries. 


Name 


ema co 


Address 











_ YEARS our Rhodinol Coeur, Geraniol Coeur, Linalool 















Coeur have been the standard by which discriminating buyers 
judge quality. 

Now PHENYL ETHYL ALCOHOL COEUR joins this merit 
class. 

Don’t take our word for its superiority but test it yourself. First for 
odor. You will find it totally free from any unpleasant impurities. 

Then the chemical analysis. This shows no trace of esters, no chlo- 
rine, a specific gravity of 1.0230, a refractive index of 1.5327 and a 
solubility of 1 in 50 parts of water. This extremely high solubility is 
the concluding proof of its extreme purity. 

No other commercial product equals those tests; we know of only 


one imported product that equals them but its price is far higher. 


PHENYL ETHYL ALCOHOL COEUR. stands supreme and 





is offered at the price of the ordinary quality. 


van Ameringen- 


Manufacturers and Importers of Aromatic Essential 


AROMATIC CHEMICALS—ESSENTIAL OILS—FLAVORS—PERFUME SPECIALTIES Ch 
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The New Things When They're New 
but not Until They're Right 


Three months ago we produced our first 
CAMELLIA perfume oil, but we waited 
till we were 100% satisfied with it, before 
presenting it to you. 


Now it’s right! 


It's so right, that we want everyone to 
see it. We call it CAMELLIA 1937—it’s 
tomorrow's best seller. Send for your 
sample today 


and remember: just as we came to be known as “Gardenia 
Headquarters” so CAMELLIA users are looking to us 
for the outstanding oil of that type—CAMELLIA 1937. 


i-Haebler, Inc. 


l 315 FOURTH AVENUE, NEW YORK 


Chicago Toronto Los Angeles FACTORY, ELIZABETH, N. J. 


October, 1936 7 
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NEW YORK 


92-54 Cliff Street 


Telephones BEekman 3-1 535-1536 


NATURAL « ARTIFICIAL 
FLOWER PRODUCTS 


AROMATIC CHEMICALS 


ee 











as we are of these Anti-Freeze 


and Stop-Leak containers we did for Du Pont(*) ... we show 


them only as evidence of the beauty and arresting value that can 


be put into any metal containers. We like to create and manufac- 


ture such containers that really put merchandise across —sales- 


% getting packages just as distinguished and attractive as these. 


See the front cover of this mag- 
azine for a full color reproduc- 
tion of Du Pont's Anti-Freeze 


AMERICAN CAN COMPANY 


The world’s largest manufacturers of metal and fibre containers 


230 Park Avenue New York, N. Y. 


October, 1936 








The 


BRIDGEPORT ssi 


ESTABLISHED 1909 





BRIDGEPORT, CONNECTICUT © TEL. BRIDGEPORT 3-3125 
VANITY CASES e ROUGE CASES @e PASTE ROUGE CONTAINERS 
LIPSTICK HOLDERS e EYEBROW PENCIL HOLDERS e BOTTLE CAPS e JAR CAPS 
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ee is always a big demand among Holiday shoppers 
for perfume and powder which have a heavy Oriental note. 
...» You will find Fleur d’Orient ideal for this. .. . It blends 
well and has high lasting quality... .. Available in four grades: 
$6.50, $12.00, $32.00 and $48.00 per pound. . . . Write 


today for working samples! 


FLORASYNTH 


LABORATORIES + INC. 


1513-33. OLMSTEAD AVENUE, NEW YORK, N. Y. 


LOS ANGELES 


Pacific Coast Headquarter- CHICAGO SAN FRANCISCO 
4665 Hollywood Blvd. 605 W. Washington Blvd. 524 Washington St. 
DALLAS MONTREAL TORONTO 


2622 Throckmorton St. 445 St. Francois Xavier St. 11 King St. W. 
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A U.S.P. OIL FOR THE 
AMERICAN TASTE 


FROM CALIFORNIA 


COLD PRESSED AND 
on Sa 


ME) nag 
“RR eae 


NO WONDER IT’S THREE TIMES AS POPULAR 
AS ALL OTHER LEMON OILS COMBINED 


IGH quality and right price have made 
Exchange Brand Oil of Lemon, U.S. P., the 


unquestioned leader in the United States. 


It is made in the world’s largest plant devoted 
exclusively to lemon products. Nowhere else are 
there the facilities to keep production quality so 
uniform. Nowhere else has the American taste 
been so successfully met. 


Be sure to specify it by name: Exchange Brand 


Oil of Lemon, U.S. P. (Clarified). 


Sold to the Cf merican market exclusively by 
DODGE & OLCOTT COMPANY FRITZSCHE BROTHERS, INC. 
180 VARICK STREET, NEW YORK, N.Y 76 NINTH AVENUE, NEW YORK, N. Y. 
Distributors for 
CALIFORNIA FRUIT GROWERS EXCHANGE 


Products Department, Ontario, California 
Producing Plant: EXCHANGE LEMON PRODUCTS COMPANY 
Corona, California 


Copr., 1936, California Fruit Growers Exchange, Products Dept 
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+PERFEC FEOn+ 


-~+LWAYS beyond reach, perfection is, neverthe- 
less, an ideal toward which serious effort inevitably 
tends. Whether in feats of strength or skill, in the 
production of something new or useful, or in the 


creative arts or sciences, its relentless urge is forever 


prodding us to improve upon past accomplishment. 


Commercially, as in the field of perfuming, it is a 
force which must be reckoned with, for in the last 
analysis, the degree and intensity of its influence is 


what distinguishes contemporary achievement. 


In patronizing an organization strongly and sincerely 
motivated by this ideal, there is one cogent thought 
to bear in mind, and that is that, though its goal 
be beyond immediate attainment, its aims and 
efforts will be reflected amply in the finer quality and 
superiority of its products. This is a thought 


worth remembering when patronizing the Firm of 


FRITZSCHE! 


FRITZSCHE BROTHERS, Inc. 















ONCRETE 





; .,, and it’s NEEDED! 


> 


HIS specialty, recently completed by our Perfumery Division, provides a 
duplication of fragrance hardly distinguishable from that of the living 
flower. A marked improvement over heliotropin, it is much stronger, 


more economical and imparts a sweeter, more flowery effect. 


HELIOTROPE FLEURS CONCRETE is not a finished perfume in itself. It 
blends readily, however, with most floral compositions and is guaranteed highly 
soluble in alcohol. Once used, it will be found indispensable in the preparation 
of good heliotrope extracts, face powders and talcums, toilet waters and other 
perfumed preparations. It will freshen and intensify and, at the same time, fix 
the odor complex. Blended with our own Fritzbro Synthetic Flower Oils and 


Specialties, it will produce exceptionally fine results. 


We recommend HELIOTROPE FLEURS CONCRETE as a product worthy 


of your careful investigation, and will gladly supply samples for that purpose. 






tine 
»Y 
8eG yg mar OFF 


FRITZSCHE (}, 7, ; 


816 WEST 8TH STREET LOS ANGELES, CAL. PORT AUTHORITY COMMERCE BLDG. 
Proprietors ot PARFUMERIES de SEILLANS Seillans, France 76 NINTH AVENUE, NEW YORK, N. Y. 
FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 118 WEST OHIO ST. CHICAGO, ILL. 
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Their quality is the finest, their prices are 
lower, and they will improve your products! 
..- These are the reasons YOU should use... 


F.B. LIQUID ABSOLUTE FLOWER ESSENCES 


~) /E guarantee the quality of these materials. FRITZSCHE’S Flecal 

[ Absolutes are made in our own plant in Southern France under 
our constant supervision. We assure you, they are the finest today’s knowl- 
edge can produce! 


Lower costs are effected through our complete control of production 
which commences right at the source. The middleman’s profit, thus 
eliminated, becomes part of our customers’ savings. 


And finally, F. B. Absolutes, added in small proportion to perfume 
compositions, produce fuller, richer, more flowery fragrance, and there- 
fore better and more salable products. 


These are all mighty good reasons for using F. B. LIQUID ABSOLUTE 
FLOWER ESSENCES. Why not let us quote you on your season’s 


requirements before conditions beyond our control compel higher prices? 


eNOTE-. 


he yet Jas. CASSIE ANCIENNE . .. GENET ... GERANIUM ... JASMINE 
MINE crop is | JASMINE from ENFLEURAGE JASMINE from CHASSIS 
now available ~~ LABDANUM.. . . JONQUILLE from ENFLEURAGE . . . LAVENDER 


—_— OAK MOSS........ ORANGE FLOWERS 
ORANGE FLOWERS from WATER .. ROSE . . ROSE BULGARIAN 


TUBEROSE from ENFLEURAGE ....TUBEROSE from CHASSIS 
a SAGE, CLARY YLANG YLANG 


FRITZSCHE BROTHERS, Inc. 


Port Authority Commerce Bldg. 
76 Ninth Ave. New York, N. Y. 


Branches 


ATLANTA, GA. BOSTON, MASS. CHICAGO, ILL. COLUMBUS, O. KANSAS CITY, MO. 
508 Standard Building 250 Stuart Street 118 West Ohio Street 21 East State Street 2018 Guinotte Avenue 


NEW ORLEANS, LA. PHILADELPHIA, PA. LOS ANGELES, CAL. SAN FRANCISCO, CAL. 
813 Louisiana Building 12 South 12th Street 816 West 8th Street 122 New Montgomery Street 


FRITZSCHE BROTHERS OF CANADA, Ltd. 
77-79 Jarvis Street. TORONTO, CANADA 


PARFUMERIES DE SEILLANS, SEILLANS (VAR), FRANCE 





PERFERTION 


COLLAPSIBLE be and 
TTLE SPRINKLER TOPS 


WHITE METAL “MEG. COMPANY 


HOBOKEN, NEW JERSEY 


CHICAGO OFFICE: CHARLES A. RINDELL, INC., 64 WEST RANDOLPH STREET 
DETROIT OFFICE: R. M. STEVENSON, DONOVAN BUILDING 
NEW YORK OFFICE: F. L. BUTZ, 393 SEVENTH AVENUE 


October, 1936 





Sets New and FarHigher Standards 


In the creation of the perfect lipstick the constant objec- 
tive is the attainment of the highest possible melting 
point without impairment to the spreading qualities. 


We submit APLI Lipstick Series 300 as the greatest 
step the industry has made toward that objective. 


Under tests, lipsticks made by this new formula dem- 
onstrate the highest melting point as yet achieved. They 
apply more smoothly, more evenly and with much less 
pressure. They resist the most trying atmospheric con- 
ditions, without sweating or bleeding. The colors, of 
course, are of the highest purity, exceeding present-day 
standards. 


On the page opposite you will find convincing reports 
on the essential qualities of APLI Lipstick Series 300 
based on tests made by an outstanding laboratory. 


The American Perfumer 











Melting points established in 
accordance with the U.S. P. 
XI method for Class II solids. 


World's Foremost Laboratory 
Tests New Lipstick Formula 


In order to obtain a completely unbiased report on the 
physical characteristics of lipsticks produced by the 300 
Series formula, in comparison with other lipsticks, tests 
were conducted by a leading analytical laboratory. A 
representative of the testing laboratory purchased lip- 
sticks on the open market for these tests. 


We publish below a brief résumé of the laboratory's 
report. m ‘ 
Lipsticks produced in accordance with this new formula 
are being featured by all APLI clients. Exhaustive con- 
sumer tests have led to the recent adoption of this new 
lipstick by two distinguished national advertisers. 


We will be pleased to furnish samples for your per- 
sonal examination. 


*Laboratory name and report supplied upon 
request. 


Greater Resistance to Heat « Better Application « Better Appearance 


SAMPLE 


APLI 300 Beveled edge melted at 70° C: 
Stick fell over at 75° C 


B Point melted at 60° C: 
Stick fell over at 67° C 
Cc Beveled edge melted at 60° C: 
Stick fell over at 69° C 
D Beveled edge melted at 60° C: 


Stick melted at 70° C 


SAMPLE 


APLI 300 Gives thinner film, less 


SAMPLE 
APLI 300 _ Excellent lustre 
greasy than others 

B Dull surface 
Applies heavier than A 


Applies heavier than A Cc Good lustre 


Applies heavier than A D Very dull surface 





AMERICAN PERFUMERS’ LABORATORIES, INC. 


Private Brands Exclusively 


114 Fifth Avenue, New York, N. Y. 


In Canada: 1015 St. Alexander St., Montreal, Que. 


ROUGE * CREAM CHEEK ROUGE FACE POWDER * LIPSTICKS * EYE SHADOW * COSMETIQUE 


October, 1936 
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NOT ALL OPAL JARS ARE ALIKE 


Pre lliancy and unif, ofayuenes 4. 


Opar jars may be the same shape and size and yet speak a different language to 
the consumer. It is often this difference that causes a consumer to select one cosmetic product in 
preference to another. That’s why we suggest you ask us to submit samples for price and quality 
comparison. We know you'll like Carr-Lowrey opal jars. Their brilliant white sparkle and their 
uniform density and opaqueness bespeak the unusual care maintained in materials and manufacture. 


And the price for this fine quality in both stock and private mold jars is less than you might suppose. 


( A B B 7 [ ( ) VW B EF Y GLASS CO. Factory and Main Office: BALTIMORE, MD. 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427, Telephone: CHickering 4-0592 
CHICAGO OFFICE: 1502 MERCHANDISE MART, Telephone: WHltehall 4526 
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As the price Parcs PSC oc ean highs 


the attractions PAE ucoatts also soar to a new high. 


Cet is low and stable in price. ae Ce 
eyedatary counterpart Ra Cece oil and gives high 
oar a Penta fraction of the cost. These are 
reasons enough to Per tii ae Cia But Jasmonis 
Py meets Bye Wea tate (cee tame: unaffected by 
light, does not discolor in Pere me TaCe. powders, 
can be used alone, OT when blended orate tuner 
brings out the full, rich fragrance of the original 
flower. Why no use Jasmonis and effect 4 really 


PMC ie Pwned Sry dics will be sent promptly. 


GIVAUDAN 


DELAWANNA IN C 





LAURINE 


HAS MADE GIVAUDAN HEADQUARTERS FOR 


LAURINE represents the finest grade of hydroxycitronellal produced. Its 
quality, achieved by the use of specially designed apparatus and distilling 
methods in our plant at Delawanna, has established a new standard and 
made Givaudan headquarters for exacting users of this product. If you 46 you reap TH 
want the finest available—a 100% pure product, entirely free from all 
on’ matters “pertaining, 


inert residue, terpenes or foreign aldehydes—make Givaudan your head- Atte wll ring me 


quarters also. A sample will be sent to you on request. 


DEL AWANNA, . 


8 0 FIFTH AVENUE, NEW YORK, 5 NS 


Branches: Philadelphia Los Angeles Cincinnati Detroit Dallas Baltimore New Orleans Chicago 
San Francisco Seattle Montreal Havana 





Ena FS ee 


og SETS 


@ Immortal in its popularity—ageless in its appeal- Gardenia, by Norda, is 


of distinctive character, entrancing fragrance and unusual strength. Samples 


and prices on request. 


_=— 


SEB. 


ESSENTIAL OIL anpD CHEMICAL COMPANY 
INCORPORATED 


New York Office Chicago O fice 
601 W. 26th St 325 W. Huron St. 
Southern Office Los Angeles Office 


St. Paul Office Canadian O ffice 
Candler Annex Bldg., Atlanta, Ga. 685 Antonia Ave. 


Pine and E. 3rd Sts. 119 Adelaide St. W., Toronto 
October, 1936 23 
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Leading Manufacturers of Cosmetic and Toilet Preparations use these 


MERCK CHEMICALS 


Powder 3 


Zinc Stearate Zinc Oxide 
Calcium Carbonate Talc 
Magnesium Carbonate Boric Acid 


S codorants 


Aluminum Chloride N. F. 
(Liquid Anti-perspiration) 
Kaolin Colloidal N.F. 
Magnesium Carbonate U.S. P. 


Lepilatories 


Barium Sulfide Strontium Sulfide 


Lentifrices 
(Tooth pastes, powders and mouth washes) 
Calcium Carbonate 
Calcium Phosfate 
Methy] Salicylate U.S. P. 
Sodium Stearate 
Saccharin U.S. P. 
Sodium Chloride U. S. P. 
Magnesium Hydroxide Medicinal 
(for Milk of Magnesia tooth paste) 


Chlorthymol N. F. 
(Powerful Germicide) 


Fealp and Hair Preparations 


Ammonium Carbonate _ Resorcin U.S. P. 
Potassium Sulfite Sodium Sulfite 
Quinine Hydrochloride N. F. Borax 
Pilocarpine Hydrochloride Keratin 


Oxyquinoline Sulfate 
Sodium Carbonate 
Acid Salicylic 
(Dependable preservative) 


Ammonia Water 
Acid Boric U.S. P. 


LANUM U.S.P. MERCK 


(Lanolin) 


Hydrous and Anhydrous 


A superior wool-fat— 
contains Cholesterin, 
Iso-Cholesterin esters 
of the higher fatty 
acids. Especially adapt- 
able for high grade 
ointments and creams. 
Rapidly absorbed by 
the skin. 


ZINC STEARATE 
U.S.P. MERCK 





Fine, white, soft, bulky 
powder (free from 
harsh particles, foreign 
or rancid odor.) Is 
standard in many of 
the leading face pow- 
ders. Also useful to 
prevent chafing, to 
keep skin smooth and 
soft, to prevent irritat- 
ing effects of excessive 
perspiration, to relieve 
sore and burning feet. 


* 


Prices, formulas, and 
other information 
furnished to manu- 
facturers on request. 
Write us regarding 
your manufacturing | 
problems and re- 
quirements. 









By using these high quality and uniform chemicals which are available 
under the Merck label you can be sure of the high quality and uniformity 
of your own finished preparations. 







MERCK & CO. INC. Manufacturing Chemists RAHWAY, N. J. 


St. Louis: 4528 South Broadway 





New York: 161 Sixth Avenue Philadelphia: 916 Parrish Street 
In Canada: Merck & Co. Lid., Montreal and Toronto 
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are essential to the 


A Tf. finer tools 


sculptor when adding 


the last touches 





"4° HIGHER ALDEHYDES 


invaluable to the perfumer in perfecting his 
work. QThe user is rare who can judge Alde- 
hyde qualities. Therefore their purchase must 
be made where he can have full confidence. 
@ Not mass production products, our Aldehydes 
are the result of experienced and painstaking 
manufacture. Details as to their use will be 


supplied upon request. 


SGHIMMEL 2 Co. inc. 


ras 601 West 26th St. » New York, N. Y. 


October, 1936 25 





Improve the 
Appearance of Your Package 


with an attractive serviceable stock or 
specially designed 


Cap 


For perfumes, talcum and tooth powder, bath 

salts, etc. @ Furnished in a variety of designs in 

fancy metal, plain brass, polished brass, nickel 

plated or in other metals. Our “Negative Finish” 

resists acids, alkalies and alcohol. Proven by 
laboratory tests. Available in most designs. We 
make laboratory tests to determine proper fin- 
ish if necessary. Samples and prices on request. 


BRASS GOODS MFG. CO. 


345 ELDERT STREET 
BROOKLYN,N.Y. 


Phone FO verott 9 sum 


wa 


258 


No. 72 —43 /M Bath Salt Cap No. 238 —15 M/M Talcum Can Top Yo. 282*—24 M/M Screw Cap 

No. 140 —35 M/M Sifter Top Cap No. 240 —14%% M/M Square Slip Cap . 291*—22 M/M Screw Cap 

No. 150 —13 M Serew Cap No. 249 —144%4 M/M Screw Cap No. 292 —-28% M/M Flask Cap 

No. 185 —1544 M Screw Cap No. 2: M/M x 23% M/M Yo. 295 —1344 M/M Slip Cap 

No. 186 —44 M Fancy Bath Salt Cap Oval Slip Cap . 298*—38 M/M Talcum Cap, 
No. 188 —23%4 M Taleum Can Top No, 2: 5 M/M Screw Cap Sifter Top 

No. 200 —28 M Sifter Top Cap No. 257 —12 M/M x 23% M/M No. 300*—18 M/M Screw Cap 

No. 0200 —28 M/M One Piece Cap Oval Slip Cap . 317 —11 M/M Slotted Slip Cap 
No. 215 —19% M Taleum Can Top No. 25 40 M/M Bath Salt Cap Yo. 323 —45 M/M Bath Salt Cap 
No. 230 —13 M Screw Cap No. 2 20 M/M Screw Cap No. 324*—45 M/M Cream Jar Cap 
No. 232 —13. M/M Screw Cap No. 16 M/M Slip Cap Same design as No 
No. 234 —10%4 M/M Screw Cap No. 269 —44 M/M Bath Salt Cap 323. ae 
No. 236 —19% M/M Slip Cap No. 281 —11 M/M Slip Cap . 327*—43 M/M Same design as 


*FITS G. C. A. No. 400 GLASS FINISH No, 324, 
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With the feeling that there can be no 
better evidence of the service we aim 
to render to our patrons, we enumerate 
below the outstanding firms we represent. 






BS 
“< 


med RALEONKARD 
_ ESTABLISHED 185% 
HALEDON PATERSON-NJ. 





THE “ATLANTIC 
REFINING CO. 


PHILADE LPHIR- PR oe & REFINERS OF BEES-WAX T H T R ‘STO n 








PETROLEUM PRODUCTS \ 
White Mineral Oils U. S. P. . White Bleached Boes-Wax . 
= eacgetin’ use. T. L. Brand 
echinical tor cosmetic tses. Extra Quality - U.S. P. 
All gravities, all viscositie " oe Basic n bw YO Q 6 
: 3 SPECIALTIES: 






Gum Arabic - Gum Karaya 
Gum Tragacanth 
Vanilla Beans - Tonka Beans 












LOCKWOOD BRACHETT CO. 


BOSTON 
MANUFACTURERS AND IMPORTERS 


58 Castile Soap “Laco” 


ee Powdered - Granular - Bars 








COLGATE -PALMOLIVE -PEET CO. 


JERSEY CITY-N.J. 


Executive Offices - 105 Hudson Street 


GLYCERINE 
Chemically Pure U. S. P. - Dynamite 





Ware Le 
memes 


ab ae 


Tile Wa 
PO 


RATED 
ATER ST.+CHICAGO-ILL. 


‘ 


PRICE * $4.00 per pound—trial ounce 50c 


True 7 Nature FLORAL ODORS 


READY TO USE IN 


PERFUMES 
LOTIONS 
TOILET WATERS 
CREAMS 
POWDERS 
BATH SALTS 
WAVE SETS 


and many other 
products 


Contain all necessary 
fixatives and are ready 
to use in all kinds of 
toilet preparations. 


ATLANTA CHICAGO 
284 Marietta St. N.W. 205 West Wacker Drive 
BOSTON Telephone 
84 en er St. Randolph 7100 


cnn 
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For Every Type of 
COSMETIC 


These true to nature all-purpose floral 
odors are extremely low in price, but 
possess long-lasting fragrance with 
considerable power. 

A popular priced line of FLORAL ODORS 


which are dependable, and excellent to sub- 


stitute for higher quality florals. 


Consult us about your odor problems. 


Our research laboratory is always glad 


TIC 


to cooperate. 


bareineetthntiae i l S,: INC. 


EW YOR ACTORY - STAMFORD, CONN. 








1 
“OWENS-ILLINOIS SHOWED ME THE 
DIFFERENCE BETWEEN A PACKAGE AND A 


: @ Here is the Futuraline 


(Design Patent No. 
94747)one of many lines 
of SALESpackages de- 
signed by Owens-Illi 
for a variety of products. 





vs 


@ When an entire packaging job is turned over to Owens-Illinois 
Complete Packaging Service, you enlist the extensive experience 
of market-minded designers alert to trends of public taste. You 
receive expert aid not only in the selection or design of the con- 
tainer itself, but in the coordination of every packaging detail— 
label, cap, carton and case. You have the assurance that all ele- 
ments will harmonize, that caps will fit, that liners will be tested 
for your particular product, that the Packaging Research Di- 
vision will check every step with scientific accuracy. In other 
words, you will have a real Salespackage, perfect in performance 
and powerful in appeal. 


The diversity of our operations and twenty-four plants assure you 
of another service— prompt delivery —which is especially im- 
portant in times such as these when sudden requirements de- 
mand emergency action. Depend upon Owens-Illinois—all ways. 


OWENS-ILLINOIS GLASS COMPANY . . . TOLEDO, OHIO. 
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’ You can hedge against considerably higher prices on 
the natural floral Jasmin products—a definite tendency, 
according to present indications — by judiciously com- 
bining them with some of our synthetic Jasmins. * For 

many years, the house of Verley has specialized in the 
synthesis of this important flower. Our compositions are 
carefully worked out and contain the necessary ingredi- 
ents for delicacy and fixity. They will help you not only 
to stabilize your prices, but also to develop added original- 
ity in your Jasmin creations. * Write for samples and prices. 








\ 


Unvar ing character ¢ | 
Absolute’ freedom from 
impurities ¢ No trace of 
foreign odors to alter — 
f delity of aroma e _ 





Whatever Alcohol You Require, 
We Make The Best Of It 


Empire Distilling Corporation 
Yonkers, New York 
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_f few Waren 
TO ucts | Products for =Aine [Perfumes _h., Pecfumes 


A B S O L LU T E S JASMIN e ROSE e TUBEROSE 
TERPENELESS OILS BERGAMOT e ORANGE e LAVENDER 
A N IM A L F I X AT | V E S AMBERGRIS e CIVET e MUSK TONQUIN 


S P E C lA LT I E S JASMOSYNTH e ROSESYNTH e ROSE ALDEHYDE F 


P E R F U M E B A S E S BASE 240A @e MIMOSA 90A e GARDENIA VIRIDIS M 


You will find many other products of interest listed in our catalogue. 


Oadad2Z2zm™PDWaoe, iw 


Compagnie arent CO, Ce 


Executive Offices and Laboratories ..... CROTON-ON-HUDSON, N. Y. 


NEW YORK CHICAGO DETROIT LOS ANGELES SAN FRANCISCO SEATTLE PORTLAND, ORE. 


TORONTO 
Compagnie Parento, Limited, 73 Adelaide St., W., Toronto, Ontario, Canada 


COLOMBES, FRANCE 


LONDON, ENGLAND 


Y 


tmCsa LNaAUX 


There is a strong tendency towards florals in fine 
perfumes. 


MIMOSA MICHAUX* has all the fragrant charm of 
the mimosa flower. It is a lovely odor for extracts of 


the finer kind. 


EMIMOSA MICHAUX is named in honor of the French-American naturalist 
Andre Michaux, who first introduced the mimosa plant into this country from Asia 


in Old Colony days. 


WE SOLICIT YOUR INQUIRIES FOR 


MIMOSA MICHAUX 


C ompaguic Parente, aman 


Executive Offices and Laboratories CROTON-ON-HUDSON, N. Y. 


NEW YORK CHICAGO DETROIT LOS ANGELES SAN FRANCISCO _ SEATTLE PORTLAND, ORE. 


TORONTO 


Compagnie Parento, Limited, 73 Adelaide St., W., Toronto, Ontario, Canada 
COLOMBES, FRANCE 


LONDON, ENGLAND 





Hazel-Atlas Opal Jars, ideal cosmetic containers, are univer- 
sally accepted. Known and admired by the smart discriminating 


modern woman, these brilliant white jars and black caps have 


animportant placeon her dressing table. Cleanly andeconomical 
in use—but, just as important to her—they’re also decorative. 
Remember, too, their smooth white sides are perfect for 
labeling; their color combination is sure to harmonize with 
any label. 
Hazel-Atlas Opal Jars have boosted sales for other products 
—can for yours, too! 





lr SEEMS that when General 
Burgoyne was besieged near 
Saratoga on his northern inva- 
sion of the American colonies, 
in 1777, he sent a detachment 
of five hundred men, under 
Colonel Frederick Baum, to seize 
American stores at Bennington, Ver- 
mont. Near Bennington, on August 16, 
Colonel Baum was attacked by General 
Stark, at the head of a body of Massa- 
chusetts and New Hampshire militia. 

That much of the historical record 
is doubtless accurate. But just before 
the battle near Bennington began, 
General Stark is supposed to have given 
a hitch to his suspenders and shouted 
to his men: “There they are, boys. 
We beat them today or Molly Stark’ s 
a widow!’’ 

It was a good line, indicating that 
General Stark had a commendable 
sense of the dramatic. But in later years 
historians began to dig into 
and somebody discovered that General 
Stark’s wife named Molly. 
Neither was she named Millie, Mary, 


records 


was not 


(COMMERCIAL 


CENTRAL 


NEW YORK 


PLANTS: 


TERRE HAUTE, IND.; 


“The Spirit of the Nation’ 


Did General Stark 


Utter a Kamous 


or anything that sounded like Molly. 
Her name happened to be Elizabeth! 

Regardless of what he did say, 
General Stark was on the job. He 
served his country well and typified 
the spirit of the nation. 


BLDG., 


PEORIA, ILL.; WESTWEGO, LA.; 


PROMPT SERVICE FROM BRANCH OFFICES 


Products of Commercial Solvents Corporation, including Rossville Alcohols, are available in mixed carloads and in 
compartment tank cars, as well as in cans, drums, carloads, and tank cars. 


Science and industry today look to the 
name of Rossville—‘‘the Spirit of the 
Nation’’—for the finest alcohols the 
world has ever produced. Write for de- 
tails about the type of Rossville Alcohol 
best suited for your particular purpose 


SOLVENTS (ORPORATION 


N E W 


HARVEY, LA.; 


‘TURE, DB. Ff; 
AGNEW, CALIF. 


AND WAREHOUSES 
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Use ANT, 


THIS NEW SOPHISTICA 


FELTON PERFUME 


CONTINALE 


Tested for Consumer Appeal . . . 
and destined to "put over'’ your 
line of Creams, Lotions, Toilet 
Waters and Extracts. 


CONTINALE ... a sophisti- 
cated, warm, rich perfume note 
of special excellence. Priced 
from $60 to $6 per Ib., it can be 
advantageously used for the fin- 
est extracts or for a popular 
priced line. 


Tested for 


Consumer Appeal 





TED 





\ 


SIMI 


A FINE, silk velour New York Office: 
SEWELL H. CORKRAN 
30 East 42nd Street 

Phone: MUrray Hill 2-3447 
e 

Chicago Office: 

7 . or ‘ H. G. MacKAY 
Rowell container through and through. It “ue ho 
Phone: SUPerior 1676 
* 

Hollywood, Cal., Office: 
Cc. H. E. DUNN 
Guaranty Bldg. 

6331 Hollywood Blvd. 
Phone: Hollywood 0111 


= Boston Office: 

= H. P. TUCKER 

CO INC = 52 Chauncey Street 

. a “7s ° — Phone: Hancock 0398 


finish . . . expert craftsmanship eae 


will help sell someone's face powder! 


St. Louis Office: 

The DICK DUNN Co. 
Merchandise Mart Bldg. 
12th Blvd. & Spruce St. 
Phone: Central 3544 

* 

Detroit Office: 

H. E. BROWN 

319 Curtis Bldg. 


= — 2842 W. Grand rd. 
Su Phone, ‘Trinity 2-019 


38 American Perfumer 


BATAVIA e NEW YORK 














RADE MARK 


ASTROTONE 


p L),. etl TIA by pe 


Announced two years ago, Du Pont Astrotone 
found its first use by a few makers of costly 
perfumes. Today, both here and abroad, Astro- 
tone is used in a wide variety of perfumes 
and cosmetics. It is stable. It does not 


discolor powders or creams 


J 


ALSO SYNTHETIC 
MUSKS 


MUSK XYLOL 
MUSK KETONE 
MUSK AMBRETTE 


uo Re ed ee ec Se ee ee 
FOR FeRFUMES IN WHICH ENDURING 
COMSBPMER APPROVAL 13 SOUGHT 


AMBRENE EXTRA CONC. SCUR, Labdanum character— 26.00 per pound; DU PONT ASTROTONE— 
10% Solution — 20.00 per pound; CARYOPHYL SCUR, Carnation type — 20.00 per pound; CASSIE 
FARNESE SCUR, Replaces natural Cassie — 30.00 per pound; Fresh Cyclamen note — 30.00 per pound; 
JASMIN DE CANNES — 36.00 per pound; LILAC DELTA DU PONT — 22.00 per pound; MOUSSE 
ALPESTRE SCUR, Oakmoss Specialty —10.00 per pound; OPOPONAX SCUR—12.00 per pound; 
“ROSE BOSPHORE” DU PONT — 16.00 per pound. 


E.|1. DUPONT DE NEMOURS & COMPANY, INC. 


Fine Chemicals Division 


Organic Chemicals Department Wilmington: Delaware 


AGENTS FOR SOCIETE DES USINES CHIMIQUES RHONE-POULENC 








W O m € nh are ever experimenting 


with new lipsticks ... searching for the right one 


Once they buy yours... will they make repeat purchases and also recom- 
mend it to their friends? @ That depends on so many things. Such as the 
smooth, easy-to-apply consistency. Such as non-greasiness. Such as non- 
drying effect on the lips. Such as lasting quality. @ All of these things and 
many others have been taken into consideration and perfected in Helfrich 
lipsticks. These lipsticks (available in complete range of shades) are highly 
indelible. They have an exceptionally high melting point, yet they apply 
smoothly and uniformly. They are self-lubricating instead of drying to the 
lips. Write for samples! 


other HELFRICH products e 


ROUGE COMPACTS 
POWDER COMPACTS 
CREME ROUGE 
FACE POWDER 
EYE SHADOW 
COSMETIQUE 
HELFRICH LABORATORIES 


564-570 W. Monroe St. CHICAGO 


HELFRICH LABS. OF N.Y. INC. 
30-34 West 26th St. NEW YORK 


and now also in CANADA: 690 KING STREET WEST, TORONTO. ONTARIO. CANADA 


BALDWIN & BALDWIN, 819 SANTEE St., Los Angeles, Calif. 
CHARLES H. CURRY, 420 Market St., San Francisco, Calif. 
HERBERT J. BITTMAN, 318 People's Bank Bldg., Seattle, Wash. 
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J. MERO & BOYVEAU 


with works in Grasse, Mougins and Polonghera 


Established 1832 





Our complete line of FIXODORS 


has a wide range of usefulness. These soluble extractions 
from gums and resins add definite perfume character as 
well as lasting power to finished composition . .. . we 


solicit orders for the following Fixodors— 


Ampbrine Benzoin Civette 
Labdanum Labdanambre Opoponax , 
Olibanum Styrax Mousse de Chene 


Our NATURAL FLOWER ABSOLUTES and our 
NATURAL FLOWER LIQUIDS have enjoyed for many 


years a world-wide reputation for highest quality products. 


& — — — — — —— —— — — — —  EEEEEESEIESESESEIEIEIEIESIEaEaEaIEICi“U™OEoEoEIEIEIESEIESES SSE 
FABRIQUES de LAIRE 


Paris, France—E£stablished 1878 





GARDENIA RAISIN 


excels all other Gardenias for use in lipsticks, rouge and 
other cosmetic preparations. It imparts that sweet and 


fruity note so desirable for the purpose. 


The following deLaire Specialties have become 
extremely popular among discriminating perfumers: we 


solicit trial orders. 


Cinnamylal Lilas Triple Fraise N 50 
Dacachys K Jasmin Vrai Sinalia 


Sole American and Canadian distributors 
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A perfumer’s workshop is incomplete without 
SAMUELSON’S AMBREINE 


It is the original “Opoponax,” not 
equalled by any of the imitations—and 
is indispensable in the modern type 


perfume bases. 














The 


“D&O” PERFUME BASES 


lend themselves splendidly to all your 
needs. On your request we will reserve 
for your exclusive use any one of our 


bases which you may wish to adopt. 


Let our Service Department assist 
you in your Perfume problems 


Sole American and Canadian distributors 


180 Varick St. +» New York 
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Dispenser Case-HisTory 


Many readers will recognize 
the dispenser illustrated below. 
Scovill-made, some three million 
like it were used in late 1935 and 
1936 by one of America’s leading 
manufacturers of hand lotion. 
Though this particular lotion has 
been a household item for over a 
generation, sales were distinctly 
boosted by the dispenser and the 
promotion campaign which intro- 
duced it. 


1936 and 1937, the 


same lotion manufacturer wanted 


For late 


a dispenser which would repeat 














Last year... 


his success with the initial item, 
and tie in with his standard pack- 
age as well. His standard closure 
is a molded cap; it was therefore 
desirable that the new dispenser 
be an integral part of the cap, 


shipped on the bottle ready for 


792 MILL STREET 





PROVIDENCE 
7 SAN FRANCISCO 


BOSTON @ 
CINCINNATI 






















@ NEW YORK @ PHILADELPHIA @ 


° Los 


use. (The previous dispenser was 
shipped in the package, but unat- 
tached.) Hence, the dispenser 
must be but slightly larger than 
the conventional cap, must con- 
form to the regular cap in general 
appearance, and (above all) must 
be leakproof in shipment. In 
brief: a tough problem. 

Working with the customer, 
Scovill’s Drug & Cosmetic Con- 
tainer Division developed the new 
dispenser illustrated below. Not 
only does it tie in with the cus- 
tomer’s standard package, but the 
actual plastic closure was used in 
its production. The dispenser is 
small, attractive in appearance, 
and every whit as efficient as its 
predecessor—but its production 
involved many a potential head- 
ache. 

The parts used: One aluminum 
screw machine product; a cylin- 
der, valve, nozzle, and two wash- 
ers, all of sheet aluminum: two 
stainless steel springs, one stain- 
less steel ball valve; a specially 
prepared felt packaging; a gasket 
with special sealing surface; and 
a slight modification of the cus- 
tomer’s standard plastic closure. 
Newly developed aluminum alloys 


were used on some parts; mod- 


SCOVILL MANUFACTURING COMPANY 


DRUG AND COSMETIC CONTAINER DIVISION 
WATERBURY, 














ANGELES IN CANADA: 334 











ern fabricating 





ATLANTA @ SYRACUSE @ PITTSBURGH @ 


KING 





was 


technique 
used for all; but in the entire de- 
manufacturing 


velopment and 


procedure, one significant fact 





This year... 


stands out. The successful devel- 
opment and manufacture of this 
item shows what Seovill, with 
customer cooperation, can accom- 
plish. 

If your purchases include van- 
ity cases, lipstick and eyebrow- 
pencil containers, rouge boxes, 
jar or bottle closures, specially 
made dispensers, or similar metal 
products, Scovill can probably 
serve you efficiently and with un- 
derstanding. A_ representative 
from any Scovill office (in Can- 
ada, a representative from our 
Toronto plant) will be glad to 


confer with you. 





CONNECTICUT 








DETROIT @ CHICAGO 
TORONTO, ONTARIO 




















STREET, E., 
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4n unusual view of a Zanzibar native picking cloves, 
some of which will reach the perlumer as clove oil and 
vanillin. 
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The American Perfumer’ - Cosmeties - Toilet Preparations 


Industry Submits Rules 
for F. 1.0. Conference 


WasuincrTon, 
October 3.—The perfume and _ toilet 
preparations industry, in accordance 
with the regulations of the Federal 
Trade Commission, has submitted a 
set of rules which it desires to discuss 
with the Commission at the forthcom- 
ing Trade Practice Conference. Pro- 
cedure calls for a submission of the 
rules for Commission study before a 
date is set for the open conference. 
The Trade Commission 
decided on the date. 
Rules submitted in this way are of- 


has not vet 


fered as a basis for discussion and do 
not necessarily represent the views of 
all members of an industry. In other 
words, each rule will be presented at 
the Conference unless serious objection 
to it is found by the Commission 
during its preliminary study. At the 
Conference, members of the industry 
are permitted wide latitude in discus- 
sion either favoring or opposed to the 
rules. 

Following is the proposed set of 
rules to be considered at the forthcom- 
ing conference: 


Trade Practice Rules 

“1. Prices, discounts. 
terms and 
conditions of sale shall be published 
and available at all times for the in- 


rebates, allowances and 


formation of each class of distributors. 


October, 1936 


For the purpose of the section, each 
class of distributors shall be defined 
as persons, firms or corporations which 
are in competition with each other in 
the sale of the particular products 
mentioned. Such prices or any change 
in prices shall be immediately filed 
and be of record with such office as 
the Federal 
Trade Commission, but such informa- 


may be designated by 
tion shall be available and open to 
inspection only to each class of dis- 
tributors in competition with each 
other. 

“2. The payment of a P. M. or other 
commission by a member of the indus- 
try to a retailer or his employee or 
influence the sale of his merchandise, 
directly or indirectly, is an unfair 
trade practice. 

“3. No member of the industry shall 
give, permit to be given, or directly 
offer to give, anything of value for 
the purpose of influencing or reward- 
ing the action of any employee, agent 
or representative of another in relation 
to the business of the employer of 
such employees, the principal of such 
agent or the represented party, with- 
out the knowledge of such employer, 
principal, or party. This provision 
shall not be construed to prohibit free 
and ,general distribution of articles 
commonly used for advertising except 
so far as such articles are actually 


OCTOBER: 1956 


used for commercial bribery as here- 
inabove defined. 

“4. Cooperative advertising, the ex- 
pense of which is borne or shared by 
the member of the industry and re- 
tailer, shall not be considered a form 
of price discrimination, if available on 
equally proportionate terms to all the 
customers of the member, but to make 
payment for cooperative advertising 
before the the industry 
shall have received proof of insertion 
and statement of the cost of such ad- 
vertising and the member of the in- 


member of 


dustry’s share thereof, is an unfair 
trade practice. 

“To make payment for advertising. 
where such payment is made for the 
purpose of paying for the services of 
a special demonstrator or for the pay- 
ment of p.m.’s or other gratuities to 
the dealer’s employees, is an unfair 
trade practice. 

“5. To employ or permit to be em- 
ployed any demonstrator or sales em- 
ployee in a retail establishment whose 
salary is wholly or partially directly 
or indirectly paid by the member of 
the industry or his agent to work in 
such retail establishment unless such 
demonstrator or sales employee is 
clearly and openly identified to the 
public as the employee or agent of 
the member of the industry, is an un- 
fair trade practice. 
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“6. (a) The term “advertising” 
shall include all forms of printed or 
oral recommendation of products man- 
ufactured or controlled by the member 
of the industry and shall include pub- 
licity of all kinds, including newspa- 
per and magazine advertising, circu- 


lars, labels, booklets, 


ing, and statements made orally in the 


radio advertis- 


promotion of sales of such products 
by salesmen or others employed di- 
rectly or indirectly by a member of 
the industry. 

“(b) To make or cause or permit 
to be 
untrue, or deceptive statements by way 


made or published any false. 


of advertisement or otherwise con- 
cerning the grade, quality, quantity. 
substance, character, origin, size. or 
preparation of any product of the in- 
dustry having the tendency and ca- 
pacity to mislead or deceive purchasers 
or prospective purchasers or to affect 
injuriously the business of competitors, 
is an unfair trade practice. The truth 
of an advertisement shall be judged 
by its intended effect as well as by a 
literal rendering thereof. 

“(c) Offering for sale merchandise 
at a price reduced from a marked-up 
or fictitious price, with the tendency 
and capacity to mislead or deceive pur- 
chasers or prospective purchasers, is 
an unfair trade practice. 

“7. (a) To use advertising or other 
representation which refers inaccurate- 
ly in any material particular to any 
their 
prices, values, credit terms, policies or 


competitors or commodities. 
services, even without mentioning the 
name of a competitor is an unfair trade 
practice. 

“(b) To brand or mark any com- 
modity in any manner which tends to 
deceive or mislead purchasers with re- 
spect to the brand, grade, quality, 
quantity, origin, size, material content. 
or preparation of such commodity, is 
an unfair trade practice. 

(c) In selling or advertising mer- 
offer 


as copies, blends, reproductions or 


chandise, to said merchandise 
imitations of another member of the 
industry where name or brand of such 
other member of the industry is used 
without his consent, is an unfair trade 
practice. 

“8. To procure, otherwise than with 
the consent of another member of the 
industry, any information concerning 
the 
which is properly regarded by it as a 


business of such other member 


trade secret or confidential within its 
organization, is an unfair trade prac- 


tice. 
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“9, When a member of the industry 
has performed his part of the agree- 
ment of sale to accept return of mer- 
chandise, by the vendee, damaged or 
shop-worn without previous written 
authorization by the said member of 
the industry, without making a charge 
to cover the cost of reconditioning 
and handling such merchandise, is an 
unfair trade practice. 

It will be noted that some of these 
rules bear directly on subjects covered 
by the Act while 


others yossess such 
I 


Robinson-Patman 


do not seem to 


implication. 


the Old Man with # 


f It appears that this industry 
doesn’t like shows. Trouble goes 
too far back into the past to recount 
here. So that even a show which does 
drag in the buyers is not a huge suc- 
cess. Maybe after five or ten years of 
holding it—but by that time, a lot of 
us won't care. 


a 


York 
should have been a great break for the 
sellers who were there, but we wonder. 


There were buyers there—we mean 
at the Buyers’ Conference in New 


but not too many sellers. This 


One out-of-town buyer expressed re- 
sentment because the “big fellows” 
weren't there. Strangely enough, it 
was against the “big fellows,” who, he 
thought, had let him down personally. 
Not against the show itself, on whose 
recommendation he had presumably 


made a trip from west of the Missis- 


sippi. 
New merchandise in profusion, 
but most of it very ordinary. Only 
cne or two outstanding packages. 


Nothing remarkable in the way of 


products. 

f A nail polish house has a “Vita- 
min F” polish and declaimed its 

merits in tones loud enough for all 

and sundry to hear. To which one 

buyer replied, “So What?” Which to 

our ancient ears seemed a very ade- 


quate answer. 





The open price rule (No. 1) would, 
if approved by the Commission, be 
virtually a precedent for Trade Com- 
mission action. Regulations on prices, 
even so apparently innocuous as this 
one, have rarely been considered by 
the Trade Commission as suitable sub- 
jects for trade practice rules. 

Adequate notice will be given all 
members of the industry of the date of 
the It is expected that 
most of the manufacturing units and 
all those of major importance will take 
an active part in the proceedings at 
that time. 


Conference. 


ry 








f Risking a prediction—and at our 
age we should know better—The 
industry is heading for hot trouble on 
these vitamin claims. We doubt that 
the Trade Commission will be greatly 
impressed even if you prove the prod- 
ucts not only contain vitamins, but 
actually are nothing but vitamins. The 
lawyers are going to have a field day, 
and casual reporters like ourselves will 
see a lot of fun. Bills will go to the 
industry as a whole, sadly enough, and 
not to those who will make the claims. 


You put on a good show, Mr. 
Jones, but you must have been off 
on your selling job. Too few exhibits 
and not enough important houses. This 
idea will take a lot of selling. 
i Reporting on golf and other mat- 
ters, our synthetic hound says that 
the Board of Trade show at Sky Top 
in October will be a real affair. He 
plans to be there and perhaps we shall 
drag our ancient bones along. Yes, 
there will be a business meeting. 
a This week he (the hound) is at 
the N.W.D.A. meeting. But 


we 


don’t expect a report, knowing these 
drug men’s brand of hospitality. 
FREEGIFT PATCHIN 
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DR. FRED WINTER concludes his discussion of the use of these 


materials in toilet preparations in an article which covers the for- 
mulation of hormone creams and their application, and deseribes the 


A VEHICLE of ap- 
propriate composition naturally plays 
a very important part in_ biologic 
treatments through the skin, for the 
cream base must allow a rapid and 
sufficiently deep penetration of the 
hormonal materials into the subcuta- 
neous tissues threatened with cellular 
atrophy. The body of the cream must 
then be readily absorbable and also 
sufficiently greasy to facilitate vigor- 
ous massage when applied. Some au- 


thorities prefer frankly greasy 


creams 
without aqueous content while others 
recommend emulsified creams with a 
water content averaging 50 per cent. 
We have had very good results with 
the classical cold cream, prepared on 
a base of beeswax, spermaceti, stearine 
and mineral oil and containing about 
20 


cream). In 


per cent of water (oily night 


some cases a somewhat 
complex stearate cream, semi-fatty o1 
not fatty, and containing in addition 
to stearine, beeswax, cocoa butter and 
petrolatum, with a water content av- 
eraging 50 per cent gives even better 
for prophylactic 
treatment and daytime treatments in 
general. Addition of from 3 per cent 
to 5 cent of lanoline to these 
creams facilitates the prompt absorb- 
tion of the product. In any event, one 


results, especially 


per 


may use creams containing glycerine 
which will cause irritation or aggra- 
vate the slight irritations and thus 
verify their presence at the start of the 


hormonal treatment. The hormonal 


material is added to the base only when 
the cream begins to harden (cooling 
with agitation). 


Preservation of the 
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established vitamins, their effects and cosmetic possibilities. 


with a 


bormonal 


cream para-Oxy- 
benzoic ester (about 0.2 per cent) is 


necessary. 


Application of 
Hormonal Creams 

The ap- 
plied to the skin, previously cleansed 
by rubbing with a slightly acid facial 


cream is 


lotion (boric lotion, lemon juice lo- 


tion, etc.) with an alcoholic content 
of 50 per cent to 55 per cent. In any 
event preliminary washing with soap 
alkaline lotions 
(borax, potash, etc.) are strictly pro- 
hibited. 

Application should extend to the 


neck and down under the chin. It is 


is permissible, but 


accomplished by massaging the skin 
energetically with the finger tips. 

It happens quite frequently, but not 
in every case at the start of the treat- 
ments that the biological cream will 
cause more or less temporary itching 
and redness of the skin. When these 
symptoms appear in only a slight and 
superficial way, they are quite normal 
and indicate the beginning of the stim- 
ulating action of the hormonal mate- 
rials. As such they gradually lessen 
and quickly disappear. On the other 
hand, if, at the start of the treatments, 
more severe symptoms of this kind are 
noticed (which might happen especially 
in reparative treatment with creams 
rich in hormonal materials) it is neces- 
sary to interrupt the treatment and 
start again with a cream containing 
less of the hormonal principles. 

To sum up, here are type formule 





Hormones ant 


| Vitamins 








giving the composition of biological 
creams: 


For Preventive (Prophylactic ) 


Treatment 
Day Cream 
Semi-fatty or dry stearate cream 91.5% 
Female hormonal material 1.0% 
Male hormonal material 1.0% 
Lanolin, anhydrous 3.0% 
Cholesterin O.5% 
Vight Cream 
Cold cream or semi-fatty stearate 
cream 87.0% 
Female hormonal material 6.0% 
Male hormonal material By) 
Lanolin, anhydrous 5.0% 
Cholesterin 0.5% 


These creams may also be used for 
the start of reparative treatments (sen- 
sitive skin): 


Reparative Treatment 


Day Cream 
Semi-fatty stearate cream 87.0% 
Female hormonal material 6.0% 
Male hormonal material aK 
Lanolin, anhydrous 5.0% 
Cholesterin 0.5% 

Vight Cream 
Cold cream 83.3% 
Female hormonal material 8.0% 
Male hormonal material 2.0% 
Lanolin, anhydrous 5.0% 
Cholesterin 1.0% 
Lecith'n 0.2% 


Vitamins 

Percutaneous cos- 
metic treatment of the skin by the ex- 
ternal use of crude vitamin containing 
materials (carrots, codliver oil, lemons, 


oranges, tomatoes, yeast, yolk of egg, 





49 


milk, ete.) has long been practiced 
the world. 
Treatment by use of isolated vitamins, 


empirically in cosmetic 
on the other hand, is of recent date 
and still in its infancy. 

Certain vitamins (A & B) seem, more 
or less directly, to have a great influ- 
ence upon the vital functioning of the 
glands of the skin, even when applied 
externally. 

Hence they also affect the regenera- 
tion of atrophied tissues. These two 
vitamins, which are soluble in fatty 
media, seem especially destined to play 
an interesting role in preventive or 
reparative cosmetology and they have 
already proven to be of value in the 
external treatment of certain pathologi- 
cal conditions (burns, freezing. come- 


dones, acne, eczema, etc.). 


Summary of Vitamin 
Characteristics 

Vitamins are stimu- 
lating materials with a special com- 
plementary character of whose func- 
tional mechanism we are completely 
ignorant. We are, however, aware of 
the absolute necessity of their presence, 
although often in infinitesimal quanti- 
tes. for maintaining the normal func- 
tioning of the human organism, in 
which their absence causes grave 
trouble (avitaminoses). 

Their is still to 
be determined, but in all probability, 
vitamins A, D, and E, are oxygenated 
derivatives of other 


sterols (ergosterol, etc.), as also seems 


chemical character 


cholesterin or 


hormonal 
materials. This fact, perhaps, sheds a 


to be the case with sexual 


ray of light upon a certain analogy in 
kind and in action which certainly ex- 
ists between hormones and vitamins in 
the sense that both are stimulative ma- 
terials in functioning of certain regen- 
erative organs. Also the discovery of 
liormonal materials (hormones of both 
sexes) in certain plants (folliculine in 
palm nuts and in female flowers of the 
willow: androkinine in male 
flowers, etc.) seems to confirm the ex- 


certain 


istence of a close relationship between 
vitamins and hormones. The physio- 
logical action of Vitamin E especially 
seems to adduce a new proof of the 
existence of similar relations, or per- 
haps a correlative action between vita- 
mins and hormones. It has also been 
proven that a close relationship ac- 
tually exists between certain vitamins 
and the hormone producing glands of 
the human body. It has also been es- 
tablished that Vitamin A has an influ- 


ence on the thyroid gland, and on the 
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ovarian gland, Vitamin D on the para- 
thyroid just as Vitamin E stimulates 
the secretion of the anterior lobe of 
the pituitary and those of the ovaries, 
its physiological action being somewhat 
analogous to that of the ovarian hor- 
mone. Thus it seems probable that all 
of the anomalies, chargeable to lack 
of vitamins (avitamonoses) depend 
also on simultaneous troubles in the 
secretions of the corresponding hor- 
(correlation between 


inonal lands 


g 
vitamins and hormones). We also note 
the fact that folliculine, isolated from 
the urine, also acts on plants (in- 
finitesimal doses stimulate the bloom- 
ing of hyacinths) just as folliculine of 
vegetable origin (derived from palm 
nuts) reacts upon the human body, to 
cite other facts in support of a correla- 
tion vitamins and 
hormones, facts which seem to confirm 
the 
who have given vitamins the name 


“vegetable hormones.” 


existing between 


statements of certain authorities 


In some cases vitamins are closely 
related to the coloring matter of the 
parent plants (chlorophyll); in others 
the vitamins. so far as their typical ac- 
tion is concerned are almost identical 
with the coloring matter (Vitamin A 
and carotin). 


Vitamin A 

Soluble in alcohol. 
bodies, this vitamin is 
chiefly used in the form of an oily 
solution. It is found in fats and fruits 
having a yellow color due to the pres- 


ether and fatty 


ence of carotin. such as carrots, cod- 


liver oil, tomatoes, oranges, etc., and 
also in butter, yolk of egg, etc. 

Quite recently it was discovered in 
Switzerland that marshy 


tained much carotin. 


land con- 
Carotin is the coloring matter of 
products containing Vitamin A and is 
the essential source of this vitamin, 
which has its origin by the transforma- 
tion of carotin in the liver. The liver 
always contains Vitamin A and it is 
because of the Vitamin A and D con- 
taining material, that extracts of this 
organ are used in medicine. Practical- 
ly speaking, carotin has an action per- 
fectly analogous to that of Vitamin 
\. and especially so far as external 
application is concerned, it represents 
a very efficacious crude Vitamin A. 
The essential function of Vitamin A 
in the human organism, is to favor the 
development of the body and to 
strengthen the bony structure (anti- 
rachitic effect as in Vitamin D). A 
certain anti-seborrheeaic action is also 


In materia medica this 
the anti- 
xerophtalinic vitamin by reason of its 
qualities as a remedy for night blind- 


attributed to it. 


vitamin is also known as 


ness. 
Vitamin A 
usually 


(carotin) is also used, 
in the form of carrot juice, 
tomato juice, etc., as are products con- 
taining codliver oil (A and D) against 
falling 


of the skin in general and to promote 


hair, inflammatory conditions 
the healing of wounds by _ bringing 
about prompt granulation. In the form 
of an oily solution, carotin gives quite 
remarkable results in the treatment of 
chilblains and especially in cases of 
severe freezing (limbs already black 
and even incurables). Excellent analo- 
gous results are also obtained in high 

gree burns. Carotin also excels in 


de 
its pronounced quieting (anesthetic ) 


action, which makes it valuable in the 
treatment of inflammatory conditions 


of all kinds. 


Vitamin B 
(Anti-Neuritic ) 

This vitamin is sol- 
uble in water. It is found in yeast, in 
fresh fruits (less in preserved fruits). 

soos, milk, etc. It 
has been isolated from yeast. Experi- 
ence with the external application of 


in ¢ rice. tomatoes, 


this vitamin is lacking. Perhaps some 
effects of 
the 


percutaneous this vitamin 


may follow use of yeast facial 


masks. 


Vitamin C 
(Anti-Scorbutic ) 
Soluble in water 
and alcohol, this vitamin is not heat 
resistant and is promptly destroyed by 
cooking. It is found in green 


g legumes 
c.). in lettuce, 


fruits (lemon and orange juices), in 


(spinach, cabbage, et 


tomatoes, carrots, onions and milk. It 
bleaches the skin and is used for this 
purpose in the form of lemon juice, etc. 


Vitamin D 
( Anti-Rachitic ) 

This is soluble in 
fatty bodies. It is found in codliver 
oil, milk, yolk of egg, liver, bananas, 
etc. It is also found in all fatty bodies 
containing cholesterin, accompanied by 
ultra- 
(Transformation of 
ergosterol into Vitamin D). This solar 


vitamin or pro-vitamin then has its 


ergosterol, when exposed to 


violet radiations 


origin in lanolin, codliver oil, etc., 
when exposed to ultra-violet rays, as 
in isolated cholesterin which always 
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contains very small quantities of ergo- 
sterol (0.01 per cent 0.017 
cent). Anhydrous lanolin contains 
about 0.93 per cent of ergosterol. When 
it is exposed to ultra-violet radiation, 


to per 


this ergosterol content sensibly in- 
creases and is raised to about 5.37 per 
cent. After an hour’s exposure to ultra- 
violet rays, the ergosterol is completely 
Vitamin D. It is of 


the greatest importance that the ex- 


transformed to 


posure should not be much greater than 
an hour, for too long exposure leads 
to the formation of infinitely dangerous 
The use of vitamin con- 
Vitamin D 
content is not exactly known, is then 
quite dangerous, for, aside from the 
ever present possibility of the forma- 
tion of toxi-sterols, all use of Vitamin 


toxi-sterols. 


taining materials whose 


D in too massive doses carries the dan- 
ger of intoxication. Vitamin D, then, 
is quite a dangerous material in the 
hands of the empiricist. 


@ FACE POWDER Two new 
powder materials offer the ingenious 
chemist a chance to develop novel ef- 


face 


fects in their present powder. One is 
zirconium oxide, a new white pigment. 
It is almost twice as heavy as titanium 
oxide, and has a cream-white color. 
The other material is a new odorless 
form of the zinc salts of saturated un- 
even carbon aliphatic acids, such as 
the undecylate. This material is the 
same as the one formerly offered, but 
the manufacturer the 
slight odor possessed by the old prod- 
uct. The material is feathery, snow- 
white, and has truly good slip and ad- 
hesiveness. As little as five per cent will 
enhance the slip and sticking power 
of any face powder. 


has overcome 


@ HEAT EVOLVING CHEMICALS 
One supplier of chemicals, has recently 
sent a list of chemicals that evolve heat 
when in contact with water. Thirty- 
two different items are listed. The cost 
per 100,000 calories of heat generated 
is also given. Sodium sulfate and cal- 
cium oxide are the least expensive in 
the list. The list can be obtained from 
the manufacturer on request. The in- 
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Accordingly, it is better to use one 
of the standardized Vitamin D prepara- 
tions, sold under trade names, which 
contain exactly fixed percentages of 
the vitamin. This permits exact dosage 
of the vitamin in cosmetics. 

In a material containing | per cent 
of Vitamin D no more than 1.5 grams 
to 2 grams should be used in a kilo- 
gram of the finished cosmetic. (That is. 
0.015 to 0.02 grams of the pure vita- 
min. ) 

Vitamin D has been successfully used 
externally in the treatment of inflam- 
mation of the sebaceous glands (come- 
dones, acne comedo) in eczema and in 
erythmatic conditions of all kinds. In 
the preventive and reparative treat- 
ment of the skin, the use of Vitamin D 
may be recommended, although the 


results, obtained up to now are not 


conclusive. According to some author- 
ities. the addition of Vitamin D to hor- 


monal materials in percutaneous treat- 











formation is particularly interesting 
to those making special permanent wav- 
ing machines, not using electricity to 


generate the heat. 


@ NOVEL MAKE-UP If 
something different particularly 


want 
for 


dry skins, try mixing some of your face 


you 


powder with oil, until a heavy suspen- 
is obtained. The shades will be 


deeper in oil usually, and the mixture 


sion 


makes a nice powder base for dry skins. 
Pack in wide mouth jar or bottle. Be 
sure the suspension is smooth. The user 
should be advised to place the make-up 
hase on before the application of pow- 
der by at least a half hour. The oil 
goes into the skin in this length of time. 
You'll be surprised how women will 
take to it. 


It is hoped 
the 


@ “350,000 CAS 


no one misunderstood 





that 


com- 
ments on “Vitamin F” made in this 
column two months ago. What we 
question is the name “Vitamin F” and 


the nature of the information on the 
use of this material, published in cer- 
tain trade journals. Let the little lady 
with 30,000 human case records pub- 


ment, materially increases the activity 
of the hormones. 


Vitamin E 
(Anti-Sterility ) 

This is soluble in 
fatty media. It is found in butter, yolk 
of egg, cottonseed oil, etc. It has been 
this Vitamin E 
stimulates the secretion of the anterior 


isolated from oil. 
lobe of the pituitary gland and acts ac- 
cordingly on the genital organs, espe- 
cially the ovaries. Its biologic action 
is somewhat analogous to that of the 
ovarian hormone. Very little conclu- 
sive experience concerning the use of 
this vitamin externally exists up to the 
present. 
Vitamin G 

This is found in 
Schermann claims it is 
of baldness. 


dried raisins. 
useful in the treatment 
The author cannot confirm this state- 
ment. 






lish a few of these. along with controls. 
It might be interesting, too, to see some 
of the animal records, properly con- 
trolled. If the published claims can be 
substantiated, they will go far toward 
helping the sales of the material. Mean- 
while. we'll stick to corn oil 
source of essential fatty unsaturates, at 


as our 
a good deal less than the eallon price 
for the so-called “Vitamin F” of the 
sole supplier. 


@VITAMIN P And now it is A. F. 
Dufton reporting in Lancet that he 
finds vitamin P in Hungarian red pep- 
per. He says that it cures pathological 
permeability of capillary walls. This is 
augmented by a remark that 100 grains 
of white pepper is known to be good 
for haemorrhoids. 


@ POWDER COMPLAINTS = The 


commonest complaint I hear, is that 
so and so’s face powder doesn’t stick. 


Translated into manufacturers lan- 
guage, this means that there is not 


enough adhesive—zine or magnesium 
Then, too, don’t for- 


get the new powder bases now avail- 


stearate present. 


able. They have beside a nice property 
of adhesion, a definite smoothing effect 
Your adhesive 
should be present in a quantity of at 
least 4 per cent, unless kaolin or starch 
are present too. If the latter is the 
case, you can cut down on the adhesive 
a little. 


on any face powder. 
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Houbigant recently launched one 
of the most elaborate and preten- 
tious perfume presentations the in- 
dustry has thus far seen. In its 
desire to educate the layman and 
consumer, who believe that the 
manufacture of perfume means 
merely the mixture of various es- 
sential oils and alcohol, Houbigant 
has staged an “Historical Pageant 
of Perfumes,” designed to make 
the American woman more appre- 
ciative of perfume by showing her 
how much research work and what 
varied and costly materials are ne 
essary for the fabrication of a fine 
perfume. 

Pierre Harang, sales manager, and 
Emil D. Gutcheon, Western man- 
ager, conceived the plan for an 
exhibit which would dramatize the 
romance and history of perfume, 
and after a great deal of research 
and hard work were successful in 
producing a store promotion dis- 
play of which they may well be 
proud. The presentation will be 
held for ten days in many of the 
large and important stores through- 
out the country, and consists of 
eight window displays and every 
counter in the center aisle of the 
store. Spotlighted in this aisle is a 
12-foot statue of a nude pouring 
perfume over her body, the effect of 
“perfume” being produced by a 
green neon light. Each window is 
a spectacular arrangement of color 
and beauty, among which are 
dramatized the popular Houbigant 
perfumes. Two of the windows por- 
tray the history of Houbigant, go- 
ing back to 1775, and another is a 
typical perfume laboratory contain- 
ing over 1000 different products, 
including essences, raw materials, 


etc 


The first presentation was held 
at Bullock’s, in Los Angeles, and 


created a vast amount of interest. 
We reproduce herewith photographs 
of the window displays, which 
hardly do justice to the beauty and 
value of this fine exhibit. (See 
Editorial, P. 61.) 
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SPECIAL RECOGNITION: An. exciting 
new sports perfume is now introduced by 
M. Barnard, and its theme is effectively 
carried out in both the package and the 
fragrance. It is called “Bridle Path,” and 
as its name implies, the scent is a grand 
duplication of the woody fragrance the 
rider enjoys while cantering through the 
country. The glass tube which holds the 
perfume is tightly corked and solidly en 
closed in a real oak container, strapped 
with a band of brown leather, on which is 
stitched the name of the perfume. The en- 
tire package is then enclosed in a bag of 
soft brown leather, on which the name i- 
also stitched, and this combination of 
leather and wood makes a very striking 


package indeed. 













SLZANNE: “Secret de Suzanne” per 
fume, distributed by Al. Rosenfeld, 
Inc.. New York, is now being offered 
in a very smart de luxe package. The 
bottle is a rather unusual perfume 
container, having a low round neck, 
and a three-tiered decorated cut glass 
closure which Is hollow to fit over the 
neck and covers the entire bottle 
(ink-well fashion). It is enclosed in a 
rich red leather box lined in white 
satin, and the bottle rests on a white 


velours base. 





DOROTHY GRAY: This is a 
new perfume very attractively 
packaged in a smart cut glass 
bottle and boxed in an interest 
ing and unusual container. It is 
a round box. half of which re 
volves from left to right, reveal 
ing the bottle which rests on a 
white plush-covered base. Both 
the covering and interior of the 
box are of white kid, and th 


lettering is in gold. 
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HARRIET HUBBARD 
AYER: This company 
has solved the weight 
problem in connection 
with its travel cases by 
idopting plastic con 
tainers for its creams 
instead of glass jars. 
The luggage piece il- 
lustrated is finished in 
alligator grain and is 
divided in two sections 
one for cosmetics, and 
the other for clothes. 
The cosmetic section 
contains all the vital 
creams in_ attractive 
shell pink plastic jars. 
In addition, various lo- 
tions and cosmetics are 


NEW PI 
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VARFUMS CIRO: This company has _ re- 
cently introduced an interesting new floral 
perfume called “Camelia du Maroc,” remi- 
niscent of the flower whose name it bears. It 
is packaged in a round octagonal bottle with 
solid glass stopper, and the red label, which 
is printed in white, is given unusual treat- 
ment by being pasted at an angle on the 
bottle. This product is being distributed by 


Guv T. Gibson, Inc... New York. 
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BOURJOIS: Another evidence of the in 
creasingly popular vogue for Oriental per- 
fumes is the introduction of “Kobako.” 
meaning in Chinese “Beautiful Perfume 
Container,” and it is indeed a very beautiful 
container which this company is offering for 
its latest perfume. The bottle is of beautifully 
decorated cut glass, and is enclosed in a 
handsome replica of an ancient lacquered 
Chinese cabinet made of plastic material. The 
base is deep black while the cover is a deep 
rich red, creating an excellent contrast. 








a ee 








~ e  o 


6 

JAQUET: We are pleased to show this very 
handsome and unusual gold metal jar. lt 
contains “Masque Vivant.” a facial cream 
mask with an oil base which the company 
claims does not dry on the skin nor dry the 
skin. Jaquet’s trade mark is engraved on 
the cover of the jar, which has a gold wrap- 
around label printed in black, while a gold 
label on the bottom gives directions for 
using the cream. The interior of the jar is 
of thick opal glass separating the cream com- 
pletely from the metal exterior. 
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FERD. MULHENS: This new item is 
a combination of the company’s popu- 
lar “4711” classic eau de cologne and 
a pleasing rose geranium fragrance 
which will undoubtedly be well re 
ceived by lovers of this delightful 
floral scent. It comes in a_ smart 
shaker bottle with gold metal screw 
cap, and the rose design on the label 
is printed in natural colors. 
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HEWITT SOAP CO.: One of the smartest 
soap packages we have seen this season is 
this “Savon La Russe” set. The base of the 
box is gold, while the top is covered with 
glossy cream-colored paper with a diagonal 
red band across the center. This band and 
the red, black and gold band around each 
cake of soap is designed with a Russian 
crest, which is also engraved on the soap 
itself. The company is offering this seap in 


five popular odors. 
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GANNA WALSKA: Here is another 


firm with faith in the pronounced 




















trend for florals by introducing a 




















delightfully true “Gardenia” per- 
fume. It is neatly packaged in a 




















square bottle with glass stopper, and 
a triangular black and white label. 
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MARY CHESS: A trio of smart 
new packages for the Christmas 
trade which will undoubtedly have 
wide appeal. The perfume bottles 
are offered in wooden boxes cov 
ered with veal-skin (a fine leathe: 
like material), and when the remov- 
able plush-covered platforms, on 
which the bottles rest. are taken 
out, the boxes become very attrac 
tive cigarette containers. The 
smaller box has a snap-button fas 
tener, making an effective case for 
the purse. The toilet water, avail 
able in the many odors sponsored by 
this company, comes in an interest 
ing tower-like bottle with ground 
glass stopper. 


CARON CORP.: This important perfumer 
has just changed the style of the boxes for its 
popular “Bellodgia,” “Nuit de Noel” and 
~“Tacac Blond perfumes, modernizing the 
design and appearance in attractive fashion. 
These boxes are covered with heavy white 
pebbly paper, and practically the entire 
bottle is submerged in the base. An unusual 
feature of these boxes is the construction of 
the interior, which gives a layer of air 
around the bottle, and this, the company 
claims, protects the perfume against changes 
in climate and temperature. 








COLORS in COSMETICS 


CoLor lakes. to- 
gether with oil and spi it soluble colors. 
are generally employed in the manufar- 
ture of powders, lipsticks, rouges, and 
eve-shadows. However. in some. in- 
stances, such as in powders and certain 
make-up, natural earth pigments are 
used. 

Perfumes and toilet waters generally 
are colored with acid dyes which are 
somewhat soluble in alcohol. In most 
instances, the amount of color used is 
so small that a spirit soluble color is 
not needed. 

Alkaline creams should be colored 
with acid dyes which will withstand 
mild alkali. Neutral creams are prefer- 
ably colored with oil soluble colors. 

Emulsified lotions are colored with 
water soluble dyes which are fast to 
inild alkalis. Alcoholic lotions are col- 
ored the same as toilet waters. Oil lo- 
tions should be colored with oil soluble 
colors. 

In selecting colors for soaps, it is 
necessary to use dyes which will stand 
fairly strong alkalis. As a rule, the acid 
group of dyestuffs furnishes the best 
range of colors. 

In coloring dentifirices. eithe: pow- 
der or paste, the active ingredients of 
the product indicate the kind of color 
ing to use. As a rule, they are water 
soluble coal tar colors. 

There is such a range of manicure 
preparations on the market that it 
would be impossible to treat each ap- 
plication. In general, spirit and oil sol- 
uble dyes are used in nail enamels with 
the addition of certain color lakes and 
toners. 

Hair tonics should be colored with 
the same colors used in toilet waters. 
Greater care should be taken due to the 
active ingredients in most tonics. Bril- 
liantines and pomades are colored with 
oil soluble colors, of course, Perma- 
nent waving fluids contain ammonia. 
and as ammonia is one of the most dif- 
ficult chemicals to color. very few satis- 
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The authors will shortly contribute further articles 


6iviné more detail on certain phases of the subject—EDITOR. 


factory coloring materials are on the 
market suitable for this product. Naph- 
thol Green is a suitable dye. (See list 
following. ) 

Finger waving compounds are easily 
colored with either acid or basic dyes. 

Bath salts are usually composed of 
mild alkali carbonates and any color 
found suited for soaps would be ap- 
plicable. Insoluble lakes find applica- 
tion in bath salts, and some prefer these 


to soluble colors. 


Selection of 
Coal Tar Colors 

The application of 
coloring material to cosmetics requires 
considerable thought and preliminary 
testing. No color should be used which 
will not stand up for at least thirty days 
in ordinary daylight or five to ten days 
in bright sunlight. The use of an excess 
of color must be avoided to prevent 
staining of clothes. linens. and in some 
cases, the skin. Only pure colors should 
be employed. having in mind that there 
are colors to which some people are al- 
lergic, such as bromo acid. commonly 
used in lipsticks. Avoid the use of un- 
known color lakes which might have 
been precipitated by salts of the heavy 
metals. For instance. eosine is often 
acetate. An 
eosine lake. made with lead. should 


precipitated with lead 


not be used on the skin. 

Very few articles have ever been pub- 
lished on the coloring of cosmetic prod- 
ucts. Almost every cosmetic chemist 
has relied on his chemical or dyestuff 
supplier to furnish him with suitable 
coloring material. Due to the small 
amount of color necessary to tint cos- 
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metic products, the manufacturer or 
supplier has not been especially inter- 
ested in research along these lines. 

If, in the near future, the present law 
regarding the coloring of cosmetics and 
pharmaceuticals is made more. strin- 
gent, Government chemists will have 
to cooperate with the manufacturer to 
a greater extent than in the past. The 
manufacturers of cosmetics and phar- 
maceuticals should give careful consid- 
eration to any new legislation formu- 
lated in the near future, as the present 
range of certified food colors would 
not take care of his coloring problems. 


DICTIONARY OF COLORS 
Avid Colors 

{cid Amaranth (C.1. 184) is the cer- 
tified food color of this name. Soluble 
in water giving a bright red solution, 
turning magenta red on dilution. Sol- 
uble in alcohol. Withstands mild acid. 
and turns darker with dilute alkali. 

{cid Azo-geranine (C.1. 31), water 
solution red; difficulty soluble in alco- 
hol with bluish red tint; very stable to 
light. Useful in creams since it is alkali 
stable. Acid stable, and one of the most 
important cosmetic colors. 

Acid Orange A (C.1. 28), reddish-or- 
ange water solution; slightly soluble in 
alcohol with orange color. Stable in 
acid, and gets slightly yvellower in mild 
alkali. Very useful. 

Acid Orange Il (CAL. 
ish-red water solution; alcohol solution 
orange. Acid Orange A is a better dye. 

{cid Fast Red A (C.1. 176), slightly 


<oluble in cold water. more in hot water 


151), yellow- 


with red color: slightly soluble in al- 


; 
' 
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cohol. Mild alkali makes a duller color, 
and dilute acid precipitates it. 

Acid Scarlet (C.1. 80). also known 
as the certified food dye Ponceau 3R. 
Water solutions cherry red color; only 
slightly soluble in alcohol. Mild acid 
stable, but precipitates in mild alkali. 

Carmoisine (C.1. 29), gives magen- 
ta red water solutions. Alcohol solu- 
tions are bluish-red with vellowish 
fluorescence. Stable in mild acid or al- 
kali. 

Coomasie Violet (C.1. 698), a water- 
soluble violet; slightly soluble in alco- 
hol with violet-blue color. Mild acid 
and alkali stable. 

Croceine Scarlet (C.l. 183). water 
solution is a yellowish-red: insoluble 
in alcohol. Acid stable. Mild alkali pre- 
cipitates it. 

Lissamine Red (C.1. 57). water solu- 
tion is red with violet tinge. Mild acid 
stable, but gets yellower in mild alkali. 

Vetanil Yellow (C.1. 138), water so- 
lution is orange-yellow, as is alcohol 
solution. Mild alkali has no effect, but 
mild acid turns it red, and finally pre- 
cipitates it. 

Mandarin (C.1. 161), orange water 
solution. Precipitates in alkali; some- 
times used in soap. 

Vaphthol Green (C.1. 5), water solu- 
tion is yellowish-green. Acid makes it 
vellow, but mild alkali gives it a deep- 
er blue. Excellent for ammonia and 
soap solutions. 

Naphtho Yellow (C.1. 9), water solu- 
ton is yellow; sometimes used to color 
soap. Not recommended, as it is sup- 
posed to be toxic. 

Naphthol Yellow S (C.1. 10) is the 
certified food color of this name. Water 
solution has yellow color. Acid and al- 
kali stable. Acid solutions are very bit- 
ter, hence not recommended in mouth 
washes. 

Orange G (C.1. 27) gives orange-yel- 
low solution in water and alcohol. Fair- 
ly stable to light, and unaffected by 
mild acid and alkali. It has been used 
in foods and medicinals, according to 
the B.P.C. 1934. 

Patent Blue (C.1. 712), water and al- 
cohol solutions are blue. Stable to mild 
alkali, but strong alkali alters it. Un- 
stable to acid. Quite fast. 

Sulphine Blue (C.1. 714), also called 
Di-sulphine Blue. Water solution is 


ee ee 


peacock blue: soluble in alcohol. Mild 
acid and alkali stable. Good for per- 
fumes. 

Yellow G (Fast) (C.I. 16), water so- 
lution is yellow: insoluble in alcohol. 


Used as food color in some countries. 


Alkali stable. 


Basie Colors 

fluramine OO (C.1. 655). water and 
alcohol solutions are bright vellow. 
More or less fugitive. Rarely used alone 
in cosmetics, but useful when combined 
with other colors. Unstable to cold or 
heat. as well as acid or alkali. 

Bismarck Brown (C.1. 331), water 
and alcohol solutions brown. Brown 
precipitate in alkali. Used in soaps. 

Bismarck Brown (C.1. 332), water 
end alcohol reddish- 
brown. Mild alkali causes yellowish- 
brown precipitate. Used in soaps. 


solutions are 


Chrysoidine (C.1. 20), orange-brown 
solution in water or alcohol. Acid pre- 
cipitates it; mild alkali precipitates it. 

Vagenta (C.1. 677) water and alco- 
hol solution is red. Official foodstuff 
color in some countries. Acid turns so- 
lution yellow, alkali gives red precipi- 
tate. 

Valachite Green (C.1. 657). alcohol 
and water solution bluish-green. Fugi- 
tive. 

Methylene Blue (U.S.P. XI) gives 
blue alcohol and water solutions. The 
medicinal grade is free from zine chlo- 
ride. Technical grades contain this 
chemical. Colorists do not believe it to 
be very stable to light. It can be used in 
certain solutions, such as deodorants. 

Methylene Green (C.1. 924) gives 
bluish-green solutions in water and al- 
cohol. Reputed to be quite fast to light. 
Stable in mild acid. 

Methyl Violet (C.1. 680), water and 
alcohol solutions are violet. Fugitive. 

Phosphine (C1. 763), reddish-yel- 
low solutions in alcohol or water. Mild 
acid brightens the color, while alkali 
causes it to precipitate. 

Rhodamine B (C.1. 749), water and 
alcohol solutions are bluish-red, with 
fluorescence. An important dye for 
soaps and nail enamels. 

Rhodamine 6G (C.1. 752). water so- 
lution is scarlet-red with green fluores- 
cence: alcohol solution is red with yel- 


low fluorescence. Is considered to be 





the most beautiful! of all synthetic dves. 


Used in soap and nail enamels. 

Safranine (C.1. 841), red solution in 
water and alcohol, with fluorescence. 
Fugitive. 


Hydroxy Xanthenes 
Eosine Group 

Eosine (C.1. 768). water solution is 
Lluish-red, with green fluorescence. Al- 
cohol solution is bluish-red with yel- 
lowish-green fluorescence. Stable in 
mild alkali solutions, including am- 
monia. Used in making geranium lakes. 

Spirit Eosin (C.1. 770) is ethyl eosin, 
with cherry-red color in alcohol. 

Fluorescein (C.1. 766) has yvellow- 
ish-green color in water solution, with 
green fluorescence. As little as 1 part 
in 40,000,000 gives fluorescence. Used 
in shampoos. Stable to alkali. 

Erythrosine ‘(C.l. 773), cherry-red 
water solution. Certified food dye. Used 
in alkaline preparations where a pre- 
cipitate will not show, as in tooth paste 
and powder. 

Phloxine ‘(C.l. 
red water solution. Precipitates with 
acid and alkali. 

Phloxine B (C.1. 778). water and al- 
cohol soluble. with bluish-red color. 
Stable in mild alkali. 

Rose Bengal ‘C.1. 
water solution. Too fugitive. 

Rose Bengal 3B (C.1. 779), bluish- 
red water solution with fluorescence. 
Mild acid precipitates it. but mild al- 
kali does not alter it. 


774). gives cherry- 


777). cherry-red 


Uranine, also called /ranine. is the 
same as fluorescein. which see. 


Oil Soluble Dyes 

Oil Orange (C.1. 24). orange-red so- 
lution in alcohol; colors fats and oils. 
Gives true orange in oil. Not very sol- 
uble in mineral oil. 

Oil Red (C.1. 258), gives bluish-red 
solutions in animal, vegetable and min- 
eral oils, as well as in alcohol. 

Oil Scarlet (C.1. 73). colors oils and 
alcohol a yellowish-red. 

Oil Ponceau (CLL. 248). colors oils 
and alcohol a scarlet-red. 

Oil Yellow A.B. (C.1. 61). colors 
vils and alcohol an orange-yellow. A 
Addition of acid 
makes it more red. while alkali does not 
affect it. 

Oil Yellow O.B. (C.1. 22). 


certified food dye. 


( olors 










oil and alcohol solutions orange-yel- 
low. A certified food dye. Behaves like 
the A.B. grade to acid and alkali. 
Induline (C.1. 860), gives good blue 
shades in oil; when the dyestuff is pure 
it is safe to use in cosmetics. The addi- 
tion of a little oleic acid may be neces- 
sary to facilitate solution of the dye. 
When used together with any of the 
vellow colors above. it gives green 


shades. 


Direct Cotton Colors 


Many of the direct cotton colors are 
useful as cosmetic dyestuffs. Among 
these are Coomassie B!ue Black (C.I. 
246), soluble in alcohol and water. 
ceiving a blue-black color. It is an im- 
portant color. The whole series of Chlo- 
1ozol Colors (brown, blue, green, red. 
etc.) belong to this class. These are 


used in cosmetics, too. 


The Colour Index 


When the Society of 
Dyers & Colorists (England) compiled 
the great Colour Index, edited by F. M. 
Rowe. it rendered a double service, (1) 
tu the manufacturer of dyestuffs, and 
(2) to the user or student of these ma- 
terials. The Colour Index lists the nu- 
merous dyes according to type, giving 
each a number. Under this number can 
be found the various synonyms or 
trade names for any dye made by man- 
ufacturers throughout the world. Here. 
too, can be found the method of syn- 
thesis. physical and chemical criteria. 
and uses. Unfortunately. though, cos- 
metic applications are not mentioned 
among the uses. So that an interested 
user of cosmetic dyestuffs has to do 
more than just to look through the list 
of dyes to get the various useful ones. 
The importance of the Colour Index 
can be seen by a glance at the synonyms 
for the certified food color. Naphthol 
Yellow S (C.1. 10). These are: Acid 
Yellow DH; Naphthol Yellow HS, OS, 
DH; Acid Yellow SCI; Citronine A 
and L, and many others. Thus. simply 
saying Naphthol Yellow means noth- 
ing. But if the Colour Index number is 
given, then the reference is to a definite 
substance. the same everywhere. The 
same thing applies to the other svn- 
onyms, and to the hundreds of dves 
listed in this book. 


Addenda 

Bromo Acid is not 
mentioned in the dictionary of colors. 
because it is not listed in the Colour In- 


dex. Eosine is the sodium or potassium 
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salt of tetra-brom-fluorescein. Bromo 
acid of the trade is the acid of Eosine. 
t is not always the tetra-brom deriva- 
tive, though. The amount of bromine 
in bromo acid affects the color in a di- 
rect ratio. 

The derivatives of fluorescein (hy- 
droxy-xanthenes) are sometimes re- 
ferred to as the Eosin group. They are 
all fugitive to light. Some are used in 
toilet preparations, such as nail enam- 
els. 

We have grouped the colors accord- 
ing to type, that is, acid, basic and so 
on. This grouping works in with the 
section on Colors Recommended for 
Cosmetics. Another grouping is that in 
the Report of the Odorgrapha Commit- 
tee of the A.M.T.A., and published in 
The American Perfumer, February. 
1935, p. 617. Between these systems, the 
user can make an easy choice of colors. 
Thus, if one is interested in a tint for 
an alcoholic lotion, looking through 
the A.M.T.A. Chart, we find the nearest 
thing to an alcoholic lotion in “mouth 
washes.” The colors recommended are 
either vegetable or aniline. Checking 
through our recommendations, we find 
that acid colors are recommended. 
Looking through the list of acid colors, 
one simply chooses the tint, and that is 
that. Most of the food colors have not 
been included in the dictionary of col- 
ers to avoid repetition. Referring to 





these earlier in this article, one can 
easily determine their usefulness by 
noting their stability in either acid or 
alkaline media. 

Acid and basic colors are incompati- 
ble in the same mixture, and if a basic 
dye is added to a solution of acid dye. 
the former will be precipitated. Basic 
dyes have greater strength than acid 
colors, but are more fugitive. Acid col- 
ors as a whole are much less toxic to 
man than basic colors. 
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ABSTRACTS FROM FOREIGN JOURNALS 


Under this heading are pub- 
lished brief abstracts of articles, 
both technical and general, from 
foreign journals in this field, to- 
gether with page and volume ref- 
erences, We cannot furnish com- 
plete copies of these articles or 
journals but will be glad to supply 
the addresses of the publishers 
upon request. 


I. G. Farbenind. A.G., Ger. pat. 621,- 
963. Gaseous ammonia is caused to re- 
act with the melted fatty acids, such as 
stearic. oleic, dioxystearic, ricinoleic, 
etc., without pressure, and in the pres- 
ence of a catalyst—bleaching earth, 
silica gel, activated charcoal, or other 
similar material, at a temperature be- 
tween 150° and 180°, for 21 to 48 
hours. The resulting amide may be 
used as such, for various technical 
purposes, or in solution, or may first 
be freed from impurities such as nitrile 





—formed if too high temperatures are 
used—by treatment with suitable sol- 
vents such as ligroin or benzine. Ex- 
cess ammonia, which also carries with 
it water formed during the reaction. 
may, after removal of this water, be 
used again, 


\. Boutaric—writing in L. Apethe- 
carie Therapeutique, Vol. 262, p. 800. 
November, 1935—states that emulsion 
types canbe distinguished by three 
_tests./The principal factors determin- 
ing stability of emulsions are: (1) Sur- 
face tension; (2) Density. The greater 
the density of the two phases, the 
smaller the gravitational force—tend- 
ing to caues separation; (3) Viscosity. 
Additional theories of Bancroft, Don- 
nen ¢nd Harkens are reviewed, as well 
as methods of determining the amount 
of oil in an emulsion. 
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lr sharpers do not 
sell the Brooklyn Bridge as often as 
they used to, it is only because bigger 
and better bridges have been erected. 
\ccording to reliable authority, the 
“Information Booth” in the Grand Cen- 
tral Station was sold, not long ago, to 
a fruit vendor as a choice location for 
his banana stand. 

Yet, not all the gold-brick salesmen 
prey on uneducated immigrants or un- 
suspecting yokels. There are the wiser 
and match 
wits against the smart brains of indus- 
try sell hot 
notoriously hard-boiled buyers. 

If you are skeptical about this fact, 
vou have only to turn to the Federal 
court records of 1934 and look at the 
of “The Modern Management 
\ssociation.” Postal authorities state 
over 100 manufacturers, both large 
and small were taken over this easy 


smoother operators who 


and_ successfully air to 


case 


road to fortune, paying anywhere from 
$200 to $1,500 for the ride. This swin- 
dle took its victims from nearly every 
industry including 50 firms that manu- 
facture cosmetics or allied products. 

The Modern Management Associa- 
lion was supposed to have 5000 repre- 
sentatives throughout the country. 
Theoretically, these agents sold from 
door to door and were supposed to be 
as well known in the provinces as the 
“Fuller Brush Men,” the “Real Silk 
Hosiery” representatives, or the agents 
of the California Perfume Company. 
If a firm wished to enlist the services 
of these established “Modern Manage- 
ment Association” representatives, a 
substantial fee had to be paid to the 
association. In return for hard cash, 
the M. M. A. gave two things: first, a 
list of names of 5000 agents, and sec- 
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Not only the little fellow, but frequently the important cosmetic 


company tangles with a sharper. 


DON COLLINS shows that 


they are not so easy to spot and how a few of them work. Noth- 
iné to do about it but investigate before you buy, apparently. 


ondly, the suggested copy and lay-out 
for a mailing piece to be sent to all 
the canvassers on their list. The print- 
ing and mailing of the agents folder 
were up to the manufacturer, the cost 
of this and separate 
from the sharper’s fee. In an elaborate 
and grand manner, the “Modern Man- 
agement Association” tried hard not to 
promise anything. They merely hinted 
that over 40 per cent of their members 
would take on any new item that was 
endorsed by the association. They fur- 
ther intimated that any product backed 
by their council and sales drive would 
in no time attain unbelievable success 
and yield amazing profits. 

This racket yielded over $100,000, 
and flourished in prosperity until the 
postal authorities caught up with it and 
brought the responsible men to trial. 


was _ additional 


There were many startling revelations 
brought to light in the courtroom. It 
was found that there were over 1500 
duplicate names on their list of 5000 
agents and the conspicuous absence of 
replies plus the over-abundant returns 
to numerous manufacturers’ mailings 
clearly indicated that agent’s names had 
been culled from a source that was no 
more appropriate and not half as alive 
or accurate as last year’s telephone 
directory. The heads of the “Modern 
Management Association” were found 
guilty of using the mails for fraudulent 
purposes and sentenced to serve prison 





terms. However, it is rumored that this 
racket is alive again and doing a land- 
office business. 

Some of the most amazing frauds are 
designed for the specified purpose of 
preying on industry. In line with the 
“Modern Management Association's” 
lecherous plan are the fake buying syn- 
dicates. These latter organizations are 
but costly. Is 
there any manufacturer who will not 
become excited if asked to quote the 


more tantalizing less 


price on several gross of his highest 
priced merchandise? Especially if the 
inquiry comes from a syndicate that 
claims to represent over 10.000 depart- 
ment stores. If, after dickering, these 
phoney resident buyers condescend to 
recommend a product to their member 
stores, they may demand a commission 
on future sales. but the real pay-off is 
the $400, or lesser amount, they ask 
for. This sum is to cover the cost of 
printing a report and mailing it to their 
associated stores. 

self - called representatives 
print a flimsy circular which they mail 
in the same envelope with 10 or 12 
similar folders. When this over-stuffed 
letter is then sent to the list of stores. 
the bogus buyers are through. So is 


These 


your business as far as their stores are 
concerned. This mailing was all they 
really promised. In truth they are not 
buyers for a syndicate. They represent 
no one. All they have is a mailing list 
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of stores that seldom look at their re- 
ports and pay no attention to their 
recommendations. To date there are 
over 125 known manufacturers who are 
victims of this racket. Twenty-seven 
of these are makers of cosmetics. 

This is just another net that is cast 
over any manufacturer that has not 
learned that sales are only made the 
hard way. According to reliable re- 
ports, there are two new rackets that 
show current trends in the art of swin- 
dling. A group of racketeers back a 
respectable dummy in a wholesale busi- 
ness. For about six months this whole- 
saler places small orders with numer- 
ous manufacturers, paying all bills 
promptly and discounting all invoices. 
Succeeding orders increase, but are 
always paid for until the manufacturers 
hecome used to doing business with the 
new wholesaler. When the wholesaler 
hecomes well established. the gang hbe- 
hind it places a substantial order with 
each manufacturer and vanishes afte: 
the delivery of the goods. In this smart 
new style, the manufacturer gets 
squeezed from two directions as his 
merchandise is dumped on the market 
for 75 cents. or less. on the dollar. It 
is rumored that there are a few promi- 
nent tooth paste manufacturers who 
would like to forget this one. 

Che other current scheme is to obtain 
merchandise for nothing. This is done 
by using the name of a well-rated com- 
pany which is located in another city 
of the same state. The swindler orders 
large quantities of goods by telegraph 
and to allay suspicion of those who 
check his rating, the swindler prints the 
word “Branch” on a fake letterhead of 
the legitimate firm. To further avoid 
suspicion, he may instruct the shipper 
to pack part of the order separately, 
explaining that he will reconsign it to 
the city where the rated company Ww hose 
name he uses is located. 

When the merchandise arrives it is 
sold for what it will bring and the thief 
moves on. 

The company that contemplates 
utilizing the services of a collection 
agency should be very careful and in- 
vestigate the agency very thoroughly 
before entering into any agreement. 
During the past months, a number of 
organizations have become active 
whose principal business appears to 
be the collection of accounts on a 
commission basis. Several of these 
collection agencies have given many 
manufacturers commercial ills that ave 


well marked in red. 


The manufactur- 
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ers complain that they were misled by 
salesmen statements or failed to read 
the contract fully. Whatever the rea- 
son many manufacturers have been 
hurt. 

On the face of the agreement it may 
appear to stipulate that the agency will 
purchase delinquent accounts at a pro- 
portionate amount of their face value 
depending on the length of time they 
are overdue. Actually the contract gives 
the agency the privilege of purchasing 
some or all of the accounts if in the 
judgment of the agency the accounts 
are deemed to be good risks. The con- 
tract does not obligate the agency to 
purchase any accounts, but places the 
creditor liable to the agency for the 
most surprising sums. It is a vicious 





racket that loses both money and cus- 
tomers for the unsuspecting. 

These are but a few of the many 
methods used by those with more cupid- 
ity than conscience. If you still doubt 
that these big business fakers are ex- 
perts in practical psychology and are 
able to catch wide awake business men, 
then ask your next door neighbor, for 
he has probably been the victim of a 
racket at one time or another. 

However, a good way to shy away 
from swindling schemers is to remem- 
ber there are no royal ways to fortune 
or easy methods of getting distribution 
and sales. If the racketeer could really 
deliver, he would be a respected com- 
petitor and not an “expert” at a few 
dollars per idea. 


ADVERTISING AGENCY CHANGES 


NAME AND ADDRESS 


PRODUCT 


NEW AGENCY 


Amouroux, Inc., Pierre, New York City Bienaime, Molinard 
and Rochas Lines. United States Advertising Corp., 


New York 

Ybry, Inc., New York Perfume Edwin M. Phillips & Co., New 
York 

Veolay, Inc., New York Toilet goods E. M. Freystadt Associates, New 
York 

O'Leary, Inc., Lydia, New York Creams, etc. J. P. Muller & Co., New York 

Hollywood Mask, Inc., Chicago Cosmetics Kirtland-Engel Co., Chicago 

Imperial Brands Co., Chicago Cosmetics Dade B. Epstein Advertising 
Agency, Chicago 

Revillon, Parfums, New York Perfumes Erwin, Wasey & Co., Inc., New 


Revion Nail Enamel Corp., New York. Nail Polish 


Seychelles Palmarosa 
Oil Analyses 


The Bulletin of the Imperial Insti- 
tute (1935, 33, No. 2, 140-142) states 
that a sample of Palmarosa oil was 
received from the Seychelles. It had 
been distilled from the whole plants 
grown from India seed, and a yield 
of 3 litres per ton of material had been 
obtained. The oil was of a very pale 
yellow color, and its characteristics 
are described in a table contained in 
the Bulletin, together with those of 
three palmaroca oils from Seychelles 
previously examined at the Institute. 

The oil contained a high percentage 
of “total geraniol” and a relatively 
small amount of esters. The oil had a 
satisfactory odor, and was free from 
the characteristic pungency of ginger- 
grass which has been observed in some 
of the palmarosa oils from Seychelles 
examined at the Institute. A London 
firm of essential oil distillers con- 
sidered that the oil would be fully 
equal in market value to the Indian 


vil, 





York 
H. B. LeQuatte, Inc., New York 


Turkish Production of 
Gum Tragacanth 

The principal Turkish centers of 
gum tragacanth production are Kay- 
serie, Burdue, Isparta, Nigde, Yosgad, 
Bitlis, Ankara, Maras, and Mersin. 
The gum is gathered near these centers 
and shipped to Istanbul and other 
ports in bags containing about 80 kilo- 
grams. The finest qualities are re- 
packed for export in wooden cases, 
each containing from 100 to 160 kilo- 
grams (1 kilogram equals 2.2 lbs.), 
while the inferior grades are shipped 
in jute bags, each containing 75 to 100 
kilograms. 

Output during 3 years was as fol- 
lows: 1931-1932, 3000 bags (100 kilo- 
grams; 1932-1933, 2500 bags: 1933- 
1934, 1500 bags. The United States. 
England, France, Germany, Italy and 
Spain are the most important buyers 
of Turkish gum tragacanth, the lead- 
ing distribution centers being New 
York, London, Marseille and Ham- 
burg, respectively. (Consul General 


VW. K. Moorhead, Istanbul.) 


The American Perfumer 

















THE AMERICAN PERFUMER 
S. L. MAYHAM, Editor 


MARY L. GOODMAN, Editor. 
FELIX A. BELAIR, JR., Washington Bureau. 


Assistant 
















































Senator Copeland 
and Food and Drugs 


While the industry 
ciates the efforts of Senator 
Copeland of New York to ac- 
complish revision of the Federal Food and Drugs Act, it 
cannot find itself in complete accord with all of his meth- 
ods. The Senator has just announced that he is in process 


appre- 


of drafting a new bill for the next session of Congress 
and has asked the interested industries for suggestions. So 
far, fine! However, appended to his request is the state- 
ment that his bill will be drawn without reference to the 
desires of the Department of Agriculture and without 
consultation with that body. 

It is amazing that Senator Copeland should be so naive 
as to believe that a bill can go through Congress without 
the Department having a very considerable hand in its 
preparation. Such a measure as the Senator apparently 
proposes would have tough sledding indeed in committee 
and probably tougher still on the floor. Dr. Copeland is 
a fine man and an amazing politician, but this industry 
is interested in getting a satisfactory law with reasonable 
promptness. The latest proposals seem none too well cal- 
culated to bring about this desired end. Rather are they 
likely to bring a grand row and perhaps no law at all. 
We hope the Senator will reconsider and at least be polite 
to the Department of Agriculture. What industry wants is 
sound legislative procedure and not political manipulation. 


Educational Displays 
and Perfume Values 


For years there has been talk 
of a cooperative educational 
campaign in the interest of 
perfumes and cosmetics, but it has amounted to nothing but 
talk. Meanwhile the industry has been under more or less 


constant fire from those without, and, sad to say, some of 
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those within. Still the cooperative effort has been lacking. 

Now comes one perfumer, Houbigant, Inc., with a cam- 
paign which shows what might have been done through 
efforts. Its work which is described and 
illustrated on pages 52 and 53 is a splendid example of 
promotional activities calculated to advance not only its 


united store 


own interests but those of the entire industry. 

Good perfumes are not cheaply made, nor are they pro- 
duced without great technical skill and a background of 
years of experience. The same may be said of good cos- 
metics, although the Houbigant emphasis is naturally on 
perfumes. Through this fine educational and promotional 
display, Houbigant will bring home to many women a part 
of the value and glamour contained in the perfume bottle. 
The industry owes a vote of thanks to this company for its 
progressive step. Unauthorized, we extend it, and hope for 


the company a rich reward in sales and prestige. 


In this issue, Dr. Fred Winter 
in Cosmetic Preparations prominent 


Vitamins and Hormones 
European expert, 

concludes a brief summary of 
hormones and vitamins and their use in toilet preparations. 
As a scientist of note, Dr. Winter is naturally cautious in 
the statements which he makes regarding the usefulness of 
these materials. Some may feel that he has erred by under- 
statement. It must be remembered that the real scientist 
exercises this element of caution to a far greater degree 
than does the seller of materials seeking a market. The 
latter may not actually make false statements, but the 
tendency slightly to exaggerate the merits of his products 
is always present. 

It is to be hoped that the cosmetic industry will exercise 
scientific caution, not in its experiments or use of these com- 
paratively new materials, but in the claims which it makes 
for the finished products. As an industry we have not been 
too famous for the modesty of our advertising statements 
in the past. In fact, with neither vitamins nor hormones to 
discourse upon, some of our advertisements have been 
under severe fire. They are likely to be subjected to even 
closer scrutiny in the future, especially if cosmetic regula- 
tion by the government becomes an established fact. 

As an indication of the type of scrutiny to which hormone 
and vitamin products are likely to be subjected, we quote 
the following questionnaire recently submitted by one 
government department to a prominent specialist in this 
field. 

“1. (a) What is the meaning of ‘Irradiated’ when 
used in connection with face powder or face cream? 
(b) What is the meaning of ‘re-irradiation’ ? 

“2. In your opinion how long will the following 
products emit ultraviolet rays after being subjected 
to the process of irradiation: 

(a) Face cream? 
(b) Face powder? 


“3. (a) Will 


from the skin? (b) If so, what type of blemishes? 


ultraviolet rays remove blemishes 


1. Does a face powder or face cream which has 


been irradiated have any therapeutic effect when ap- 














plied to the skin due to the fact that it has been ir- 


radiated 7 


“5. (a) Are re-irradiations emanating from a face 
powder or face cream of sufficient intensity to give 
the user the beneficial effects of sunshine ? 
face powder or face cream which has been irradiated 
he successfully used as a substitute for sunshine? 

“6. Will re-irradiation emanating from a face pow- 


der or face cream stimulate the ‘youth glands’ or any 


other glands of the skin? 


“7. What are the ‘youth glands’ of the skin? 


“Oo 
Oo. 


100 Angstrom units in length or is the term radio- 
active applicable to rays in the ultraviolet spectrum? 


Please explain in full.) 


“9. Kindly give any other information relative to 


Propuits DE Beaute. By R. M. 
Gattejosseé. (In French.) Girardot et 
Cie. 27 Rue des Grands-Augustine. 
Paris. 310 pages. Illustrated. 91, 


by 614 inches. Price. 32 frances. 


There are several unfortunate things 
that render the usefulness of this book 
half For 


stance, it is the author 


it could be. in- 
bad that 


describes certain specialties originat- 


about what 


too 


ing in his own company. Then it seems 
that the proof reader had a dose of 
sleeping potion during his reading. 
Several flagrant errors are found in 
the In 
seems to be a repetition of material. 


contents. other places there 


which is not good practice from a 
scientific man. 

In a book of over 300 pages, there 
are many. many formulae for cosmetic 
products. Most of these formulae are 
The 
first ten chapters constitute part one 
of the work. Here are described make- 


up products. In the remainder of the 


decidedly foreign in character. 


book, which is part two, are described 
the products used in the care of the 
hair, hands, feet, etc. 

This is probably one of the most 
of 


collections data 


voluminous on 
hormones. vitamins and other bio- 
chemical materials used in certain 


toilet goods. Those interested in such 
information will find it in this book. 
with numerous formulae to show how 
such products are made. The whole 
work is quite modern in its discus- 
sion of formulae and ingredients. This 
must be admitted by even a casual 


reader. 


Finally. the references in the book 
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Does radio-activity refer only to rays less than 


inquiry. 


render you an 


(b) Can jects?” 


amination. 


the above questions which you deem germane to this 


“10. What are your particular qualifications which 


authority and expert on these sub- 


We might permit ourselves to wonder how the present 
and prospective claims of the cosmetic industry for these 


products would stand up under such a severe cross ex- 


Recognizing the value of scientific progress and_ the 


go ahead. but be 





REVIEWS OF TECHNICAL BOOKS 


are incomplete and apparently chosen 
by a writer with definite bias. Despite 
all this. it can be used to advantage. 

M. G. DE NAVARRE. 


THe Metuops COLORIMETRIC 
\naLysis. Foster Dee and Cornelia T. 
Snell. D. Van Nostrand Co.. Inc.. Neu 
) ork City. 855 pages, illustrated. Cloth 
covered 614 by914 inches. Price $10.00. 


OF 


This. a completely revised edition of an 
earlier work, written by well known 
consulting chemists and chemical engi- 
neers. The book is up-to-date. including 
a section on nephelometry. photometry 
and turbidimetry. Colorimetric meth- 
ods are becoming more prevalent. par- 
ticularly where traces of materials are 
sought. In the cosmetic industry, many 
traces of materials can be so determined 
with rapidity. A very important branch 
of cosmetic practice is the determina- 
tion of pH colorimetrically. The 
authors devote a section to this type of 
work. In the earlier part of the book. 
a description of the Lovibond tintometer 
as used in controlling color of face 
powder is given. This data, while not 
too technical. is definitely good. Other 
tintometers are also described. 

\ very comprehensive author as well 
as subject index is included. A bibliog- 
raphy is added to each page as the 
description continues, a very useful 
idea. The book is well printed, and 
bound with flexible covers. 

This reviewer strongly recommends 
it to all analytical chemists. Those in 
the cosmetic industry will find it most 


useful. 
M. G. bE N. 





necessity for the development of further aids to skin care. 
we urge manufacturers to experiment with all of these new 
materials. But the industry cannot afford to claim merits 


for its products which they do not possess. By all means 


sure before you launch that advertising 


campaign on the new vitamin or hormone preparation. 






THE DETERMINATION OF HYDROGEN 


lons, by Wm. Mansfield Clark. 717 
pages. 6 x 9 inches. Published by Wil- 
liams & Wilkins Co., Baltimore. 1928. 
Price, $6.50. 

The third edition of one of the most 
widely used books on pH work. Per- 
haps this reviewer is biased, but he used 
this text along with several others in 
his study of hydrogen ions. He used 
the 130 
pages. From this it is readily seen that 
the 
larger. 

The style is easy and thoroughly 
good reading. We like the way the 
author starts this book, with the most 
elementary and fundamental study of 
ionization. Gradually the student is 
taken through the theoretical consider- 
ations of pH and into experimental 
work. It is this gradual progression 
that renders a highly technical book so 


second edition comprising 


present edition is a good deal 


valuable and useful. 

\ chapter is devoted to buffer solu- 
lions and standards for the chemicals 
used in these solutions. Other chapters 
discuss spectrophotometry, colorime- 
try, theory of hydrogen electrodes, and 
the various types of cells and electrodes 
used in the determination of hydrogen 
ions. Near the back of the book is a 
special chapter on applications of hy- 
drogen ion determinations. Eighty-four 
pages of bibliography. In the appen- 
dix are tables and definitions of terms 
not included in the text. 

We recommend it to all with some 
knowledge of chemistry and_ physics. 
as one of the best books on pH work. 
It will be most useful to cosmetic chem- 
ists, explaining many phenomena 
otherwise left obscure. 


M. G. bE N. 
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selves of this service. 


idly as permits. 


nswers to in- 
the industry 


Answers will be published as rap- 


We shall be glad to reply promptly by mail to 


any reader who will enclose a self addressed envelope with his query. 


71.—“BEST“ SUNTAN FILTER 


(). What is the best filter for making a 
suntan product?—-M. I. Q., Calif. 

\. It is hard to say which is the best 
filter, but there are several good ones. 
The Sun-Tan Preparations Bulletin, 
prepared for readers of “Desiderata™ 
in this journal, discusses these in de- 
tail. If you did not get this, advice on 
a penny postal card to this effect will 
bring it to you. 


72.— SAPAMINE CITRATE 


Q. Can you tell me anything about 
sapamine citrate and the source of sup- 
ply?--T. R.N., Georgia. 

\. We are sending you complete in- 
formation by letter. Suffice it to say 
that sapamine is the name for the con- 
densation products of oleyl chloride 
and symmetrical diethyl-ethylene-dia- 
The material is 
treated with the respective acids 


mine. then 


refined 
citric, 
benzoic, boric, salicylic, phosphoric, 
etc., and the resulting compound is a 
sapamine citrate, benzoate, borate, etc. 


= 
1%. 


QUICK DRYING WAVE SOLUTION 


(). Have been very much interested in 
your Q. and A. Department. and am 
therefore taking the advantage of your 
offer in seeking the following advice. | 
am at present formulating a_ finger 
wave solution and have had fine sales 
on same. This solution, on average 
person, takes twenty-five minutes to 
dry. There are new solutions now com- 
ing on the market that dry in ten to 15 
minutes. Can you offer me any formula 
that would speed up my drying? 
Di ht, AC. 

A. Your question is the same as has 
been asked by numerous others. and 
has been answered in this department 
in the past. See reply to question No. 
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Alcohol. 


as anyone knows, increases the volatil- 


57. in the July, 1936, issue. 


ity of the water in your wave set. Use 
as much alcohol as your formula can 
stand, without precipitating the gums. 
Pectin is a gum that can stand rather 
high concentrations of alcohol, and to- 
gether with one of the soluble glyc- 
erine or glycol boric acid resins, you 
should be able to get what you want. 


74. BRUSHLESS SHAVE FORMULA 
Q. Please be good enough to send us a 
working formula for a brushless shav- 
R.D., Ill. 

\. The following formula is one de- 
vised by Ralph H. Auch, and we believe 


itto bea good one: 


ing cream preparation. 


Stearic acid 17% 
Glycerine LO 
KOH (100° ) l 
White mineral oil 25 
Water 68.75 


Perfume 0.75 or less 

“Heat stearic acid and mineral oil 
to 160° F. Dissolve glycerine and 
potassium hydroxide in water and bring 
to 150° F. Run the former into the lat- 
ter with agitation. Continue agitation 
until cool, then perfume.” Under sep- 
arate letter we further advise you on 
this problem. 

75.— TRADE-MARKED PERFUME 
Q. Can you tell me what is the fra- 
grance that is used in a trade-marked 
perfume, such as “Evening in Paris” 
or can you give me a perfume odor that 
/ can safely use without having so much 
of that Lily-of-the-Valley-Muguet fra- 
grance?—W. W. B. 
A. The odors of practically all of the 
trade-marked toilet goods have been 
especially developed by the manufac- 
turers and are carefully guarded se- 
crets. It is our suggestion that you apply 


Illinois. 






to any of the well-known essential oil 
houses who advertise in The American 
Perjumer, describing the type of odor 
in which you are interested, and ask- 
ing them for samples and quotations. 
This is the simplest and best way to 
secure a satisfactory perfume for a new 


line. 
76.— CANADIAN CUSTOMS 
QV. 1 expect to locate a manufacturing 


plant in Canada and hope you can give 
me complete information regarding 
customs duties on bottles, oils, natural 
end synthetic perfume materials, com- 
pounds, etc., from abroad, from LU. S. 
and from British Empire.—P. R. G.. 
Vew York. 

\. It is impossible in the space per- 
mitted to this department to give details 
of the Canadian Customs Tariff. You 
should apply to the Canadian Trade 
Commissioner in New York for com- 
plete information. 


a 
4fe 


SULFITE WAVE SOLUTION 


Q. | would like a formula for a good. 
strong permanent wave solution with 


emmonium sulfite included.—B. L. S.. 
lowa. 

\. Pharmaceutical Formulas Vol. II 
offers the following formula: 
Ammonium carbonate 31 ozs. 
Borax li, 
Water 20 


You might replace all or part of the 
ammonium carbonate in this formula 
with ammonium sulfite, depending on 
your needs. Be sure the solution works 
in the permanent wave 


system vou 


have in mind. 


78.—BLUING RINSE MATERIAL 
Q. We would like very much to receive 
the name of the new material and sup- 
plier of bluing rinse, mentioned in in- 
quiry No. 68.—New York. 
A. This information goes to you by 
separate letter. Replies to queries of 
this sort obviously cannot be published 
in this column. However, the inquiries 
are welcomed and all will be privately 
answered. 


79.— OUTSIDE OUR FIELD 


Q. Kindly favor us with a formula for 
a contraceptive cream with a stearate 
base. If you have one available with 
the customary gum base, would appre- 
ciate that also.—J. B.S., Ill. 

A. A reply is being sent to you under 
separate cover. However, your question 
is slightly out of our field, and accord- 
ingly we are sorry in being unable to 
oblige you. 





the PENDULUM 
by Codnw “a Ras 


History and _ pol- 
itics have combined to inspire cou- 
turiers, stylists and creators of fabrics 
for the coming winter season, and this 
will have a definite effect in the selling 
of more cosmetics and perfumes. They 
will also call for different types of 
make-up and for unusual odors. 

There are represented on the his- 
torical side Empire gowns: Louis X\ 
coats and jackets, some of them deco- 
rated with pannier pockets, Napoleonic 
hats in the traditional tricorne shape: 
Directoire redingotes, court jester hats 
and Robes de Style. which reflect the 
Eighteenth Century. 

The significant example is, of course, 
Alix, who drapes fabrics in classic lines 
that reminds the beholder of Greek 
sculpture. She has even reproduced a 
Catalin shepherd’s costume, and with 
broadcloth and velvet achieved a mira- 





cle of modernity. 

Now romance, glamour, beauty and 
period costumes go hand in hand, and 
it is very easy for Milady to imagine 
herself the heroine of a favorite char- 
acter in a play, book, picture, if she is 
clad in a 1936 version of an Empire 
gown, a Regency daytime coat or a 
Directoire suit. 

And with these clothes, remember, 
go off-the-head hats with brims form- 
ing halos, or brimless _ pill-boxes, 
berets, Breton sailors with upturned 
brims, high trimmed crowns or tri- 
cornes. Thus the face is dramatized 
more this season than it has been for 
many a long day, and it needs but little 
discernment to see what this will mean 
to the manufacturer of cosmetics and 
make-up! 





In keeping with the English style trend and the coming Coronation, Roger & 

Gallet are promoting their carnation line. Here are perfume, toilet water, 

soap, bath and face powder. Sachet and talcum also come in this ever 
popular odor. 
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In addition to hats, there is the added 
foil of broadcloth, velvet, satin, fur- 
trimmed suits and coats, and much 
black with startling vivid accents of 
color. How could a woman’s face be 
more definitely thrown in relief? How 
could it be more important to her to 
see to it that her face is healthy, clean, 
carefully and skilfully beautiful as 
good grooming, harmonious make-up 
can accomplish? 

Right here manufacturers have an 
obligation which is also good business. 
Install in your organization someone 
who is an expert on make-up, if you 
have not already done so; see to it that 
every package that leaves your ship- 
ping department has authentic infor- 
mation for applying your products to 
supplement the new Eighteenth Cen- 
tury costumes. And be careful to 
specify which ones to use for the new 
fall and winter shades. Stress the style 
angle. One example of this canny an- 
ticipation on the manufacturer’s part 
is that of a nail enamel company which 
actually defines its products not as a 
cosmetic, and as such a harmonizing 
detail, but as a “style accessory.” We 
call that smart! 

And so to politics! This department 
said some time ago that the Spanish 
influence would continue, and so it 
has, and is seen in simulated boleros. 
Spanish belts that are as high and 
light as corselets; but at present the 
world in general is so shocked at the 
political situation in Spain; the dese- 
cration of centuries-old art, that it is 
no wonder that other countries pre- 
dominate in style influences right now. 

The political situation in France is 
:esponsible for the revival of Revo- 
lutionary trends, hats called “Little 
Corporal,” simple fabrics like tweed, 
wool, cashmere for evening coats, be- 
cause for a time no one know whether 
or not French fabric manufacturers 
could continue to create the more elab- 
orate textiles for which they are famous. 

But because of the coming corona- 
tion, England is influencing — style 
trends tremendously, and English de- 
signers are coming into their own. 
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“swallow tails” in suits have 
French 
“Coronation 


Creed’s 
created a furore. Even 
turiers have turned out 
Evening Suits” and over here there are 
silks 


Plumes” for a design, and, of course, 


cou- 


produced with *“‘Coronation 


coronation plumes are favorite eve- 
ning head-dresses. 

Carnation perfume, epitomizing as 
it does, the new King’s flower, will be 
popular here. Then, too, flowers sup- 
plant the Eighteenth Century dandy’s 
jabot in suits, and flowered designs 
appear in tapestry evening jackets. So 
don’t put your florals, particularly 
your bouquets, away till spring and 
stop your promotions too suddenly on 
them. 

As to our own United States—well. 
don't worry unduly about our coming 
election. either. Women will use just 
as many cosmetics and perfumes under 
any political regime, at least in Amer- 
ica. For these are no longer a luxury, 
but a definite part of feminine costum- 
ing, and a sales tax or the removal of 
it, will not stop, nor influence, us in 
purchasing what we not only desire, 
but need. 

Remember, too, that once more the 
pendulum is swinging in the direction 
of the quality standard, instead of 
price, and the very air is charged with 
stimulation, urgency, and optimism. 
For once more the spirit of buying is 
sweeping the country; the spell is on 
us all, exciting us to new heights of 
acquisition. 

A tremendous amount of new busi- 
ness is going to be written on the books 
of commerce and industry. And as it 


well ask 


whether we have learned our lesson at 


hegins we may ourselves 


long last, and decide the momentous 
question—“How hard and how 


telligently are we going to work to 
keep a 


Up luly 


Incidentally, here is a fool-proof 


in- 


policy for any large manufacturing 
organization to inaugurate and con- 
tinue to put into effect, so long as it is 
lived up to and adopted consistently! 


1—A wide and complete assortment 
2—Reasonable retail price. 
3—Protected dealer profit. 
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4— Adjustment of retail stocks (ex- 
change of slow-moving for fast-selling 
items). 


5—Liberal quantity of high quality 


dealer aid material (and this should 
include special promotions at appro- 
priate times of the seasons). 
6—Quick delivery service on orders. 
7—Original and consistent adver- 
tising program (whether this is na- 
tional, or cooperative newspaper: 


radio, either over a national hook-up 
or through local broadcasting stations, 
every effort should be made to give 
the stores the benefit of your adver- 
tising). 

should 
never be infringed upon. Adjustments 
of stocks should never be interpreted 


One phase of this policy 


to mean selling on consignment. That 
is a ruinous policy to adopt, and no 
sales should ever be made upon the 
basis of the return of an unsold bal- 
ance. But any firm will find it good 
policy to hold itself responsible for 
exchanging an unsold balance for live. 
quick-moving merchandise, so that a 
store at all times be able to keep its 
inventory of that firm’s stock at a mini- 
mum, and enjoy a high rate of turn- 
over from its sale. 

If a will mentally 
change places with the buyer and the 
merchandise manager in a department 


manufacturer 


his 
products and his policies from the 
viewpoint of the store, he will include 
in his line only those quality products 


store, and honestly try to view 


de- 
mand, his merchandise will continue 
to sell and resell, and there will be 
little necessity for exchange or com- 
plaint. 


which enjoy constant consumer 


This certainly does not mean that 
he places limitations upon his desire 
to introduce to the public new products 
and items, but it places the restriction 
upon him to bring out only such of 
these as the store can sell readily to 
its customers. There are definite needs 
to be supplied and any progressive 
store will welcome the advent of these. 
Space does not permit specific in- 
stances, but every manufacturer will 
realize, if he thinks back, of mistakes 
he has made in attempting to force 
items to move which should never have 
been put on the market at all. 

Just one more consideration is es- 
sential: the knowledge and realization 
that practically every store situation is 
different as to selling conditions, cus- 
tomer preference, advertising and pro- 
motional policies. With this in mind, 
merchandising experience in key stores 





throughout the country will make clear 
that it is not difficult to visualize how 
it will be best to keep the good-will of 
retail outlets. The trouble is usually 
that manufacturing organizations won't 
do this, and cannot see, at the time. 
how short-sighted and expensive any 
other policy will eventually become. 


Me 





THE QUESTION BOX 


: clearing house to help you solve your 


acts as 


merchandising and sales promotion 
problems. Send us your own questions. 
We shall be glad to answer them and 
shall not reveal your name, so that you 
may be quite frank and so shall we. 


Q. | am a salesgirl in a large depart 
ment store which has fine traditions and 
an unusual clientele. Will you tell me 
what you consider are the most impor- 
fant qualities necessary for my position, 
and what the attitude of the salesgirl 
toward the customer should be? 

\. It is difficult to sum up the answer 
lo your question in a few words, but 
in general, the requisite qualities are 
tact, intelligence, knowing your mer- 
chandise and its uses thoroughly, and 
a mental projection toward your cus- 
tomers’ needs and desires. 

First of all sell yoursel/, in order to 
inspire confidence in your store and 
your products. In order to do this ade- 
quately, you must reflect both the store 
and the merchandise you sell, so that 
\ our customers will associate the things 
they buy with you and the store pleas 
antly, and will return to you when they 
need more of the products you sell. 

Service is a much maligned and over 
worked word, but in its best sense that 
is really what your behind-the-counter 
attitude should be. Never forget, also. 
that years of development, in the lab- 
oratory, in the factory, in the office 
have gone to make the product you sell 
what it is, and that the army of chem- 
bottle 
for jars and labels and the other com- 


ists, manufacturers, designers 
ponent parts of the packaged merchan 
dise for sale in your department, are 
depending upon you to do your part to 
see that your customers buy and are 
satisfied with them. So that, apart from 
everything else, you have a definite re- 


sponsibility—don’t let them down! 





An important llavor- 
ing oil which might find added uses 
in perfumery compounds is surveyed 
by DR. ERNEST GUENTHER, 
Chief Research Chemist of Fritzsche 
Brothers, Ine., New York 


A cooLiInG 
breeze filled the billowing canvas and 
silently our bark sailed along the still 
waters of the canal covered with a car- 
pet of duckweed After 
the turmoil of Amsterdam—*modern 
Venice of the North”—the 
the Dutch countryside and the serene 


green seed. 


peace of 


quiet reigning over the wide plains 
entranced us into thoughts, happy and 
took us back 


Nothing seems to 


content; dreams which 
into centuries past. 
have changed since van Ruisdael and 
van de Velde painted their classical 
Dutch landscapes. In a thousand in- 
stances we recognized their windmills. 
red-tiled houses, distant church spires. 
sturdy-bowed canal boats and long 
dikes stretching in straight lines along 
the flat land cattle 
grazed. 

Silently the bark glided along and 


pleasant 


where contented 


our drowsiness was inter- 
rupted only by gusts of wind playing 
in the high reeds growing along the 
banks of the canal, or by the occasional 
lowing of cows in the rich pastures 
... below us, because we sailed 
built 
probably ago this 
man-made dike, which like all others 


served to 


below 


above these fields. in a canal 


generations into 


wring this land from the 
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Oil of Caraway 


ever-watchful sea—from waters eve 
ready to attack anew. The sea breeze 
played in the dense reed and in the 
sky, heavy white clouds, brilliantly il- 
luminated, 


like giant men o'war. The purring clat- 


sailed across the horizon 
ter of a windmill, the faint peal of a 
distant church bell added life to this 


old, 


passed one of these immaculately clean 


scene of and once, when we 
villages, little girls with blond curls 
under pointed linen caps, long pleated 
skirts and wooden shoes clanking on 
the hard pavement laughingly followed 
the boat a while. 

the fields the 


population was busy harvesting car- 


Down in rich male 
away—one of Holland’s most impor- 
tant This 
fe rtile because not so long ago every 


crops. soil is immensely 
foot of it was sea bottom, from which 
it had to be wrung in desperate, never- 
ending struggle. No doubt the Dutch 
farmer must love this soil which his 
forefathers ccnquered for him, often 


lost and reconquered from the greedy 
sea. He loves this soil, tends it with 
all the care possible and knows it per- 
haps better than any other peasant in 
the world. 


Oil of Caraway 
Caraway (Carum 
L.) 


[urope and in several countries bor- 


Carvi, occurs in many parts of 
dering the Mediterranean basin. The 
plant is cultivated principally in Hol- 
land, Germany, Scandinavia, Russia, 
Northern 


is claimed 


Poland, Czechoslovakia, 
\frica and Asia Minor. It 
that the wild growing caraway seed 
upon steam distillation gives a higher 
vield of essential oil, but since wild 
growing caraway is far from being 
available in sufficient quantities, cul- 
tivated caraway seed is mostly em- 
ployed for distillation purposes. With- 
out going into details concerning the 
rather complicated botany of caraway 
varieties. it can be stated that cultivated 


A field of caraway in Holland 
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Dutch caraway seed is undoubtedly the 
most important in regard to produc- 
tion and it is also the finest in quality. 
The African and Near East varieties 
have a somewhat inferior flavor. Since 
about 1850 Holland has become the 
leading country in caraway seed pro- 
duction. 

Caraway seed as such is used very 
widely for all kinds of flavoring pur- 
poses, such as the flavoring of bread. 
cheese, sausages, all kinds of foods. 
curry powders, etc. About ten per cent 
of the total caraway seed production 
is used for distillation purposes. 

Experience has shown that Holland 
because of its extremely rich and fer- 
tile soil as well as its damp and humid 
climate is best suited for the produc- 
tion of the highest grade of caraway 
seed. Caraway requires a very rich. 
heavy and clayey soil and grows in 
such soil even in Northern countries 
such as Norway and Russia. Undoubt- 
edly though, the more temperate cli- 
of Holland is more 
caraway in that the plant withstands 
hetter the inclement months. 
Caraway cultivation was introduced in- 
to Holland about 1850 and from a 
humble beginning has grown into Hol- 
land’s second important crop, flax be- 
ing of prime importance. 

Due to the 
plantations, caraway seed has become 
quite a speculative article, undergoing 
great price variations. These depend 
on acreage sown, yield per hectare, cli- 
matic and weather conditions, appear- 
ance of the seed and yield of oil. Car- 
away seed is handled as a regular com- 


mate suited to 


winter 


increase in caraway 


ae Pe es 


Threshing, loading and discharge of straw 


the Amsterdam Produce 
Exchange and other exchanges of the 


world’s capitals. It is dealt in accord- 


modity on 


ing to the so-called “Amsterdam con- 
ditions,” which specify prime seed free 
from impurities and guaranteed to 
possess a certain essential oil content. 

One hundred thirty thousand bags 


of one cwt. each (1 ewt. = 50 kilos) 


may be estimated as the average yearly 
crop of Dutch caraway seed, total pro- 
duction ranging from about 4500 bags 
in 1919 up to almost 290,000 bags in 


1924. In 1919 the area under cultiva- 
tion was only 178 hectares while in 
1925 it was more than 9000 hectares. 
In 1935 about 6500 hectares were un- 
der cultivation. In years of abundant 


& 


ty a tos 
| 


K/ 


Pe 


Thresting, showing discharge of seed 
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caraway production, such as 1924, 32 
bags per hectare were harvested. As 
little as 16 bags per hectare were har- 
vested in years of abnormal weather 
conditions or in years like 1923 and 
1927, 


Cornutum did great damage. Prices of 
Dp o 


when insect pests or Secale 
caraway seed per bag have ranged 
from Hfl. 84 in 1923 to Hfl. 8.50 in 
1934-1935. (1 $0.402 at 


normal exchange.) 


florin — 


Years ago the Dutch farmers culti- 
vated caraway without any scientific 
principles and only a high yield of 
seed was considered of paramount im- 
portance. Their greatest enemies were 
the caterpillar of the caraway moth 
(Depressaria Nervosa), the predomi- 
nance of Secale Cornutum and, most 
of all, the premature falling off of 
the seed from the stalks caused by 
double-splitting of the fruit. This last 
feature particularly caused tremendous 
loss of seed in that in hot summers 
during the bundling and transporting 
of the harvested caraway, a 
amount of seed would fall to the ground 


great 


and be lost. It is due to the early in- 
Mansholt 
particularly to the classical work of 
K. Zylstra that by careful and sys- 
tematic 
could be developed which produces 


vestigations of R. J. and 


selection a caraway variety 
seed having the following advantages: 
1. The 


about the same period of the year. 


seed ripens uniformly at 

2. The seed does not easily fall off 
the stalks and this permits harvesting 
of the plant even on warm days and 
in the middle of the day. 


3. The seed has a high content of 
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oil and the oil is particularly rich in 
carvone. 

The most important areas of cara- 
way cultivation in Holland are in the 
provinces of Groningen, Noord Hol- 
land, Zeeland, Zuid Holland and 
Noord Brabant. Carum Carvi, L., ex- 
clusively, is cultivated in these prov- 
inces whereas the wild growing Carum 
Verticillatum and Carum Bulbocasta- 
num is found but rarely in the prov- 
inces of Limburg and Noord Brabant. 

Caraway is an umbelliferous, bien- 
nial plant growing about two feet high 
and blossoming in small white flowers. 
After sowing, the plant germinates 
within one to two weeks and matures 
in about fifteen months. When ripe 
the fruit splits into two mericarps. 
Being biennial, the caraway seed 
ripens only in the second year follow- 
ing the planting. Peas, mustard, beans. 
white clover and flax serve as “cover 
plants” and are sown together with 
the caraway at the end of March or 
the beginning of April. Caraway fits 
very well into the rotation of crops 
and into the general program of the 
Dutch farmers. 

As mentioned, rich, fertile soil. 
heavily tilled is best suited for growing 
caraway. The rows are twelve to six- 
teen inches apart and five to eight 
pounds of seed are sufficient for plant- 
ing one acre. It is important to care- 
fully weed out the plantation, other- 
wise the young caraway plants are 
easily suffocated and crowded out. At 
the beginning of winter some farmers 
cover their plantations slightly, al- 
though this is not considered entirely 
necessary. However, it does protect 
the young plants against damage by 
frost. With the arrival of spring the 
soil is loosened up and carefully 
weeded out. Then the plants develop 
tapidly, blossom forth in May and 
ripen the beginning of July. When 
the seed begins to turn dark brown it 
is time to harvest, otherwise the fruit 
will fall off the stalks and this by all 
means must be avoided. It is much 
better to harvest a little early than too 
late. 

In the old days the plants were cut 
with sickles and bundled for drying 
and transporting to the barns for 
threshing. This naturally caused a 
great amount of seed to be -lost by 
falling to the ground. Nowadays the 
harvesting is done almost entirely by 
modern machines, preferably in the 
early morning when the dew is still 
fresh on the plants and when there is 
less danget of loss of seed. Sunny 
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days are chosen for harvest because it 
is claimed that on such days the seed 
yields a higher percentage of oil. 

Nowadays after being cut the plants 
are stacked up and left standing in 
the fields for about a week or ten days 
until dried. The threshing is done 
right in the fields by machines. The 
stacks are carefully transported to the 
threshing machines on triangular 
planks which are pulled out from un- 
der when the stacks are thrown into 
the machines. Large tarpaulins spread 
around the threshing machines collect 
any seed which might accidentally fall 
off. The threshing machines work effi- 
ciently and separate the fruit at the 
exit into four bags, i.e.: 

|. Large sized fruit 

2. Small sized fruit 

3. Chaff 

1. Secale Cornutum and other im- 
purities. 

Connected with the threshing ma- 
chine there is usually a bale-presser 
which works automatically. The bales 
are stacked up in the field until the 
whole harvest is finished. Immediately 
after cropping the land is plowed 
again and made ready for the sowing 
of wheat or other produce. 

The farmers sell their seed through 
the grain merchants to the local dis- 
tillers or to the exporters who supply 
the whole world. The most important 
countries using Dutch caraway seed 
are Germany, United States of Amer- 
ica, England, Czechoslovakia and 
France. The Dutch farmers are quite 
independent and are mostly well-off 
and prefer to hold back their seed, 
sometimes for several years, until they 
find prices sufficiently attractive for 
selling. If conditions are not right 
they prefer to grow other plants such 
as wheat, barley, peas, etc., thereby 
causing considerable diminution of 
caraway production. This feature, to- 
gether with weather conditions, dam- 
age by insects, etc., makes the trade 
in caraway seed a very speculative 
one, 

Dutch caraway seed has an essential 
oil content of from 3 to 6 per cent and 
on an average 4 per cent. It seems 
that sunny, dry weather prevailing 
during the growth and maturing of 
the seed causes a lower percentage of 
oil, At the same time the oil is rich 
in carvone and oxygenetic compounds 
and correspondingly low in terpenes. 
On the other hand, cool, damp weather 
causes a high yield of oil, but the oil 
is low in oxygenetic compounds and 
rich in terpenes. This variation might 





be attributed to photo-chemical influ- 
ences which cause the predominance 
of -oxygenetic compounds. A more 
likely explanation seems to be that 
sunny, warm weather causes a good 
deal of evaporation of the more vola- 
tile compounds of the essential oil. 
especially of the terpenes, whereby the 
content of less volatile oxygenetic com- 
pounds is increased, 


Distillation of Caraway Seed 
In order to obtain 
the total yield of oil present in the 
caraway seed it must first be crushed. 
This crushing is best done between 
heavy rotating rollers whereby prac- 
tically the whole interior of the seed 
is squeezed out. It is important to 
distill the material immediately after 
crushing and not to let it stand be- 
cause this would cause considerable 
loss of oil by evaporation. Some 
distillers prefer not to crush the 
seed, but to submit the whole seed 
to steam distillation. This procedure 
naturally is connected with a lowering 
of yield and corresponding higher 
cost of oil. However, in this case the 
exhausted seed material can be sold 
at quite attractive prices for certain 
purposes, particularly for the adul- 
teration of regular seed sold for bread 
and cheese flavoring and for confec- 
tionery purposes. While such practice 
is decidedly fraudulent it is neverthe- 
less sometimes practiced, therefore 
great care must be exercised in pur- 
chasing caraway seed. Seed material 
exhausted by steam distillation can 
easily be recognized by microscopic 
Modern steam distillation is carried 
out in heavily constructed stills having 
a capacity of about 2500 kilos. Dis- 
tillation of one charge lasts from six 
to eight hours. Distillation being over. 
the crushed, exhausted seed material 
is dried in special drying apparatus 
and may be used for cattle feed. It 
contains from 20 to 24 per cent of 
proteins (80 per cent of which is 
digestible) and about 15 per cent fat. 


Oil Distilled From Caraway Chaff 

Sometimes the chaff 
resulting as by-product in the thresh- 
ing and cleaning of the caraway seed 
is submitted to steam distillation. The 
oil resulting should not be mixed with 
the normal oil of caraway seed because 
ii has a harsh note and therefore an 
inferior flavor. It can, however, be 
used as a lower grade oil for technical 
purposes such as the perfuming of 


soaps. 
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Oil of Cohobation 


When cohobated the 
distillation waters yield an oil which 
has a specific gravity of about 0.935 to 
0.945. It is 
oxygenated compounds, 


rich in water soluble, 
particularly 
in carvone which is present in from 
75 to 80 This 
**water-oil” because of its inferior fla- 
vor should not be mixed with the nor- 
mal seed oil, but may well serve for 
the manufacture of carvone which can 
easily be isolated. 


per cent. so-called 


Chemical and Physical Properties 
Oil of caraway 

according to Gildemeister & 
Hoffmann', has a specific gravity of 
0.907 to 0.919. A lower specific grav- 
ity lower carvone 
and therefore an inferior oil. 
Optical rotation ranges from +70 
to +8 It is interesting to note that 
specific gravity and optical rotation 
are in reverse relationship, in that the 


seed, 


indicates content 


higher the rotation the lower the 
specific gravity. 
Refractive index ranges between 


1.484 and 1.488. 

Carvone content determined accord- 
ing to the sulfite method is from 50 
to 60 per cent. According to our own 
experience, 47 per cent should be al- 
lowed as the lower limit. 

Oil of caraway seed is almost in- 
soluble in 70 per cent alcohol. It is 
soluble in 2 to 10 volumes of 80 per 
cent alcohol (crude oils sometimes 
show a slight opalescence) and clearly 
soluble in 2 to 10 volumes of 90 per 
cent alcohol. 

Oil of caraway seed, as well as car- 
vone, upon standing exposed to light 
and air assumes a yellowish tint. The 
oil thereby becomes more viscous and 
of higher specific gravity. 


Determination of 
Carvone Content 
The ( f 


carvone in oil of caraway seed can 


percentage 


easily be calculated in a simple equa- 
tion by figuring 0.964 for the specific 
gravity of carvone and 0.850 for the 
specific gravity of limonene (more ex- 
actly, for all the constituents besides 
carvone). The equation reads as fol- 
lows: 
(a-b) 6100 
— _ 
‘ 
wherein 
a= specific gravity of oil to be 
analyzed 


October. 1936 





b = specific gravity of limonene 


difference of specific gravity 


of carvone (0.964) and 
limonene (0.850) 
X = percentage of carvone. 


is the deter- 
the 


More exact, however, 
of content 


well-known sulfite method. 


mination carvone by 


Chemical Constitution of 
Oil of Caraway 
Oil of caraway seed 

has been investigated by several 
workers, especially by O. Wallach? and 
his pupils, also by K. Vélkel,* E. 
Schweizer,’ by the Schimmel chemists” 
and by A. Blumann and O. Zeitschel’. 

The following constituents have been 
found to be present in oil of caraway 
seed: 


Ci 9H140, 


constituent 


the 
present 


carvone which is 


main and 
up to 60 per cent 
d-limonene 
dihydrocarvone 
carveol C,)9H,;OH 
and a small quantity of a base hav- 
ing a narcotic odor. It is not yet 
fully identified. 
In the waters of distillation: 
acetaldehyde 
methyl alcohol 
furfurol 
and diacetyl have been identi- 
fied. 


Isolation of Carvone 

easily 
he isolated from oil of caraway seed 
by submitting the oil either to distil- 
lation in vacuo or to steam distillation. 
The fractions of a specific gravity be- 


Carvone can 


ginning with 0.960 represent carvone 
and are separated. As by-product. 
limonene (carvene) is obtained. It has 
a specific gravity of about 0.850 and 
may be used for all kinds of technical 
purposes such as the perfuming of 


soaps, etc. 


Adulteration of Oil of Caraway 
The quality of cara- 
way oil can be lowered by the addi- 
tion of limonene obtained 
as by-product in the manufacture of 


carvone. This, of course, abnormally 


(carvene }) 


which in 
good oils should be from 47 to 60 per 
cent. In order to make the carvone con- 
tent appear normal for routine analy- 
sis of determining carvone content by 
the sulfite method, other ketones are 
sometimes added to the oil. Such a 
ketone, for 


lowers the carvone content 


instance, is 


piperitone. 









which is obtained from Eucalyptus 
Dives oil in its optically active form, 
but can easily be inactivated by boil- 
ing for a short time under atmospheric 
pressure or by the influence of alkali. 
In this inactive form, piperitone serves 
for the fraudulent apparent increase of 
carvone content in oil of caraway seed. 
The hydrocarbon (limonene) content 
of the oil, on the other hand, can be 
increased by the addition also of syn- 
thetic limonene of high optical rota- 
tion which nowadays is obtained in 
large quantities in the manufacture of 
synthetic borneol. Therefore, by skill- 
fully mixing piperitone and syntheti: 
limonene in the right proportions, oils 
of caraway can be adulterated in such 
a way as to meet almost all physical 
and chemical properties of normal 
oils. Slight deviations in optical rota- 
tion and specific gravity can be ar- 
ranged by the addition of benzyl alco- 
hol and compounds of high optical! 
rotation. 

In order to detect such adulteration 
the regular routine analysis (sulfite 
method) is not sufficient. If the odor 
of the oil leads to any doubt, the oils 
should be taken apart by isolation of 
the ketones according to the sulfite 
method and by carefully fractionating 
the ketones. Piperitone and natural 
carvone can then be separated. Further- 
more, carvone forms a hydrogen sul- 
fide piperitone 
does not. Of course, the expert familiar 


compound, whereas 
with the true flavor of pure caraway 
oils eannot be so easily deceived by 
such fraudulent additions because the 
presence of piperitone or other foreign 
ketones immediately destroys the char- 
acteristic flavor of true caraway seed. 


Application of Oil of 
Caraway Seed 

Oil of caraway seed 
is used in all kinds of food prepara- 
tions to replace the seed. It is employed 
in large quantities in cordials, especial- 
ly of the Kuemmel type, in the flavor- 
ing of sauces, pharmaceutical prepa- 
rations, etc. Oil of caraway seed finds 
application also in the perfuming of 
soaps, to which it imparts a character- 
istic and very rich note. 


Near East and North African 
Seed Oils 

We carried out many 
experiments submitting North African 
and Near East caraway seed to steam 
distillation. All the oils obtained were 
somewhat lower in carvone content as 
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compared with the true Dutch caraway 
seed oils. Near East oils showed a car- 
vone content ranging from 15 to 37 
per cent. None of these oils had a flavor 
which could be compared with genuine 
Dutch caraway seed oils. The yield of 
these oils varies from 0.4 to 1 per cent. 
which would make their commercial 
production on a larger scale relatively 


much too high in cost, especially if one 


considers their inferior quality. 


'“Die Atherischen Ole” Third Edition, 
Volume IIL. 

* Liebigs Annalen (1885), 291; 
(1893), 115 and 116; 277 (1893), 107; 
(1894), 381; 286 (1895), 127. 

Liebigs Annalen 35 (1840), 308. 

‘Journ. f. prakt. Chem. 24 (1841), 257. 

Bericht von Schimmel & Co., April 1905, 
50. 

* Berichte der 

(1914), 2628. 
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279 


Deutsch. Chem. Gesell. 47 


SUPPLIERS’ HELPS FOR MANUFACTURERS 


Copies of any of the material mentioned 
in this section may be had from The 
American Perfumer unless otherwise 
stated. Simply check the items wanted 
or send a postal card to Suppliers’ 
Helps, The American Perfumer, 9 East 
36th Street, New York City. 


Merck & Co., 
“Home Hygiene.” 
\n interesting and useful booklet for 
the entitled “Home Hy- 
giene,” isnow being distributed by Merck 
& Co. through retail druggists. “Home 


Inc.. NEw York 


housew ife, 


Hygiene” is attractively printed in two 
colors and contains twenty-four pages 
of helpful information and_ illustra 
lions dealing with problems which 
daily confront the woman in the home. 
lt discusses the advantage of sunlight, 
lresh air, soap and water, disinfectants, 
the control of annoying and destructive 
first the the 


cabinet, etc. index of 


insects, sickroom. 


An 


subjects for ready reference is included 


aid, 
medicine 


In addition to recommending the use 
ol a number of Merck household prod 
ucts, the booklet contains useful gen 
eral information and points out the im 
portant service rendered by the family 
physician and the neighborhood drug 


vist. 


PULVERIZING MACHINERY Co., Ro- 
SELLE Park, N. J. “The Mikro-Pulver- 
izer.”” 

\ substantial section of this interesting 
booklet discusses the use of the machine 
in the cosmetic and soap industries, 
for several 


where it is recommended 


purposes. 


| L. SONNEBORN Sons, Inc., New 
York. “Petroleum Products in Cos- 
metics.” 
A report on the use of petroleum prod- 
ucts in each type of cosmetics for which 
they are adaptable, prepared and print- 
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ed in excellent style. Emphasis upon the 
company s own products by no means 
destroys the general usefulness of the 


book. 


o 
ge 


Mixing Eguipment Co., ROCHEs- 
TER, N. Y. “Lightnin” Mixers and Agi- 
fators. 

This attractive 24-page booklet de- 
scribes and illustrates the company s 
line of mixing and agitating equipment 
sold under the trade name “Lightnin.” 
Diagrams and specifications and a par- 
tial list of users of the machines are in- 
cluded. 
}U. S. Borrters Macuinery Co., 
Cuicaco. Brochure on Filling Ma- 
chinery. 
The company has issued this fine cir- 
cular describing and illustrating a part 
of its line of filling equipment. Illus- 
trations are principally of actual in- 
stallations and show the equipment in 
use. Diagrams and specifications of the 
company's rotary filler are also given. 


CONSOLIDATED PRODUCTS Co., INC. 
“Consolidated News,” September, 1936. 
This newsy little paper describes the 
equipment offered by the company dur- 
ing the current month and especially 
the large plants now being liquidated 
through its efforts. 


R. F. Revson Co., New Yor«x City. 
Price List. 
This is a very complete price list of 
chemicals and materials for the cos- 
metics industry with quotations in small 
50 
gen- 


eral are not covered by the list. Prices 


from 
Aromatic 


quantities, one ounce to 


pounds, materials in 
are given in various quantity units and 
the list also specifies terms of delivery 
and sale and calls attention to the com- 
pany’s other services. 


~) CeLLucow Corp., New York City. 
“Molding with Lumarith.” 
A very well prepared booklet of 24 
pages which describes the properties 
of “Lumarith” and the various meth- 
ods of producing molded products. A 
table of constants of the grades of the 
product showing specific gravity, hard- 
ness, tensile strength and other char- 
acteristics is included. 
LenTHeRrIC, INc., New York. Cir- 
cular on Holiday Merchandise. 
\ very attractive illustrated broadside 
describing the special holiday offer- 
ings of this important manufacturer. 


PoLak’s Frutat Works, INc.. NEW 
York. Price List. 
This is a handsomely bound and printed 
catalog of the company’s complete line 
of essential oils, and specialties for the 
perfume, soap and extract trades. Many 
of the products are described and di- 


rections for their use given. 


SCHIMMEL & Co., New York. Price 
List. 
The company’s regular wholesale list 
contains prices of its line of essential 
oils and aromatic chemicals as well as 
numerous specialties for the perfumery. 
soap and extract trades. 


ARMSTRONG CorK Propucts Co.. 
Lancaster, Pa. “Modern Closures.” 
The cover design of the current issue 
shows the line of creams of Carmelita 
Gomez on which Armstrong closures 
are used and the leading article de- 
scribes and illustrates the Germaine 
Monteil line. 

RivieRA Propucts Co., CHICAGO. 
Wholesale Price List. 

This list includes the numerous spe- 
the 
the perfume, toilet preparations, soap 


cialties which company sells in 
and food fields, as well as a compre- 
hensive list of aromatic chemicals and 
essential oils. Noted is representation 
of Lautier Fils, Inc., New York, W. H. 
Bowdlear Co., Syracuse, and L. A. 


& Bro., New York. in the 


Chicago territory. 


Salamon 


THe Hinpe & Daucn Paper Co.. 
Sanpusky, Onto. “Make Your Ship- 
ping Boxes Say Merry Christmas.” 
Colorful and attractive folder featur- 
ing four special corrugated shipping 
boxes designed for the Christmas trade. 
Copies of the folder will be mailed on 
request. 
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Modernizing the Plant 


Concluding the present series on plant modernization, RALPH H. 
AUCH, A.B., Ch. E., describes layout, enlargement and moving 


the manufacturing unit. 


EVERY operation 
should be made as simple and inexpen- 
sive and as pleasant for the operatives 
as the newest and best in machinery 
and arrangement of same permit. The 
suggestions offered are equally as ap- 
plicable to removals and expansion as 
they are to modernizing. 

The average individual or manage- 
ment group visualize the re- 
arranged old quarters or the layout of 
a new plant with each piece of equip- 
ment and each operator in their proper 


cannot 


places for efficient, economical produe- 
tion. Since this is true, the only safe 
procedure is to draw a rough plan of 
the available floor space. It should be 


drawn to scale with every doo~. win- 


He closes the series with a comprehensive 
survey of the sample and small sized package. 
Mr. Auch will appear in the near future. 


Other articles by 
EDITOR 


dow, column, stair and elevator shaft 
in its actual place. 

There are two methods of laying out 
the available production area, namely, 
In the 
centralized plan, all findings and raw 


centralized and de-centralized. 


materials are held in one central store- 
room regardless of the number of pro- 
All finished products, 
irrespective of the number of products 


duction lines. 
manufactured, pass directly from the 
production lines to a single store room 
until required in the shipping room. 
In the de-centralized system, an area 
is provided at the head of each produc- 
tion line for all raw materials and at 
the delivery end an appropriate area 
of convenient size is allotted to finished 


Dry solids room isolated from the rest of the manufacturing floor to keep 
down dust. Mixer in background is of 6000 nound canacitv. 
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The mixing kettle in which Watkins 

creams are made in 1000-pound lots. 

The tank and all equipment is glass 

lined to prevent discoloration and to 
preserve purity. 


Photo THE J. R. WATKINS CO. 


products. This latter plan is the more 
economical as it minimizes handling 
and makes both the raw and finished 
inventory easier to control. However. 
it makes for disorder and disorder in- 
variably results in slovenly. untidy 
work. 

Since neatness and cleanliness are 
toilet 


manufacture it appears that the cen- 


prerequisites in preparations 
tralized plan is the better one to adopt 
even though it is more costly in oper- 
ation and maintenance. 

\ cardboard the 
scale as the floor plan should be made 


cut-out to same 
of every desk, table, conveyor, labeler, 
filler, mixer, etc.. etc., and even of given 
quantities of raw and finished goods. 
Better still, small models in three di- 
mensions can be made to scale at rela- 
tively slight cost. This has been done 
by an elevator manufacturer. and a 
number of automobile manufacturers 
as well as manufacturers in this indus- 
try and other aggressive, progressive 
firms. The cut-outs and/or the models 
can be arranged and shifted and re- 
arranged until all concerned are agreed 
that the final choice is the most logical, 
the best and the most efficient. The 
final arrangement can be scaled and 
outlines of everything with their names 
affixed drawn with chalk on the actual 
floor space they are to occupy. 

This method has been used by this 





Toilet powders are dropped from the mixers to large storage bins on the 
floor directly beneath, which are suspended from the ceiling and are porta- 


ble. 


writer for two decades in cosmetic 
plant work. By this method this writer 
has also moved a coffee and tea house 
that had been in one location for sev- 
eral generations, as well as part of a 
Federal Bureau friction or 
confusion even though he was not pres- 
the 


without 


ent when actual re-arrangement 
took place. 

The plan, cut-outs and models can 
be preserved and used again years 
later when and if occasion arises. 

As for lighting, there is little or no 
precision work done in this industry so 
there is no need to be cranky on the 
subject. The intensity of the artificial 
light provided should be sufficient so 
that no local lights over certain ma- 
chines or operatives are necessary. 

In fact, it is betted to err on the side 
of too much light. If in doubt, the local 
electric company is always happy to 
cooperate in the lighting lay-out. 

Before closing about the actual final 
selection of machinery and equipment. 
ene generality will be drawn. If the 
United States Mint did churches and 
charities a rank injustice when it be- 
gan the coinage of copper, then the 
management surely isn’t doing right 
by the superintendent or production 
manager when it begins the perusal of 
used or second-hand machinery lists, 
especially if not confined to that which 
has been completely rebuilt. Those in 


this industry large enough to have a 


79 


‘a 


From these bins the powders flow by gravity to the filling machines. 
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mechanical or maintenance department 
can go in for used equipment to a larger 
extent than the small manufacturer who 
has to have all of his repairs and re- 
building done on the outside. And one 
other consideration, perhaps the piece 
of used equipment was thrown out by 
some progressive, aggressive manufac- 
turer as obsolete because something 
better and more efficient became avail- 
able. 

From the catalogs that have previ- 


ously been assembled, intelligent choice 
may be made from among the similar 
machines offered by the various manu- 
facturers for each given operation. Due 
consideration must be given to the 
initial cost, amount of power required 
for operation and sturdiness and sim- 


construction which spell 


plicity of 
minimum maintenance, minimum floor 
space occupied and minimum number 
of attendants required for current or 


Only 


by weighing each of the above and 


anticipated capacity necessary. 


giving due consideration to the time 
required for changeover when two or 
more sizes or products must be handled 
on the same production line can the 
proper and most economical purchase 


be made. 


Efficient Handling 
of Samples 
Occasionally a man- 
ufacturer who has a beautiful set-up 
for handling his regular sizes has made 
little or no provision for handling sam- 
ples efficiently. Some manufacturers, 
if behind in orders for regular sizes. 
allow requests for samples to accumu- 
late and even to go unfilled. This con- 
dition obtains in spite of the fact that 
most everyone is agreed that samples 
have a definite and important place in 
the merchandizing of every specialty, 
whether old and long on the market 
or brand new. 
Individual requests or orders for 
sizeable quantities from druggists and 
department stores have been dearly 


An assembly floor cooling belt handling hair pomade in foreground. Dry 
solids filling rooms isolated by partitions in background. 
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bought. Sample requests come high, 
whether purchased by coupons on the 
printed page, announcement and offer 
on the radio or bought with salesman’s 
time as he ties in with the dealer's 
sales plan. 

How freely the sales representative, 
the printed page or the radio continuity 
writer can offer the samples depends 
in part, at least, on how cheaply and 
in what quantities they can be pro- 
duced. It is important then that proper 
provision be made for their production, 
handling, mailing to individuals and 
or shipping to dealers in sizeable lots. 

Another consideration is the fact that 
interest in the sample and the product 
begins to wane from the time the re- 
quest is made, whether by mail on the 
part of the individual or by mail or 
word of mouth by the dealer. Dispatch 
in handling them then is equally as 
important as is efficiency and economy. 

Makeshift devices may be employed 
but usually are wasteful of material 
and labor. For example, vials of per- 
fume, liquid deodorant, etc., may be 
filled by immersing the half gross re- 
ceiving cartons in a bucket or other 
container. The box lid is removed and 
twine or a heavy rubber band is first 
placed around the box to keep the 
empty vials from bobbing up to the 
top, of course. The excess, or more ac- 
curately, the full vials can be emptied 
to the proper level by tilting. More uni- 
formity, however, is obtained by a han- 
dle fitted with rods of paraffined wood, 
metal or hard rubber of suitable length 
and diameter and mounted on centers 


Samples have a definite and important place in the merchandising 
of every specialty. 


such as to enter the vial neck and force 
out the liquid to reduce it to the desired 
level in the vials. Corking may be ac- 
complished by setting on the corks and 
pressing them all home to predeter- 
mined level in a press at one time. 
Filling of jars of cream or paste 
may be done from a pastry bag. Tubes 
of ointment or cold cream may be filled 
standing upright in the half or one 
gross receiving carton from a warmed 
jacketed container with tublature and 
rubber hose. Face powder, box or en- 
velope samples may be filled with a 
handled dipper or scoop cut to size to 
deliver the desired volume when even 


Ten cent packages that duplicate in all but size the regular standard package. 
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full. And so on with dozens of other 
makeshifts suitable for the manufac- 
turer in the crawling age and stage. 
Unfortunately, although he outgrows 
makeshift arrangements in regular size 
production, he is prone to continue 
them in sample production. Goodness 
knows the reason—maybe it is because 
the quantity of samples required is so 
variable and spotty. 

Generally speaking, a sample that 
is a replica of the regular size can be 
handled best. Generally the equipment 
used for regular sizes can be fitted with 
special attachments to handle the work. 
Then, too, employees are familiar with 
the procedure and the routine. 

Every effort should be exerted to 
make samples a replica of the regular 
size, even though it involves a set of 
private bottle molds, a set of litho- 
graphic plates for tubes or cans or 
whatnot. Perhaps the best argument 
for the production man to use on the 
sales manager or other powers that be 
is that not only must the trade-mark 
be impressed upon the potential user 
but the package itself as well. And the 
expensive printed page and window 
display is quite generally 
profitably employed to picture the pack- 
age in natural or true colors. Certainly, 
then, this sample, that can be handled 
and toyed with as well as observed in 


material 


three dimensions and natural colors. 
to be most effective, should be a replica 
of the regular size. 

No sooner has the manufacturer, by 
well-planned production methods, got- 
ten his sample cost down than he be- 











gins to think about a ten-cent size. He 
begins to see the dime size as a sample 
that is no longer a merchandising ex- 
pense but a profitable addition to his 
line. He no longer wonders how his 
competitor manages to make a dime 
size and ceases to surmise and estimate 
how much of the cost his competitor 
absorbs as advertising expense. He be- 
gins to see that a ten-cent package can 
be made and sold profitable that dupli- 
cates in all but size his regular standard 
package. 

If he has followed the dime store 
toilet goods counter, he has seen, aside 
from the regular full size unadver- 
widening 


brands. a constantly 


{ ised 


Tue 


y 


HA 


Vr. Cowling, our Merchandis- 
ing Editor, here presents facts and 
ideas of interest to the manufac- 
turers. We may not always agree 
with his conclusions and perhaps 
you, as readers, will also have dif- 
ferent viewpoints. A Blackboard 
is a place where problems are set 
down to be discussed and solved. 
Whether you agree or disagree, 
Mr. Cowling will always be glad to 
have your views or to comment on 
problems of vour selection. Write 


him.—EDITOR. 


CLAMPING DOWN ON SANTA CLAUS 


\ pretty young salesgir| approa ‘hed 
an ambassador of commerce as_ he 
stopped beside the toilet goods counter 
in a drug store the other day. and said 
“Tl bet you're a salesman, too.” 

The knight of the grip acknowledg- 
ing the corn, the fresh young miss con- 
tinued, “How about some samples? 
Haven't you got a sample for me?” 

Now it happened that this particu- 
lar lad was selling some articles of 
that sold 


stores, all right, but are not at all the 


merchandise are in drug 


type of commodity for which a pre- 


sumably well brought up young lady 
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array of quality brands and famous 
and miniature. 
Among those names are those whose 


exclusive names in 


owners only a few short years or even 
months ago the 
counter beneath their dignity. 

The sooner the manufacturer takes 
his place along side the many others 
on the dime store counter, the better. 
He will find, almost without exception, 
that sales of his regular sizes will not 


deemed dime store 


suffer one iota, in fact, it is not uncom- 
mon for their sales to be materially 
He in the 
lower strata and of the colored race 
that his magazine advertising never 
And, once reached. 


increased. reaches women 


can or will reach. 


by 


DONALDS. 
COWLING 


would express a desire, at least to a 
When the atmos- 
phere had cleared a little. and the new 
salesgirl had retired behind the pre- 


strange gentleman. 


scription counter to ponder the fallacy 
of believing that every salesman hap- 
the toilet 
counter is a toilet goods salesman, your 


pening to stop at goods 
correspondent mused again upon the 
propensity of all and sundry to look 
upon a toilet goods salesman as Santa 
Claus. 

The amount of merchandise listed 
each year among toilet goods produc- 
ers in the “gratis” column must reach 
a substantial figure. A good deal of 
such lagniappe is necessary, but a lot 
of it isn’t, and where a producer sees 
fit to clamp down a little, no very 
great falling off of sales is perceptible. 
One or two houses among the great 
in this field are notably tightfisted in 
this regard, and you note that they are 
listed among the great. Others are 
notoriously openhanded, the sum of 
their gifts annually reaching a total 
that would compare favorably with 
the 


houses that are doing all right. 


actual sales of some 


We wonder sometimes whether meat 
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smaller 


they may become continuing users of 
his regular sizes. This assumes, of 
course, that he does not make the fla- 
grant and all too common mistake of 
sizing his ten-cent package too large 
and out of proper size relation to his 
regular packages. 

The best way to produce samples 
economically and to reach out for the 
vast ten cent low selling cost, hundred 
per cent collection, no delivery charge 
market is to cut manufacturing costs. 
And the best way to cut manufacturing 
costs is unquestionably to make an in- 
tensive and extensive study of produc- 
tion shortcomings, then do something 


MODERNIZE. 


about them 








salesmen and hosiery salesmen and 
carpet tack and wallpaper salesmen 
are so besieged with opportunities io 
give the factory production away each 
year as are the purveyors of feminine 
heauty and charm. If they are not. 
such reticence is strongly another in- 
dication of the fortunate place in the 
sun of public demand enjoyed by 
No 
can ever have enough charm miie- 
rial. If she gets so much that there 
is no longer room in the house for it 
all, she blithely 
spacious quarters and continues her 
quest. If she can add to her collection 
with no outlay, so much the better; if 


toilet goods producers. woman 


moves into more 


not, then purchasing must be resorted 
to, but the demand must be gratified. 


One of the this 
lusiness, a man who has built two big 


smartest men in 
businesses in this field, gave away less 
merchandise during all the years he 
was a salesman on the road than many 
salesmen give away at one Christmas 
season. When this man was met by 
the eternal request, he beamed acqui- 
cscence at once, and marching the re- 
quester up to her own toilet goods 
counter, he tell him 
(there are many hims), to take what- 
ever they wanted out of stock, at the 


would her, or 


same time drawing his wallet out of 
his pocket. of course, he 
said, if the requester was particularly 
implacable, he would be obliged to 
go through with his bluff, but in a 
pleasantly large number of instances 


Sometimes, 


he got away unscathed. 

As we said before, a certain amount 
of this gratis distribution is necessary 
and important, but when that is at- 
tended to much slack remains that can 
harmlessly and profitably be taken in. 
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Matchabelli Control 
Purchased by Ganz 

The controlling in- 
terest in the Prince Matchabelli com- 


panies, held by his estate since the 


death of the Prince early last year. 


has been sold to Saul Ganz of D. 


¢ 


SN 


Paul Ganz The Late 


Prince Matchabelli 


Lisner & Co., well-known importers 
of New York and will be headed by 
his son, Paul Ganz. Mr. Ganz is also 
head of Parfums Weil Paris, Inc., New 
York, and has for some years been 
the 
The two companies will be operated 


interested in perfume business. 
entirely separately and the policies of 
the Matchabelli company will be iden- 
tical with those of its founder. 
Formal announcement of the trans- 
fer of control of the was 


made September 23 in a letter signed 


company 


by Eula M. Manes, general manager 
of the Matchabelli Products 
Corp.. and reading as follows: 


Prince 


know, the 
controlling interest of the Prince 


“As you probably 


Matchabelli Company has resided 
in the personal estate of Prince 
Matchabelli since 
March 31, 1935. 

“The estate has now been set- 


his death on 


tled and sold, and this control has 
been acquired by Mr. Saul Ganz 
of D. Lisner and Company and 
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Weil 


however. be no 


Parfums Paris. Inc. There 


will, 


whatever 


connection 
the 
Matchabelli Company and eithe: 


between Prince 
of these two organizations. 

“It is the 
the corporation under this new 


definite purpose of 
ownership to continue ‘n all re- 
spects policies identical with those 
of its founder. Prince Matchabelli. 
who guided the company from its 
inception ten years ago.” 

Ata meeting of the board of direc- 
tors on October 6, the following offi- 
cers were elected: Paul Ganz. presi- 
dent; Victor Ganz, vice-president and 
treasurer; Eula M. Manes, secretary. 


Extract Industry to 
Observe Louisiana Law 

At a meeting of the 
executive committee of the Flavoring 
Extract Manufacturers Association 


New York. the new 


Louisiana Food & Drugs Act was dis- 


held recently in 


cussed and debated. The consensus was 
that registration of the industry's prod- 
ucts under the law was desirable in any 
case where business in the state war- 
ranted such registration. 


Al Rosenfeld, Inc., Acquires 
Suzanne Account 
Another result of 
the recent European trip of Al Rosen- 
feld. and on Theodore 
Lande, vice-president, of Al Rosenfeld, 
Inc., is their appointment as American 
for “Secret of 
This perfume was 


president, 


sales representative 
Suzanne” perfume. 

introduced in Paris in a very modest 
way by Suzanne some years ago, and 
with little advertising has become in- 
popular in the United 
The company will distribute 


creasingly 
States. 


it in but one eood store in each city. 
and is already very much gratified at 
the response which it is receiving. 


Soda Flavors Meeting 
in Chicago This Month 


The annual conven- 
tion of the National Manufacturers of 
Soda Water Flavors will be held at 
the Saddle & Sirloin Club, Chicago, 
October 19. President C. H. Redding 
has arranged a very interesting pro- 
eram of addresses. 


Davis Now Pinaud 
Sales Manager 

Charles S. Davis has 
manager ol 


been appointed sales 


Pinaud, New 


F. W. Ballentine, 


Inc.. York. succeeding 
who has resigned. 
Mr. Davis has been 
district manager 
for New York and 
New England dur- 
ing the last year. 
He has had many 
years of merchan- 
dising 
in the 
toilet preparations 
industry 


experience 
drug and 
and is 
: well known t e 
Mr. Davis o th 

trade and to buy- 
ers. Mr. Ballentine, who has been sales 
manager for the last year, will engage 
in business on his own account. 


Whalen Elected 


on Coty Board 


A. Whalen. 
formerly general manager for John 
Wanamaker, New York, and later Po- 
lice Commissioner of New York. was 
recently elected a member of the board 
of directors of Coty, Inc. 


Grover 





Buyers’ Conference 
Held in New York 


More than 500 buy- 
ers trom department stores and other 
retail outlets registered at the second 
annual Perfume & Cosmetic 
Conference, the week of September 22. 


Buyers’ 


The meeting and exhibition were held 
in the Roosevelt Hotel, New York, un- 
der the direction of Thomas G. Jones, 


who managed last year’s successful 


show. Luncheon meetings each day 
took the 
Featured were addresses on technical, 


care of business program. 


legal and fashion subjects. Among the 
speakers were Gilbert H. Montague, 
New York attorney; Madeline Dar- 
ling, of Vogue; Frank D. O'Sullivan, 
publisher, and Dr. Herman Goodman, 
dermatologist. 

Dr. Goodman discussed the theory 
recently advanced through THE AMER- 
ICAN PERFUMER on the 
copper to various skin 


relation of 
conditions. 

Displays of cosmetics by more than 
10 houses in the industry, featuring 
and many of the 
more familiar lines, were held in the 


new merchandise 
grand ballroom of the hotel. Reports 
indicated that some excellent business 
was closed with visiting buyers. 


Cosmeticians Meet 
in Chicago 
The 


Association held its annual 


American Cos- 
meticians 
convention and trade show at the Ho- 
tel Sherman in Chicago the week of 
October 5. The usual elaborate pro- 
gram of lectures, demonstrations, con- 
featured, with the 
educational features under the direc- 


tion of Mrs. Ruth D. Maurer. Winifred 


Fayant, president, directed the general 


tests, etc... Was 


program, with the assistance of Doris 


Lee Leeds. 


Wayne University 
Resumes Cosmetic Course 

Wayne University 
College of Pharmacy, Detroit, has re- 
sumed its classes in the chemistry of 
The 
will be quite comprehensive in scope 
take the 
new types of preparations in this in- 


cosmetic manufacturing. course 


and will into consideration 


dustrial field, according to the lec- 
turer, Maison G. deNavarre, contribut- 
ing editor to The American Perjumer, 
and secretary of the Allied Drug and 
Association of Michigan. 

held Friday 
evening, from 7 to 9 o'clock, in room 


117, Wayne Building, lo- 


Cx ywsmet T 


Classes will be each 
University 
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cated at Cass and Warren 


The first meeting was held Septem- 


avenues. 
ber 25. 


Holt Advanced by 
Puritan Cosmetics 
Puritan Cosmetics. 
Inc., St. Louis, announces an addition 
to its executive sales force in the per- 
son of Roy Holt. Mr. Holt, who has 
been with the company eight years and 
who formerly covered the territory 
comprised of Ohio, Pennsylvania and 
New York States, has been appointed 
Field Sales Manager in charge of all 


salesmen. 


Washington to Vote 
on Cosmetic Taxes 

Correcting an item 
in the September issue, the state of 
Washington will hold a_ referendum 
on cosmetic taxes at the general elec- 
November. 


tion in Oregon has no 


such referendum scheduled. 


Coleman to Manage 
Soap Division 
The Gold Dust Corp. 
recently established a separate and in- 
dependent soap division to handle the 
merchandising and manufacture of its 
well-known 
-“Gold 
Dust” washing 


brands 


powder, “Silver 
Dust.” “‘Fairy”™ 
soap, as well as 
other laundry 
soaps and cleaners. 

Stewart W. Cole- 
man, formerly 
manager of the 


Geo. E. Marsh Co.. 
has joined the Gold 


Mr. Coleman 


Dust Corp. as general manager of the 
soap division. General administration 
offices have been set up at 88 Lexington 
avenue, New York. 
Marshall Products Enters 
Cosmetic Field 

Marshall 


Inc., St. Louis, heretofore engaged in 


Products, 


the manufacture of soaps, insecticides, 
disinfectants and sanitary supplies, has 
expanded into the cosmetic manufac- 
turing business, selling cosmetics in 
bulk to packers. Since opening of the 
new department, storage facilities are 
inadequate, according to Miss Ruth 
Rentiers, vice-president, and it is ex- 
pected additional space will be pro- 
vided in an adjoining building. 


Barbara Gould Introduces 
“Irradiated Cream” 

“Irradiated 
Barbara 


\ new 


Cream” was introduced by 
Gould, Inc., New York, at a party given 
at the Biltmore Hotel late in Septem- 
Miss Grace 
Coppage of — the 
Barbara Gould 


ber. 


organization 
sided at the affair 
and the new prod- 


pre- 


uct was described 
by Dr. Herbert P. 
Pearson, who de- 
veloped its formu- 
la after years of 
experimental work 
which he 
perfected two products for the Stand- 


ard Oil Co. of New Jersey. These have 


Dr. Pearson 
during 


met with marked success in medical 
circles. 

Dr. Pearson described the process of 
irradiation and gave the characteristics 
of the cream itself which he said was 
completely anhydrous, composed of 
fats directly related to the skin and “on 
the acid side” corresponding in pH 
with the skin itself. He also described 
and demonstrated an electric device for 
determination of the pH of the skin 
without recourse to the usual chemical 
methods. This interesting machine was 


developed during research work which 


preceded production of the new cream. 


Beauty editors of the leading na- 
tional and local publications were in- 
terested guests at the demonstration. 


Webb Returns from 
London Visit 

R. Righton Webb, 
treasurer of W. J. Bush & Co., Inc.. 
New York, September 17 
from his annual conference with J. M. 
Bush and other officials of W. J. Bush 
& Co., Ltd., London. Prior to return- 
ing to New York, Mr. Webb took the 
opportunity with M. 
StAlphonse and other executives of 


the Mon- 


returned 


of conferring 
the Canadian company at 
treal office. 

Eric L. Bush, son of James M. Bush, 
president of W. J. Bush & Co., who 
has the 
United States, returned to London on 
the Georgic, which sailed October 3. 
Mr. Bush reported that commercial 
conditions in England are satisfactory 


been visiting Canada and 


and was pleased to note during his 
short stay here increasing evidence of 
returning the United 
States. 


prosperity in 
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Richard Hudnut is giving its displays of the Gemey line an international 
background. 


Lelong to Expand 
On Foreign Markets 


This year’s perfu- 
mery program of the famous Parisian 
house of Lucien Lelong lays stress upon 
the expansion of business abroad, ac- 
cording to The Perfumer’s Paris corre- 
spondent. Efforts will be made to en- 
large the volume of business with Great 
Britain, and to establish Lelong per- 
fumes on the Italian and Spanish mar- 
kets. The firm is anxious to prepare the 
ground for setting up its own branches 
in these countries. In the case of Italy, 
this should be facilitated by the new 
Franco-Italian commercial agreement. 
But Spain is scarcely in a position at 
the moment to evince much interest in 
the perfume business. 


Colonial Dames Officials 
Sail for Honolulu 


Mary Jane Matsch- 
ke, treasurer of Colonial Dames, Ltd.. 
Los Angeles. and Madeline Montgom- 
ery, publicity director for that com- 
pany, sailed from Los Angeles Harbor 
September 16 the Mariposa for 
Honolulu. The trip is partly business 
and partly pleasure, with the return 
to the United States to be made late 
in October. 


on 


Fritzsche Brothers 
Enlarge Branches 


Fritzsche Brothers. 


This window, with its fine array of foreign flags, is typical 
of the new advertising of the line. 


from the New York plant to New En- 
gland territory where he will assist M. 
J. Niles, manager of the Boston office. 

Warren R. Godfrey, formerly pro- 
duction manager of Lang’s Beverages 
of Buffalo, has been sent to the Phila- 
delphia office from which center he will 
cover parts of Pennsylvania and New 
Jersey, the District of Columbia and the 
states of Maryland and Virginia. Rear- 
rangement of this territory, parts of 
which were covered formerly by repre- 
sentatives William F. Kiefer and George 
R. Fellows, was made necessary by 
greatly increased business. 
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Panopulo Named Sales 
Manager of Rudemar 
George Panopulo. 
for the last thirty years associated with 
Pinaud, Inc., and for many years gen- 
eral and treasurer of that 
company, has joined the staff of Rude- 


manager 


mar Cosmetics, Inc., New York, as 
sales manager. Mr. Panopulo’s long 


record in the industry has made him 
a host of friends who will be pleased 
to learn of his new connection. Rude- 
mar Cosmetics, Inc., is headed by Ruth 
D. Maurer, for the 
cosmetic industry and known through- 
out the country for her work in con- 
nection with the education and training 
of beauty shop owners and operators. 


years active in 


F. Keeler is general manager of the 
company. 


Packaging Machinery 
Meeting in Chicago 
The annual conven- 
tion of the Packaging Machinery 
Manufacturers Institute, Inc., will be 
held on Wednesday and Thursday. 
November 11 and 12, 1936, at. the 
Edgewater Beach Hotel, Chicago. An 
invitation from the Institute members 
located in the Chicago area was for- 
merly extended to the directors at a 


recent meeting, through H. Kirke 


Becker, requesting that the annual meet- 
ing be held in the middle west, and 
offering hospitality of the members in 
the Chicago metropolitan area. 








Toilet goods section in the Mitsukoshi Department Store, one of the leading 
shops in Tokio, Japan. Note the display of bottles on both the inside and 
top of the glass counter cases, and also the modern and attractive chande- 
liers and side lights. The escalator in the rear is another indication of the 
progressive trend in that country. 









Inc., New York, has augmented the sales 
staff of two of its important branches. 
Charles H. Milton has been transferred 


October, 1936 
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Vo-Kap Closures, Inc. and National Collapsible Tube Co were joint exhibi- 
tors at the Rhode Island Tercentenary. Products using the ““No-Kap” closure 
were shown and to visitors the convenience and value of this unusual device 
were stressed. A tie-up with newspaper and radio publicity was arranged as 
well as cooperation with all leading retail outlets. H. R. M. Gordon, New 
York representative and publicity director, and Capt. A. H. Church, vice- 
president, cooperated in assuring the full advantage of the display to users 
of the tubes and closures in the cosmetic and other industries. 


Learey and Wallace 
Buy Stanwick Control 

Arthur R.  Learey 
and Joseph Wallace have purchased a 
controlling interest in Stanwick Co.., 
inc., 132-134 West 22nd street. New 
York, N. Y. Stanwick for years has 
been a leading manufacturer of 
sachets. 

In the cosmetic line the company 
owns the trade names of “Reta Nor- 
man” for the dollar market, and 
“Joan Wallace” for the fifty-cent, and 
the “House of Stanwick” for the 
chain. As heretofore, novelties in both 
sachets and cosmetics will continue to 
receive attention for both department 
and chain stores. 

Mr. Learey is president and in 
charge of sales and production. Mr. 
Wallace is technical director. 


Reese Laboratories in 
Expansion Program 

Reese Laboratories. 
Inc., New York, has taken additional 
space at its present quarters at 29 
Kast 19th street, affording a complete 
floor for manufacturing operations. 
General offices at the same address have 
been refurnished and extended and a 
number of new products added to the 
a line. The present changes are 


but part of a general expansion pro- 
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gramine undertaken January |, when 
Frederick E. Couzins, formerly asso- 
ciated with the old Reese organization, 
took full charge of the management. 
Mr. Couzins, who is vice-president and 
general manager, has had a wide ex- 
perience in merchandising and _ sales 
and was at one time an executive of 
the Millsco Advertising Agency, New 
York. 

In line with the new policy of the 
company, all products manufactured 
by the Reese Laboratories are being 
repackaged from designs created by 
Mr. Couzins. New products under the 
Reese label include a shaving cream 
and several pharmaceutical specialties. 


Franeo-American Enlarges 
Manufacturing Space 

The Franco-Ameri- 
can Corp., Boston, has added largely 
to its manufacturing and office space 
and is now producing all its goods on 
the premises. Formerly part of the 
manufacturing was done outside. The 
new equipment includes powder, 
cream, perfume, and finishing rooms 
and stock and shipping rooms. With 
these additions, the concern now occu- 
pies 2500 square feet of space on the 
fourth floor. The new office quarters 
have been decorated in light peach, 
matching the effect in which the show 


100m is carried out. The concern has 
extended its line of men’s goods, and 
according to Daniel Topjian, presi- 
dent, will expand in other branches 
by the first of next year. 


Brill Back from 
Vacation Trip 
Louis I. Brill, pres- 
ident of the Stein-Brill Corp. and also 
of the Geo. Rodgers Co., New York. 
accompanied by Mrs. Brill, has re- 
turned from an extended motor trip 
through the middle west. While in 
Tomahawk, Wis., Mr. Brill purchased 
the equipment of the large paper mills 
there and is liquidating the property. 


Intercity Golf Won 
By Chicago Team 

The annual inter- 
city golf match between the Detroit and 
Chicago associations was won handily 
by Chicago this year by a score of 36% 
to 1144. While the Detroit golfers made 
no claim of foul (it would have come 
with poor grace after such a beating). 
they did say emphatically that Olym- 
pia Fields No. 4 was “no gentleman's 
course.” Play over this extremely tough 
course on which Sarazen took an 85 and 
Hagen an 87 not so long ago, brought 
out some scores which it were kinder 
not to publish. 

The individual prizes were allotted 
on a blind bogey basis with Detroit far- 
ing almost as well as Chicago in this 
part of the awards. But the Fort Dear- 
born Trophy is back in Chicago for an- 
other year. Perfect guesses, something 
in view of the difficulty of the course. 
were made by W. B. Snow of Detroit 
and Ray Morris and Clyde Marshall of 
Chicago. The thanks of the two associ- 
ations were also voted to the 42 gener- 
ous donors of special prizes, for whose 
names space is unfortunately lacking. 

In fact, the committee stretched its 
hudget so that everyone got a prize. 

Following the tournament a splendid 
dinner with entertainment by the mem- 
bers was given. Its feature was the in- 
itiation of a class of nearly fifty into 
the Royal Order of the Yellow Dogs. 
with Clyde Marshall of Petrolagar Lab- 
oratories acting as master of ceremo- 
nies. More than half the membership of 
the Michigan Association was present 
and enjoyed the Chicago hospitality. It 
was a grand party and the Detroit crowd 
is out for revenge next year when the 
tournament will be played in Detroit 
over, it is hoped, a“gentlemen’s course.” 
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1. Clarke, Gilson, MacDonald. 2. Rasmussen, 
Navarre, Carnes, Jackson. 3. Elmer Smith. 
4. Jelly, Jamieson. 5. Carlisle, Vicary. 6. Vicary, 
Wrisley (The Two Presidents). 7. O'Rourke. 
8. Shotwell, Marshall, Wehmer, Jones. 9. Schutte, 
Cunningham, Pennal. 10. Broderson, Zimmer, 
Jr., Gauer. 11. The Head Table Eats! 12. So do 
the Rest! 








California Association to 
Give Dinner Dance 
The dinner 
dance of the California Cosmetic As- 
sociation is to be held at the Valley 
Park Country Club, Los Angeles, on 
the evening of October 23. 
Plans for the affair 
bination of Agua Caliente, the Follies 


annual 


indicate a com- 





Nassour Mr. Fetsch 


Mr. 


on opening night, the Vendome, and 
every other place which fun or good 
eating has made famous. The enter- 
lainment committee, headed by Wil- 
liam Nassour of Castilian Products 
Co., the games committee, under the 
chairmanship of F. A. Fetsch of Cali- 
fornia Cosmetic Co., the banquet com- 
mittee, the dance committee, all com- 
bine to assure interested inquirers the 
best so far, even though bulletins hint 
at a serious purpose behind the affair. 
But that will be discussed at the next 


regular meeting, they say. For the 
present, just come and enjoy your- 


selves. 


Felton Uses 
Clipper Service 

The China Clipper 
has already taken its place in the toilet 
goods business. The Felton Chemical 
Co. of Los Angeles recently had sent 
to them from Hawaii a shipment of 
Ginger and Pikaki Flowers from Hono- 
lulu. Dr. Pauer was anxious to try out 
the possibility of these exotic blooms 
and, being interested in aviation any- 
way, the tie-up with the China Clipper 
cccurred to him as a means of procur- 
ing the blossoms in such condition that 
thev could be tested here. 

Contacting a source of supply in 
Honolulu, therefore, he had a box of 
these two flowers sent by airmail. 
Packed in florist style, the 
Ginger Flowers and the Pikaki Flowers 
were loaded at Honolulu into the China 
Clipper and, crossing the sea in this 


ordinary 


form, were transferred at San Francisco 
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to the regular airmail service plying 
between that city and Los Angeles. 

Such was the speed of the transfer 
that the blossoms on arrival in Los An- 
veles were fresh and in condition for 
the tests which the Felton Chemical Co. 
desired to make. 


Kelly Champion of 
Salesman Golfers 

Charles E. Kelly of 
Hagerty Bros. & Co., New York is the 
new champion of the Chemical Sales- 
men’s Association golfers. He took the 
litle at the final tournament of the sea- 
son with a gross score of 80, just nosing 
out W. D. Merrill of Joseph Turner & 
Co., and F. A. Neuberg of Warner 
Chemical Co., who tied for second with 
81. A dinner and floor show followed 
the tournament under the capable di- 
rection of B. J. Gogarty of Commercial 
Solvents Corp. 


Dr. Ruzicka Visits 
Firmenich Offices 

En route to the Har- 
vard University Tercentenary, Prof. L. 
Ruzicka of the University of Zurich. 
Switzerland, stopped at New York to 
the staff of 
Firmenich & Co.. 
Inc. Dr. Ruzicka, 
accom- 
panied Ma- 
dame Ruzicka, has 


visit 


who was 


by 


already won world 
wide recognition 
for his brilliant re- 
searches on the ac- 


AE. 


Dr. Ruzicka 





tive principles of 
natural musks and 
civet which result- 
ed in their manufacture by Chuit, Naef 
& Cie of Geneva. These products are 
marketed in this country by Firmenich 
& Co. 

More recently, Dr. Ruzicka, with 
his co-workers, has been acclaimed for 
the synthesis of sex hormones, which 
occasioned his invitation to the Har- 
vard Conference expressly to read a 
paper on his most recent discoveries 


and to receive an honorary Doctor 
of Science degree. 
4 dinner in honor of Prof. and 


Mme. Ruzicka was given by the New 
York representatives of Chuit, Naef 
& Cie. and was attended among others 
by Prof. Roger Adams, head of the 
department of chemistry, the Uni- 
versity of Illinois; Dr. Emil Klar- 
mann, chief chemist of Lehn & Fink 





Bloomfield, N. J.; Dr. Otto Isler of 
the research staff of the Rockefeller 
Institute, and Dr. Hans R. Rosenberg, 
whose chief work has been with vita- 
The latter two 
were formerly students under Prof. 
Ruzicka at Zurich. Finally the vis- 
ilors were taken on a tour of the city 
by Messrs. Watson, Dubey and Fras- 
cati of Firmenich & Co. and then left 
They returned to Zurich 
of Canada. 


mins and hormones. 


for Boston. 
by way 


Cortizas Establishes 
Own Import Company 


M. Cortizas, who for 
some years has been associated with 
the J. N. Limbert Co., Philadelphia, 
has established an importing business 
to be known as M. Cortizas Co., and 
has taken space at 800 North Delaware 
avenue, Philadelphia. The new com- 
pany will specialize in vanilla beans, 
a trade with which Mr. Cortizas and 
his associates are thoroughly familiar. 

Associated with him in the new ven- 
ture will be Rufino Cagigal, Jr., son 
of one of the largest curers of Mexican 
vanilla beans, and Howard S. Spering, 
known in Philadelphia 
business circles. Mr. Cortizas is chair- 
man of the board of the new company. 


who is well 


U. S. I. Celebrating 
Thirtieth Birthday 

October 17 marks 
the thirtieth anniversay of the founding 
of the U.S. Industrial Alcohol Co., and 
is being observed by the company with 
special issues of its publications, Alco- 
hol News and Solvent News. Organiza- 
tion of the company coincided with the 
passing of the denatured alcohol law 
by which tax free alcohol became avail- 
able to industry in a large way. 

The company developed rapidly and 
in addition to its alcohol business was 
soon making a line of allied chemical 
products, so that, in 1917, a subsidiary, 
the U. S. Industrial Chemical Co., was 
organized to take care of this growing 
development. At present the company 
is the largest in the alcohol field, pro- 
ducing a substantial percentage of the 
90,000,000 gallons of ethyl alcohol 
used annually for industrial purposes. 
It operates plants and branch ware- 
houses in all principal cities and in 
several foreign countries. 

Increased facilities for the study of 
plant processes and the development 
of production control will be provided 
in a new laboratory being constructed 
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by the U. S. Industrial Chemical Co., 
Inc., at Baltimore, Maryland. The 
laboratory will be housed in a single- 
story, 69 by 33 ft. brick structure, 
fireproof throughout, with steel frame- 
work, foundations, pre-cast 
cement roof and steel sash and doors. 
One section of the building will pro- 
vide space for pilot plant operation, 
while another will be fitted with mod- 
ern laboratory facilities. An additional 
section on the south side of the main 
building will contain showers and 
lockers, as well as offices for members 
of the technical staff. 


concrete 


Schlienger Here 
For Annual Visit 

Emile Schlienger, 
head of the house of Bertrand Fréres, 
Grasse, arrived late in September for 
his annual visit to the 
trade. After a few 
days at the New 
York headquarters 
of P. R. Dreyer, 
Inc., his American 
representative, he 
left with F. C. 
Theile, president 
of that company, 


American 


for a trip through 
the West which 


will take him as 

far as the Pacific 

Coast. 
Covering 


Mr. Sch'ienger 


the entire Middle 
West and the Coast section will oc- 
cupy the better part of six weeks, but 
Mr. Schlienger expects to spend some 
time in New York in November before 
sailing for home. He expressed him- 
self as greatly pleased at having the 
opportunity of the Pacific 
territory, practically the only part of 
the United States which he has not 
covered on former visits. 


visiting 


Arden Features 
Color Capes 

A rather unique and 
ingenious plan has recently been con- 
ceived by Elizabeth Arden to aid her 
customers in the selection of proper 
shades of make-up. She is now featur- 
ing at the Arden counters in leading 
stores, and in her salons, color capes 
and bibs of soft crepe paper in sixteen 
basic colors which will be worn this 
fall, and has designed a special make- 
up for each color, which is featured on 
her Color Harmony Chart. When such 
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a cape is placed around the shoulders, 
one can easily see the effect of that 
color on the skin, and which shades of 
make-up will best harmonize with it. 


Dr. Baker Elected 
Canco President 


Dr. Herbert A. 
Baker has been elected president of 
the American Can Co., New York, to 
succeed C. E. Green, resigned. Dr. 
Baker was born in 
Harmony, Ontario, 
and graduated in 
1906 from the 
University of To- 
ronto. In 1910, 
four after 
entering the em- 
ploy of American 
Can Co., he was 
made chief chem- 
ist. During part of 
the World War he 
served as chairman of the Tin Plate 
Apportionment Committee, a division 
of the Food Administrators at Wash- 
ington. In the spring of 1918 he be- 
came sales manager in Chicago, in 
which he remained until 
elected vice-president in charge of 
sales in 1932. 
He has been responsible for many 
scientific 


years 


Dr. Baker 


position 


investigations resulting in 
significant improvements in the can- 
ning of foods, and is a member of the 
Scientific Research Committee of the 
National Canners’ Association. For his 
conspicuous scientific contributions in 
preserving public health through ap- 
plying improved laboratory methods 
in the commercial canning of foods, 
as well as for his business acumen 
and leadership, Dr. Baker was awarded 
the Honorary Degree of Doctor of 
Science at Colgate University in 1933. 


Miss Buena on 
Ritchie Staff 

W. C. Ritchie & 
Co. has appointed Miss Evelyn Buena 
to its designing staff. She is known 
as both a package and a product de- 
signer. She will specialize in the de- 
sign of packages for cosmetics and 
other products sold to women. 


Guarantee Barber Ap- 
points New Manager 


The Guarantee Bar- 
ber Supplies Co., Norfolk, Va., recent- 
ly appointed Miss Theresa Iantosca as 
manager of its home office. This com- 


pany has recently installed a new bot- 
tling filler machine to take care of 
business expansions which extend 
through Virginia, North Carolina, 
Maryland, Delaware and West Vir- 
ginia. This concern has been in busi- 
ness since 1913, manufactures “Jerico” 
hair tonic and “Velvet” pomade hair 
dressing. They are the sole agents for 
“Kremal” hair tonics and shampoos 
in this section, and in their plant is one 
of the most complete grinding depart- 
ments for barber’s tools in the South. 


Thurston & Braidich 
in New Quarters 

Thurston & Braidich, 
importers of gums and vanilla beans, 
New York, are now located in larger 
juarters at 286 Spring street. Increas- 
ing business and inadequate facilities 
at the former address Vandam 
street were the reasons for the move. 


on 


Florasynth Establishes 
Coast Laboratories 

Florasynth Labora- 
tories, Inc., New York, in connection 
with its Pacific Coast branches, which 
are under the general direction of Dr. 
Alexander Katz, 
has established a 
new laboratory in 
Los Angeles. Re- 
search and devel- 
opment work will 
be featured in the 
new unit and aro- 
matic chemicals 
and special  sol- 
vents will be man- 
Mr. Smith ufactured there 

for the coast trade. 

Clarence T. Smith, who recently 
joined the organization, will be con- 
nected with the laboratory in a re- 
search capacity. 


P & G at Home 
Economics Convention 

Striking a colorful 
note in home economics was the spe- 
cial booth of Procter & Gamble Co. of 
Cincinnati, Ohio, at the recent 29th an- 
nual convention of the American Home 
Economics Association, which brought 
many thousands of women to the dis- 
play. Literature concerning the com- 
pany’s products was distributed, which 
afforded much information anent this 
large national organization. Textiles 
and the washing of textiles were among 
the educational topics. 
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Florentine Perfume 
Under New Owner 

The Florentine Per- 
fume Manufacturing Co., Detroit, has 
been taken over by Mrs. Mary Sphire. 
and James Parise, former manager of 
the company. This follows upon the 
death of Mrs. Sphire’s husband, Thomas 
Sphire. last month. Mr. Parise will con- 
tinue as general manager of the com- 
pany to carry on manufacturing activi- 


ties. 


Italy to Seek Oils 
In Ethiopia 

Italy is scheming to 
obtain perfume essences from her Afri- 
can Empire. Accordingly, her “civil- 
izing” mission in Abyssinia has led to 
the foundation of an “Imperial Society 
for Extracting Wood Essences in Ethi- 
opia.” The initial capital of this enter- 
prise is one million lire but may be 
raised, when required, to twenty mil- 
lions. 


Shipkoff Here for 
Annual Visit 

Peter Shipkoff, head 
of P. K. Shipkoff & Co., Sofia, Bulgaria, 
has been spending about six weeks in 
the United States, studying the otto of 
market and 
calling on the nu- 


rose 
merous customers 
of his house in the 
United States and 
Canada. He has 
his head- 
quarters with Com- 

Parento, 
New York, 


American and 


made 


pagnie 
Inc.. 
his 

Canadian 


repre- Mr. Shipkoff 


sentative, visiting 

the nearby trade from their Fifth avenue 
address. A short trip to Canada where 
he visited Compagnie Parento of Can- 
ada, Ltd., in Toronto, was also a part 
of his itinerary. 

Mr. Shipkoff is pleased with condi- 
tions in the consuming industries here, 
which he sees are much better than at 
the time of his visit a year ago. Com- 
menting on the situation in Bulgaria, 
belief that present 
prices would be reasonably stable for 


he indicated his 
some time to come. Despite unsettle- 
ment in many European countries, 
Mr. Shipkoff states that he has found 


business there remarkably good in his 


product, especially in England and in 
Germany. 
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Cosmetics at 
Dublin Horse Show 

Although horse-flesh 
constitutes the main item at the Dublin 
Horse Show. this function—which is 
held 
exhibition of 
and, it is noteworthy, as indicative of 
the trend of interest in the Irish Free 
State, largely toilet 
bulked in comparison with other 
classes of goods at the Show held in 


twice a year—also includes an 


manufactured articles: 


how products 


August. 

Among 
reputation which were displayed, men- 
tion may be made of Innoxa and Eliza- 
beth Arden’s beauty preparations, 
“Kolynos” dentifrice, and the 
Potter & Moore’s “Mitcham Laven- 
der” series. 

Of still greater interest and signifi- 
cance, however, were the exhibits of 


products of international 


also 


perfumes and cosmetics manufactured 
in the Free State itself, many of which 
are of outstanding merit and quality. 
It is understood that some of the Irish 
manufacturers contemplate enlarging 
their markets by exporting their prep- 
arations to America. 

Dixon & Co., of Dublin, made a spe- 
cial display of toilet soaps, featuring 
“Pearl” and “Iodine,” and, in addition, 
showed a number of nice perfumes and 
beauty products, including Freezia per- 
fume, the “Diana” cold and vanishing 
creams (well known and esteemed in 
Ireland), bath crystals, talcum pow- 
ders, nail enamels, etc. 

Irish Pharmaceuticals Ltd., of Dub- 
lin, had a particularly attractive stand, 
featuring “Dawn” face powder, which 
has achieved enormous popularity in 
ireland. The firm also exhibited excel- 
lent indelible lipsticks, rouge compacts, 
“Bayrol” hair cream, etc., as well as 
some agreeable perfumes. 

The Island Bawn Laboratories, Ltd., 
of Nenagh, County Tipperary, made a 
special feature of turtle oil cream. The 
firm also exhibited a genuine lemon 
cream (containing lemon juice), as 


well as numerous other excellent creams 
and lotions in the “Roxane” 
and some attractive lines sold under 
the trade-mark “Ilabor,” including 
dental cream, shaving cream, tonic hair 
cream, etc. A little booklet describing 
this firm’s products was distributed 


series, 


from the stand. 

“Lucan Spa Sulphur Soap,” made 
with the sulfurous waters of Ireland’s 
famous spa, was featured by James 
Crean & Son, Ltd., of Dublin; and this 
firm also had a special stand devoted 
to a display of the “Dromona” beauty 
preparations and perfumes; while a 
number of attractive creams, including 
a turtle oil cream and various mani- 
cure requisites and preparations for 
the hands in the “Imperial” series were 
shown by Maison Prost, Ltd., Dublin. 

Deodorants, anti-sunburn prepara- 
tions, avocado creams, and eye-shadow 
creams, judging from this very repre- 
exhibition of lrish-made 
beauty products, appear to be types of 


sentative 


toilet preparations not yet produced in 
the Irish Free State. 
pect to see them 


However, we ex- 
and, perhaps, other 
novelties—at next year’s Dublin Horse 


Show. 


Essential Oil House 
in New Quarters 

Charles Pisano. 
president of Citrus & Allied Essential 
Oils, Inc., New York, has advised us 
that his company is now located in 
new quarters at 55 East 11th street. 
The 163 
I'ront street. 


company was formerly at 
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Foragers Award 
Outing Prizes 
All of the Foragers 
were on hand at the Herald Square 
headquarters of the organization in 
New York on September 30, when 
prizes for the events at the annual out- 
ing in June were awarded. The meeting 
opened with a luncheon and _ prizes 
were distributed immediately after. 


Latvia May 
Nationalize Cologne 

According to an esti- 
of the Tax Department. 100 
grammes of first quality eau de Cologne 
cost the manufacturer only one lat to 
produce, while the current retail price 
is in the neighborhood of 2.50 lats. In 
view of the substantial profits accruing 
to the manufacturers, it is understood 
that the Government is considering the 
advisability of assigning the produc- 
tion of eau de Cologne to the State Spirit 
Monopoly as an additional source of 
revenue for the State. 


mate 


Edward W. Drew 
Edward W. Drew, 


for eighteen years managing editor 
of The American Perfumer, died at his 
home in New York City, October 4, at 
the age of 75. Mr. Drew had been en- 
gaged in newspaper work through his 
entire life, holding positions as man- 
aging editor of the old New York 
Evening News and Buffalo Evening 
News, and editor and president of the 
Newark Advertiser. He retired from 
The Perfumer staff in 1929. Mr. Drew 
was formerly vice-president and chair- 
man of the board of trustees of the 
New York Press Club. He leaves a 
son, Charles E. Drew, of New York. 
and three daughters. Able and con- 
scientious, he brought to his work a 
high degree of journalistic skill and 
over many years set a new standard 
of business publication excellence, to 
which small part of The Per- 


fumer’s success was due. 


no 


Dr. Oliver Taylor Sherwood 

Dr. Oliver Taylor 
Sherwood, president of the Dresden 
Cosmetic Co., Inc., New Rochelle, N. 
Y., died at his home in that city Sep- 
tember 8 at the age of 73. Dr. Sher- 
wood was born in Southport, Conn., 
and was a graduate of Yale University 
in the class of 1884. He had been a 
resident of New Rochelle for the last 
25 years. He was a member of 
Hiawatha Lodge No. 434 F. and A. 
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M., Mount Vernon Chapter No. 234, 
Phoenix Council No. 70, and Bethle- 
No. 53. 
services were from his home and in- 
Oaklawn 
Southport, Conn. 


hem Commandery Funeral 


terment in Cemetery in 


Frank E. Furst 

Frank E. Furst, 
of the Furst-MeNess Co.., 
Freeport, Ill, was killed in an auto- 
Mr. 


born 


president 


mobile accident September 6. 
Furst 
near Freeport in 
1874. He attended 


rural 


was 


schools and 
later the Freeport 
High School and 
the Universities of 
Illinois and Michi- 
After 


ing his formal edu- 


fan. secur- 





cation and study- 


The Late 
F. E. Furst 


ing law for a time, 
he entered the em- 
ploy of the W. T. Raw leigh Co., work- 
ing through several departments to the 
position of general manager. 

The Furst-McNess Co., was organ- 
ized in 1908 and came rapidly to the 
front in the manufacture of flavors, 
household products and later toilet 
preparations. Its rapid expansion has 
brought it to a position where branches 
are maintained in Memphis, Oakland, 
Baltimore, Detroit and Cleveland 
well as in several foreign countries. In 
addition to his business interests, Mr. 
Furst was a patron of the arts, an ac- 
complished musician and a painter of 
some reputation. He was also much 
interested in outdoor sports and a fine 
golfer. He was a member of the Free- 
port Country Club and of the Olym- 
pia Fields Country Club of Chicago. 

Surviving are his widow, who was 
Miss Florence Wilkins, and two sons, 
Charles W. and Harry R. Furst. Fu- 
neral services were held from his late 
home, September 10, and interment 
was at Oakland Cemetery. 


as 


F. C. Goldsborough 


F. C. Goldsborough, 
Eastern sales manager for U. S. In- 
dustrial Alcohol Co., New York, 
since July, 1933, died on September 
22, at his home in Plainfield, N. J.. 
after a prolonged illness, induced by 
pneumonia. Mr. Goldsborough was in 
his fifty-first year. The passing of 
“Carroll,” as he was affectionately 
known, came as a distinct shock and 





loss to his host of friends in his com- 


well as in the alcohol and 


solvent industry. 
Prior to joining U.S.L.. 


pany as 
Mr. Golds- 
borough was sales manager for the 
American Solvent & Chemical Corp., 
from the formation of that 
in 1927 


quired by 


company 


until 1933, when it was ac- 
Solvents 


Corp. Before entering the solvent and 


the Commercial 


alcohol business. he had a broad ex- 
perience in the oil business and spent 
several years in South America as field 
superintendent in oil well drilling op- 
erations. 

Mr. Goldsborough leaves his widow. 
Alice, and son, Carroll. His final rest- 
ing place is in the picturesque section 
of Maryland, where as a boy and a 
man he enjoyed his greatest hobby 
and sport, duck hunting. 


Charles N. Boyd, Sr. 
Charles \. 


cosmetic 


Boyd, 
toilet 
goods chemist and manufacturer of 
Birmingham, Ala., was suddenly killed 
recently while waiting in a heavy down- 
pour of rain for a street car. The auto- 


Sr.. well-known and 


mobile driver, losing control, sent the 
vehicle up over the curb striking the 
76-year-old man. He was formerly with 
the Rook Manufacturing Co. and other 
toilet goods establishments throughout 
the South. 

The Boyd Manufacturing Co., one of 
the pioneer cosmetic and toilet goods 
houses in Birmingham, was started by 
him. Later he was connected with sev- 
eral firms in Atlanta, Ga., returning to 
Birmingham about a year and a half 


ag 
ago. 


London Exhibit of 
Sandalwood Products 


On the occasion of 
the recent visit of the Maharajah of 
Mysore to London, the Imperial Insti- 
tute installed a new court in the Insti- 
tute’s exhibition galleries, devoted to 
the products of Mysore. Sandalwood. 
of course, occupies a prominent posi- 
tion, articles shown include photo- 
graphs of the tree, a sandalwood depot 
in Mysore, a sandalwood oil factory at 
Bangalore, and a distillation plant in 
Mysore, as well as samples of sandal- 
wood chips, sawdust, oil, soap, and in- 
cense sticks, and the wood itself. The 
exhibition galleries, which are open to 
the, public, contain a very representa- 
tive collection of Empire products of a 
diverse character. 


CANADIAN NEWS and NOTES 


Kerry Resigns As 
National’s President 

Resignation of Wil- 
Kerry as president of the 
National Drug & Chemical Co., came 


liam S. 


as a surprise at the annual meeting in 
Montreal. E. G. Jackson, well-known 
Montreal business man, was appointed 
to succeed him. C. H. Lander, general 
manager and director, was appointed 
Grif- 


fiths, assistant secretary-treasurer, was 


first vice-president, and G. E. 
appointed comptroller. 


Frostilla Appoints 
Wright As Agents 

The Frostilla Co. 
has announced the appointment of 
Norman 5. Wright & Co., Toronto, as 
sales agents in Canada for “Frostilla” 
and “Frostilla Brushless Shave.” Nor- 
man S. Wright & Co. is now showing 
to the trade an entirely new line of 
packages, all new designs. These goods 
are now sold on a price maintenance 
policy and cosmetic and sales taxes 
are absorbed by the Frostilla Co. 


Hudnut Display At 
Toronto Exhibition 

The history and ori- 
gin of perfumes were portrayed in the 
exhibit by Hichard Hudnut at the 
Canadian National Exhibition. The 
romantic blue and silver colors gave 
a distinctive charm to the display. The 
history and origin of perfumes were 
depicted by showing a portion of the 
China, 
France, Greece and England were out- 


globe upon which Persia, 


84 


lined in solid beds of real flowers with 
cut-out figures finished in soft pastel 
colors indicating the manner in which 
women of these countries enhanced 
their beauty with fragrance. The dis- 
play was designed by Hugh Brodeur, 
director of Richard 


well-known art 


Hudnut. 


Kennedy and Waldruff 
Recovering from Accident 

John R. Kennedy, 
president of the United Drug Co., To- 
ronto, and W. N. Waldruff, president 
of the Louis K. Liggett Company, To- 
ronto, are recovering from the effects 
of a motor accident which befell them 
near Kingston, Ontario, on the occa- 
sion of the visit of the “Rexall Train” 
to that city. Mr. and Mrs. Kennedy 
are spending a few weeks at Hot 
Springs, Ark., before he resumes ac- 
tive business duties. 


C.Ph.A. Meets at Saskatoon 


Retail druggists of 
the Prairie Provinces played hosts to 
druggists, manufacturers and travelers 
from all parts of Canada when the 
meeting of the 
Pharmaceutical Association was held 
at the Bessborough Hotel, Saskatoon, 
Sask., from August 17 to August 20. 
One of the features of this year’s con- 


annual Canadian 


vention which was remarked upon was 
the extent to which manufacturers en- 
tered into the discussion during the 
various business sessions. In previous 
years it has been felt by some that 
lack of participation in these discus- 


sions by the manufacturers was a dis- 
advantage robbing the convention of 
some part of the benefits. This year, 
however, manufacturers repre- 
sentatives joined fully in most of the 


and 


discussions. 
The official 
was delivered by the city’s popular 
druggist mayor, Bob Pinder. E. Jolly, 
president of the Saskatchewan associ- 


welcome to Saskatoon 


ation, added his welcome on behalf 
of the druggists of that Province. 


Committees of Perfumers’ 
Association Appointed 

At a meeting of the 
executives of the Association of Cana- 
dian Perfumers and Manufacturers of 
Toilet Articles at the Royal York 
Hotel, Toronto, committees were ap- 
pointed for the ensuing year as fol- 
bowling—Robert Ferrel, chair- 
man, Harry Garlick, vice-chairman; 
golf—H. T. Roden, chairman, Stan 
Beardmore, vice-chairman; speakers— 
Fred Hodder, chairman, N. S. Dahl, 
vice-chairman; entertainment—D. Mc- 
Manus, chairman, Jack Deegan, 
vice-chairman; registration — Walter 
Campbell; song leader—Jack Hill; 
publicity—C. G. Carmichael and W. 
C. A. Moffatt; prize committee—E. 
J. Reed. 


lows: 


Windsor Hairdressers 
Demand Better Prices 

Windsor _hairdress- 
ers at a meeting at the Prince Edward 
Hotel in that city decided that beauty 
has its price and those who wish to 
have it should be prepared to pay 
for it. 
tor that beauty shops cost about $2,500 
before the 


It was estimated by one opera- 


doors are opened but 


standard beauty parlor operators 
aren't getting the business to which 
they figure they entitled. One 
operator said, “Many small places 
operate in private homes, charging 
prices that we could never dream of 
setting.” He mentioned finger waves, 


15c, and permanents, 50c to $1.00. 


are 
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Conducted by Howard 5S. Neiman 


Thuis department is conducted under 
the general supervision of Howard S. 
Neiman, contributing editor on patents 
and trade marks. This report of patents, 
trade marks and designs is compiled 
from the official records of the Patent 
Office in Washington, D. C. We include 
everything relating to the four co- 
ordinate branches of the essential oil 
industry, viz.: Perfumes, Soaps, Fla- 
voring Extracts and Toilet Prepara- 
tions. 

Of the trade marks listed, those whose 
numbers are preceded by the letter “M” 


Trade Mark Registration 
Applied for 
(Act of Feb. 20, 1905) 


These registrations are subject to opposi- 
tion within thirty days after their publica- 
tion in the Official Gazette of the United 
States Patent Office. It is therefore sug- 
gested that our Patent and Trade Mark De- 
partment be consulted relative to the pos- 
sibility of an opposition proceeding. 

354,894. Illustration. The Dacar 
Products Co., Canton, Ohio. (Apr. 3, 1934.) 

Soap having incidental water 
properties. 

357,500.—‘“Silvikrin.” Naamlooze Vennoot- 
schap Drogerijen Maatschappij, Rotterdam, 
Netherlands. (Jan. 1925.)—Cosmetic prod- 
ucts for dressing hair and treating hair. 

359,497.—“LUXURIA.” Harriet Hubbard 
Ayer, Inc., New York. (Dec. 3, 1934.) 
metic tissues. 

364,315.—"“LAVENDOMEAL.” Yardley of 
London, Inc., Union City, N. J. (Mar. 15, 
1934.) —Bath salts and water softener. 

365,000.—See Illustration. Northville Labo- 
ratories, Inc., Northville, Mich. (May 23, 
1933.) —Flavoring extract for food purposes. 

370,708.—See Illustration. Paul L. Lewis, 
doing business as The Sunfoil Co., Philadel- 
phia, Pa. (June 11, 1936.) 
sunburn. 

371,001.—See Llustration. Albert Raimon, 
Inc., Buffalo, N. Y. (Oct. 3, 1935.) 
metics, hair dressings and beauty shop sup- 
plies. 

371,397.—“Security.”. Powers Mercantile 
Co., Minneapolis, Minn. (1910.)—After 
Shaving Lotion, mouth wash, ete. 

373,181.—See Illustration. McKesson & 
Robbins, Fairfield, Conn. (Jan. 1, 
1935.) preparations. 


See 


softening 


Cos- 


Preventive of 


Cos- 


Inc., 
Toilet 


October, 1936 


have been granted registration under 
the Act of March 19, 1920. The remain- 
der are those applied for under Act of 
February 20, 1905, and which have 
been passed to publication. 

Inventions patented are designated 
by the letter “D.” 

All inquiries relating to patents, 
trade marks, registrations, 
copyrights, etc., should be addressed to 

PATENT AND TRADE MARK 
DEPARTMENT, 
THE AMERICAN PERFUMER, 
9 East 38th St., New York City. 


designs, 


373,639.—See Illustration. Ferdinand T. 
Hopkins, doing business as Ferd. T. Hopkins 
& Son, New York. (Dec. 1933.)—Skin lotion. 

375,684.—See Sam Perrone, 
San Antonio, 1936.) —Hair 


Illustration. 
Tex. (Jan. 1, 
tonic. 

375.965. Illustration. Victor 
dou, doing business as Prince de Chany, 
Beverly Hills, Calif. (May 3, 1934.)—Toilet 
preparations. 

376,522.—See Illustration. Bohme Fett- 
chemie-Gesellschaft Mit Beschrankter Haf- 
tung, Chemnitz, Germany. (Apr. 8, 1935.) 
Soaps, soap preparations. 

376,739.—See Illustration. Samuel Shapiro, 
Newark, N. J. (Feb. 16, 1936.)—Bath oil. 

376,991.—See Illustration Frank H. Free- 
man, doing business as Hollis Franklin, 

Pittsburgh, Pa. (Oct. 2, 1935.)—Nail polish, 
nail white, cuticle remover, cuticle oil, oily 
remover, clear remover, and nail polish thin- 
ner. 

378,683.—See Illustration. Mabel 
Thornton, doing business as Madam Susie 
Mabel Thornton, Philadelphia, Pa. (July 1, 
1934.)—Preparations 
and skin. 

378,736. Illustration. Antonio Caji- 
gas, doing business as Boricua Medicine Co.. 
New York. (Jan. 1936.) —Bay Rum. 

379,041.—“Hydronized.” Dermetics, 
Seattle, Wash. (Jan. 3, 1934.) 
rations. 

379,046. AVRYLLIS.” Fritzsche Broth- 
Inc., New York. (Mar. 6, 1936.) 
Natural and synthetic essential oils suitable 
for perfuming purposes. 

379,058, 379,059.—See Illustrations. R. B. 
Semler, Inc., New York. (Feb. 15, 1936.) — 
Shampoo and hair tonic respectively. 

379,092.—-See Illustration. Household Pa- 
per Products, Inc., Detroit, Mich. (Feb. 20, 
1935.)-—Paper facial tissue. 


See Vivau- 


Susie 


for treating the hair 


See 


Inc., 
Toilet prepa- 


ers, 


379,121.—See Illustration. Ann Meredith 
Foundation, Hollywood, Calif. (May 21, 
1936.)-—Skin rejuvenating emollient. 

379,156.—See Illustration. Swift & Co., 
Chicago, Ill. (Apr. 27, 1936.)—Water soft- 
ener and soap saver used for cleansing pur- 
poses. 

379,235.—See Illustration. Conti Products 
Corp., New York. (May 25, 1936.)—Prepara- 
tion for treatment of the skin. 

379,254.—See Illustration. Modern Tissues 
Corp., New York. (Sept. 1932.) 
sue. 

379,257.—“Hairtex.” Park Drug Co., Inc., 
New York. (Jan. 1926.)—Hair preparation 
in liquid form. 

379,287, 379,289.—“CRYSTALITE” and 
“SMOOTHIE” Hamilton C. 
Bates, doing business as C. J. Bates & Son, 
Chester, Conn. (June 17, 1935 and Aug. 15, 
1935 respectively.)—Nail polish and bleach, 
powders, and preparations 
for use as softeners for the hands, feet and 


Facial tis- 


respectively. 


lotions, creams 
face, and cuticle creams. 

379,310.—See Illustration. Ogilvie Sisters 
Labs., Inc., New York. (Jan. 28, 1936.)- 
Men’s hair tonic for oily hair, men’s hair 
tonic for falling hair and dandruff, men’s 
hair tonic for dry hair, men’s pine soapless 
shampoo, etc. 

379,420.—*DETERG-O-SOL.” Adolph A. 
Edlich, doing business The Edlich Labora- 
tory, New York. (Feb. 10, 1936.)—Mouth 
wash, gargle, throat spray. 

379,563.—See Illustration. 
ren Corp., New York. (Dee. 


Northam War- 
28, 1917.) 
Soap. 
379,634. 
Francisco, 


“PATEX.” Patek & 
Calif. (Mar. 1933.) 
liquid, paste, and solid form. 
379,756.—See Illustration. Mystic Labora- 
tories, Inc., Wilmington, Del. (1921.) 
metic and toilet preparations. 
379,832.—See Illustration. Dimitri Dumas, 
New York. (June 1, 1936.)—Toilet prepara- 
tions. 
379,913.—"VALEN’S SILKLIKE.” Angelo 
Valenzisi, doing business as Valen’s Silklike 
Products, Lynbrook, N. Y. (June 1, 1935.) 
Shaving cream. 
379,958.—See 
Inc., Minneapolis, Minn. (Nov. 1, 
Toilet preparations. 
379,990.—"Croychiefs.” Charles Croydon 
Corp., Long Island City, New York, N. Y. 
(Mar. 1, 1936.)—Facial tissue. 
380.011.—"CLIPPER.” 
New York. (Mar. 2, 1936.) 
ing cream in stick form. 
380,021.—“FRESHENOL.” Frederic I. 
Rowe, doing business as The Freshenol Co., 
Summit, N. J. (June 12, 1936.) —Deodorant. 
380,129.—-See Illustration. Harry J. Theo- 
bald, doing business as _ Industrial 
Works, Kearny, N. J. (Jan. 1935.)—Soaps. 
380,134. Illustration. Wildroot Co., 
Inc., Buffalo, N. Y. (Jan. 25, 1932.) —Prepa- 


Co., San 


Soaps, ip 


Cos- 


Illustration. Gamble Stores, 
1935.) 


Louangel Corp., 
Brushless shav- 


Soap 


See 


85 





waved hair. 
Procter & 
(June 9, 


ration for 
380,.224.—-See 


setting and drying 
Illustration. The 
Gamble Co., Cincinnati, Ohio. 
1936.) Acid. 

380.341. “PROTECTOID.” 
Newark, N. J. (Feb. 9, 1933.) Box 
display containers and fronts 
made material. 

Illustration. General 


Ohio 


Stearn 
Celluloid 
( orp.. 
boxes, 


covers, 


for containers from plastic 


380.376. “er Cos- 


metics Portsmouth, (June 1. 
1936.) Depilatory. 
380.414.—"S. B. S. No. 11.° Sugar Beet 
Products Co., Mix h (Dec. 1. 1935.) 
Hand 
380.527.—See Illustration. Pennsylvania 
Salt Manufacturing Co.. Philadelphia, Pa. 
(June 23, 1936.)—Dry alkaline 


form to neutralize the 


Saginaw, 


soap 


detergent in 
granular acid compo- 
as a soap builder 


of the 


nents of dirt and thus act 


by increasing the detergent value 
“ROUNDUP.” Fruit 
Inc.. Coral Gables, Fla. (June 22, 1936.) 
Face lotion. 

380.612. 380.613, 380.614. 
380.617, 380.618.—-See Illustrations. 
Inc.. New York. (June 9, 1930, June 3, 
1931. Jan. 4, 1932, Oct. 23, 
1929, Oct. 1, 1928.)—First, 
sixth numbers: Perfume, 
hair 
dusting powder, 


soap. 


380.559 


380.615. 380.616. 


1928 
second, 
toilet 


pow- 


June 3. 
June 3. 
third and 


water, eau de cologne, lotion, face 


der, talcum powder, 


Vanity cases containing powder and/or rouge, 


and/or lipsticks, refills for vanities, 
lipsticks, eyebrow pencils, 
Fourth 
number: 

Seventh 


talcum 


bath erystals and 


brilliantine. number: face 


Fifth 


powder. 


face and dusting 
toilet 


bath 


powder, 
number: 
bath 
lotion. 


perfume, 


water, powder, crystals, 
oil, sachet and hair 
380.660.—"“BEAULTY MIST.” Mortimer B. 
Parker, Oakland, Calif. (Oct. 15, 1934.) 
Skin beautifying pr 
380,.752.—Bourjois, Ine.. 


% 1930.) toilet 


parations. 
New York 


water, eau de 


(June 
Perfume, 
cologne, hair lotion, face powder, talcum 
powder, etc. 

380.754. “LLCENE.” California Dental 
Angeles, Calif. (May 20. 


Antiseptic and deodorant for 


Supply Co., Los 
1936 femi 
nine hygiene 
380.762. Set Ernestine 
Wells Cos 


(June 1, 
preparation for the 


Illustration. 
Betty 
Francisco, Calif. 


Fowler, doing business as 
metic Co. San 
1936 ( liquid 
skin. 
Illustration. The 


Ohio 


osmeth 
treatment of the 

SB0.793 Ser Procter & 
(May 12, 


Gamble Co. Cincinnati, 


1936 Soap 

set Illustration. | I 
Inc... Wheeling, W. Va. (Nov. 1, 

Breath deodorant in liquid form. 


380.924 ser 


> 
Runne I 
1935.) 


Or) OO- 
OU.669 


Chemical 
1936.) 


Royee 


(July 1. 


Illustration. 
Carlton Hill, N. J. 
Jordon, 
Hair oil 
scalp 
Jacinto 
Mexico 


powders, 


ee Illustration. S. E. 

Ohio 1936.) 
weparation for treating the 
581,003. "ROCIO." 
Pando, Mexico. D. F.. 
Perfumes 


(Jan and 


Martinez 
1934.) 
lotions 


(Jan. 
lace creams, 
face. 
Illustration. Bost, Inc., New 
1928.) loothpaste. 
Illustration. A. Buchholtz 
York 1935.) —Hair 


matters used to tint the 
BLOT Ser 
York. (Aug. 1. 
38 1.019.—-See 
Co., Inc . N w 
tonics. 
38 1,051 Ser 
doing business as 


York. (Nov. 14, 


and coloring 


' June 


Senegas, 
New 


preparations. 


Jean 
Jean's Products, 
1935.) — Toilet 


Illustration. 
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Cosmetics. 


Bour jois, 
1931, 


sachet, 
rouge, 


powder. 


TikS 


nll Rene 


SPEED 


CALICO 


= ITEX TEX ful 


ee @urex 


PERRONE 
HAIR TONIC 


379,563 


Industrusul 


SSS 


381.241.—See 


West 


(Jan. 


Coast 
1931.) 


Ilustration. 
Oakland, Calif. 
Soap powder 

381,442.—See Illustration. The Benjamin 
Ansel Co., doing business as The Mediskin 
Co., St. Louis, Mo. (Apr. 1, 1936.) 
and shaving cream. 

381,663. "BEAL TY CLUB.” The 
( lub, Ltd... New York. (July 29, 1936.) 


Cleansing cream. 


Soap Co. 


Soap 


met 


Trade Mark Registration Granted 
(Act of March 19, 1920) 


These registrations are not subject to 


opposition: 


M338,398.—See Illustration. Nu-Creme 
Chemical Co., Baltimore, Md. (May 1, 1934. 
Serial No. 379,280.) —Medicated skin cream. 

M338,906..“PLASTIOUE.” H. S. Eckels 
& Co., Philadelphia, Pa. 1935. Serial 
No. 367,346.)—Mask compound adapted to 
form admixed with a liquid, a 
liquid hardening to a 


(July 5, 
when semi- 


mixture capable of 


fee 


semi-rigid mass, said compound designed for 


use in the production of facial masks and 


the like. 


Patents Granted 


2,052,070. —Closure Daniel P. Balais, 
Chicago, Il. 
2,052,260. 
Tomita, Puunene, Hawaii. 
2,052,347.—-Collapsible tube 
Graham, Youngstown, Ohio. 
2,052,694..-Tooth paste and process for 
making same. Philip J. Breivogel, Glen 
Ridge, N. J., assignor to William R. Warner 
& Co., Inc., New York. 
2,052,743, 2,052,744, 
distilling 
methyl chavicol, 


cap. 


Closure for containers. Rioe 


cap. John S. 


2,052,745.—Process of 


terpineol, process of isomerizing 
process of refining anethol, 
Carlisle H. Bibb, Pensacola, 


Newport Industries, Inc., 


respectively. 
Fla., assignor to 
Pensacola, Fla. 
2,052,798.—-Collapsible tube 
man Renicke, St. Louis, Mo. 


2,053,015. of forming a 


Her- 


closure. 


Process closure 


The 
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Westin, 


Stokes 


on a collapsible tube. Charles J. 
Philadelphia, Pa., assignor to F. J. 
Machine Co., Philadelphia, Pa. 
2,053,212.—Receptacle. Frank E. Wake- 
field, North Attleboro, Mass., assignor to 
Evans Case Co., North Attleboro, Mass. 
2,053,498.—Container closure means. Wil- 
liam F. Schmalz, Rockville, Conn., assignor 
to Colt’s Fire Arms Mfg. Co., Hartford, 
Conn. 
2,053,565.—Cosmetic 
Kole, Wauwatosa, Wis. 
2,053,631.—Dispensing container. Wil- 
liam F. Punte, Syracuse, N. Y., assignor to 
Continental Can Co., Inc., New York. 
2,053,788. 


puff. 


Lessing 


Closure for containers. Ralph 
W. Wilson, New York. 

2,053,996.— Manufacturer of wet-formed 
compacts. W. Bartlett Jones, Chicago, Ill. 

2.054,004.—V anity Carl G. Sand- 
berg, Attleboro, Mass., assignor Evans Case 
Co., North Attleboro, Mass. 

2,054,012.—Container closure 
Spencer Jay Teller, West Hartford, 
assignor to Colt’s Patent Fire Arms 
Co., Hartford, Conn. 

2,054,031, 2,054,032, 2,054,033, 2,054,034. 
Container Benjamin F. Conner, 
West Hartford, and William F. Schmalz, 
Rockville, Conn., assignors to Colt’s Patent 
Fire Arms Mfg. Co., Hartford, Conn. 

2,054,742.—Preparation for the teeth and 
the mouth. Eberhard Eibel, Dusseldorf, 
Germany, assignor, by mesne assignments, 


case. 


means. 
Conn., 


Mfg. 


closure. 


to International Scientific Products Co., 
Chicago, Il. 
2,054,826.—Lipstick holder. Ernest J. 
Martin, New Rochelle, N. Y., assignor to 
Scovill Mfg. Co., Waterbury, Conn. 
2,054,989.—Compositions for application 
to the human skin. William C. Moore, Stam- 
ford, Conn., assignor to U. S. 
Alcohol Co., New York. 
2.055,099.—Permanent waving sachet. Vir- 
ginio J. Gentile, Summit, N. J. 
2,055,203.—Lipstick case. Clinton E. Mar- 
shall, New York. 
2,055,389.—Vanity or 


George 


Industrial 


cigarette or like 


case. Rosenberg, New Rochelle, 
N. Y. 
2,055,414. 


W. Lehmann, 


Holder for lipsticks, etc. John 
Rochester, N. Y. 


Designs Patented 
D 100,936. 
Harold P. Brewer, Hartford, Conn., assignor 


Maison 


Design for a container closure. 
by mesne assignments, to Joubert 
Inc., New York. 

D101,132.—Design for a bottle. Glen A. 
Mengle, Brockway, Pa., assignor to Brock- 
way Glass Co., Inc., Brockway, Pa. 

D101,164. 
ilar article. 
a 
cago, Ill. 

D101,235. Design for a container 
Frank McIntosh, New York, 
Lentheric Inc., New York. 


Design for a compact or sim- 
Charles A. Dunn, 


assignor to Lucien Lelong Inc., Chi- 


Providence, 


hood. 
assignor to 


NEW PRODUCTS AND PROCESSES 


Under this heading are published 
brief articles concerning interesting 
new products and processes offered in 
the industry. The material is in every 
instance furnished by the sponsor of 
the product and the article is not to 
be considered an endorsement by this 
journal. 


F. J. Stokes Machine Co., Philadel- 
phia, has introduced a new powder filler 
*14-A” replacing the company’s former 
“No. 14.” The company reports as fol- 
lows on this new machine: 

“As with the former model, bottles, 
tins, cartons, paper boxes and bags can 
be handled, and users will notice par- 
ticular adaptability for filling shallow 
face and complexion powder boxes. 

“The capacity ranges from 15 to 40 
containers per minute, depending on 
the size and shape of the container, the 
attachments and the skill of the oper- 
ator. There is one adjustment for fill; 
the machine is easy to clean and change 
over; can be instantly stopped or start- 
ed by foot pedal, yet insures high pro- 


duction by setting the pace for the oper- 


ator. The pace, however, can be ad- 
justed. 
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**Model 14-A’ is built compactly, 
occupying a space 2 x 3 feet. It has a 
stainless steel hopper, an improved 


clutch, oilless bearings for the auger 
shaft, protected gearing and _ heavier 
driving parts. Standard equipment con- 
sists of auger and nozzle filling attach- 
ments, and one set of four-point cam 
rings for adjusting the quantity.” 


Canadian Patents and 
Trade Marks 


HE increasing international trade 

relations between the United States 
and Canada emphasize the importance 
of proper patent and trade mark pro- 
tection in both of these countries in 
order that the expansion of business 
may not be curtailed by legal diffi- 
culties. 

For the information of our readers, 
we are maintaining a department de- 
voted to patents and trade marks in 
Canada relating to the industries rep- 
resented by our publication. 

This report is compiled from the 
official records in the Canadian Patent 
Office. 

All inquiries relating to patents, 
trade marks, 
copyrights, etc., should be addressed to 


designs, registrations, 


THE AMERICAN PERFUMER 
9 East 38th Street 
New York City 


Trade Marks Under Unfair 
Competition Act of 1932 

N.S. 5488.—“*RID-WOOD’S.” Toilet Prep- 
arations. Rid-Wood’s Products Co., Toronto, 
Ont. 

N.S. 5509.—“ZINCORA.” 
mouth washes and_ tooth 
Drug Co., Inc., New York. 

N.S. 5543, 5544, 5545, 
MERE.” “FASCINATION,” “AMAPOLA,” 
and “VOLUPTUOSA,” respectively. Per- 
fumes, creams, lotions, powder for the skin, 
and lipstick. Hump Hairpin Mfg. 
Co. of Canada, Ltd., St. Hyacinthe, Que. 


Antiseptic 
Park 


pow ders. 


5546.—*CHY- 


rouge 


Industrial Designs 
Design of a compact, consisting essentially 


of a container in the form of a partially 
bud. Ora R. 


open rose Sebastian, Shreve- 


port, La. 


Patents 


Bottle cap. Mack Molding, Ltd.. 
Erich W. both of 
Waterloo, Quebec, Canada. 


NEW GOMPANIES 


Ungar Laboratories, Inc., New York, 
100 par value. 
Filed by Burack, 1280 Lexington ave., 
New York City. 

Herne & Marion, New York, 


cosmetics, perfumes, powders, . paste 


359.593 


assignee of Gronemeyer, 


cosmetics, shares no 


Inc.. 


aand toilet articles, 100 shares no par 
value. Filed by Godfrey & Marx, 42 
Broadway, New York. 

Co.. 


rouges 
z 


Graitmore Inc., New York. 
toilet creams, + grease paints, 
and toilet supplies, $5,000. Filed by 
I. Ryvan Korn, 220 Broadway, New 


York. 














































































Almond Bit., per Ib. 
. oA, 
Sweet True 
Apricot Kernel 
Amber, crude 
rectified 
Ambrette 
Amyris balsamifera 
Angelica root 
seed 
Anise, U. S. P. 
Araucaria 
Aspic (spike) Span. 
French 


Balsam, Peru 

Balsam, Tolu, oz. 

Basil 

Bay 

Bergamot 

Birch, sweet N. C. 
Penn. and Conn. 

Birchtar, crude 

Birchtar, rectified 

Bois de Rose 


Cade, U. S. P. 

Cajeput 

Calamus 

Camphor "white" 

Cananga, Java native 
rectified 

Caraway 

Cardamon, Ceylon 

Cascarilla 

Cassia. 80@85 p.c. 
rectified, U. S. P. 

Cedar leaf 

Cedar wood 

Cedrat 

Celery 

Chamomile 

Cherry laurel 

Cinnamon, Ceylon 

Cinnamon, Leaf 

Citronella, Ceylon 
Java 

Cloves Zanzibar 

Cognac 

Copaiba 

Coriander 

Croton 

Cubebs 

Cumin 

Curacoa peels 

Curcuma 

Cypress 


Dillseed 


Elemi 
Erigeron 
Estragon 
Eucalyptus 


Fennel, Sweet 


Galangal 
Galbanum 
Geranium, Rose 
Algerian 
Bourbon 
Span’sh 
Turkish 
Ginger 
Gingergrass 
Grapefruit 
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ESSENTIAL OILS 


(oz.) 


(oz.) 


$2.20@ 


1.35@ 


40@ 
45@ 
3.00@ 
16@ 
2.25@ 
2.75@ 
2.05@ 
12.00@ 
60.00@ 
.5@ 
1.00@ 
.15@ 
18'2@ 
4.15@ 
12.00@ 
4.75@ 
14.00@ 
10.00@ 
2.25@ 
.24@ 
32@ 
1.05@ 
16.00@ 
40@ 
7.25@ 
1.40@ 
2.955@ 
8.75@ 
5.00@ 
3.00@ 
12.00@ 


3.25@ 


1.65@ 
1.45@ 
32.00@ 


35@ 


1.15@ 


35.00@ 
15.00@ 


5.25@ 
4.90@ 
16.00@ 
1.80@ 
5.50@ 
3.25@ 


3.00@ 


$2.40 


14.50 


15.00 
20.00 


28 
1.12 
20.00 
8.50 
1.50 
3.10 


9.00 
5.25 


4.00 


1.55 
35.00 


1.25 


6.75 
6.00 


2.00 
6.75 
4.10 


Conc. 
Guaiac (Wood) 


Hemlock 
Hops 
Horsemint 
Hyssop 


Juniper Berries 
Juniper Wood 


Laurel 

Lavender, Eng)ish 
French 

Lemon, Italian 
Calif. 

Lemongrass 

Limes, distilled 
expressed 

Linaloe 

Lovage 


Mace, distilled 

Mandarin 

Marjoram 

Melissa 

Mirbane (see Nitrobenzol) 

Mustard, Genuine 
artificial 

Myrrh 

Myrtle 


Neroli, Bigarde, P. 
Petale, extra 

Niaouli 

Nutmeg 


Olibanum 
Orange, bitter 
sweet, W. Indian 
Italian 
Spanish 
Calif. exp. 
dist. 
Origanum, Spanish 
Orris root, con. (oz.) 
Orris root, abs. (oz.) 
Orris Liquid 


Parsley 

Patchouli 

Pennyroyal Amer. 
French 

Pepper, black 

Peppermint, natural 
redistilled 

Petitgrain 
French 

Pimento 

Pine cones 

Pine needles, Siberia 

Pinus Sylvestris 
Pumilionis 


Rhodium, Imitation 

Rose, Bulgaria (oz.) 

Rosemary, French 
Spanish 

Rue 


Sage 

Sage, Clary 

Sandalwood, East India 
Australia 

Sassafras, natural 
ertificial 

Savin, French 

Spearmint 

Snake root 

Spruce 

Styrax 


(Quotations on these pages are those made by local dealers, but are subject to revision 





$24.00@ 


3.10@ 3.50 


1.05@ 1.25 

9.00@ 

2.85@ 
40.00@ 48.00 


1.05@ 1.50 
50@ 60 


10.00@ 12.00 
32.00@ 

3.50@ 7.50 
1.75@ 2.15 
1.75@ 

48@ 55 
6.25@ 7.25 
11.00@ 12.00 
1.25@ 1.40 
55.00@ 62.00 


1.15@ 1.25 
5.00@ 6.75 
6.25@ 

4.00@ 4.25 


8.50@ 10.00 
1.95@ 2.25 
10.00@ 

3.25@ 3.75 


98.00@ 125.00 

130.00@ 155.00 
3.35@ 
1.15@ 1.25 


5.00@ 5.25 
2.60@ 2.70 
2.40@ 2.55 
2.50@ 3.25 
2.55@ 

2.85@ 

.70@ 

1.00@ 1.35 
5.25@ 5.50 
35.00@ 50.00 
18.00@ 25.00 


10.75@ 11.30 
5.50@ 6.00 
1.85@ 2.10 
1.60@ 1.75 
5.25@ 6.00 
2.35@ 2.60 
2.70@ 2.85 
1.10@ 1.35 
2.35@ 2.50 
1.35@ 2.75 
3.00@ 

90@ 1.15 
1.50@ 1.70 
1.60@ 1.75 


2.00@ 4.50 
6.00@ 12.00 
42@ 50 
36@ 0 
2.20@ 2.35 


2.00@ 

30.00@ 

5.50@ 6.00 
5.75@ 

85@ 1.25 
35@ «40 
1.75@ 2.00 
1.90@ 2.15 
11.25@ 13.75 
1.05@ 1.25 
6.00@ 10.00 


WA 








Tansy 
Thyme, red 
White 


Valerian 

Verbena 

Vetivert, Bourbon 
Java 
East Indian 


Wine, heavy 
Wintergreen, Southern 
Penn. & Conn. 
Wormseed 
Wormwood 


Ylang-Ylang, Manila 
Bourbon 


without notice) 


$1.80@ 2.10 
1.00@ 1.10 
1.05@ 1.25 


14.50@ 15.00 
3.75@ 7.00 
10.50@ 12.50 
15.00@ 25.00 
30.00@ 


1.25@ 

3.35@ 3.75 
450@ 8.00 
2.30@ 2.40 
2.75@ 3.25 


27.00@ 30.00 
5.00@ 8.00 


TERPENELESS OILS 


Bay 
Bergamot 


Clove 


Coriander 


Geranium 
Grapefruit 
Sesquiter ‘less 


Lavender 
Lemon 
Lime, ex. 


Orange, sweet 
bitter 


Petitgrain 
Rosemary 
Sage, Clary 
Vetivert, Java 


Ylang-Ylang 


OLEO-RESINS 
Benzoin 


Capsicum, U.S. P. X. 
Alcoholic 
Cubeb 


Ginger, U.S. P. VIII 
Alcoholic 


Malefern 


Oak Moss 
Olibanum 
Orris 


Patchouli 
Pepper, black 


Sandalwood 
Vanilla 


3.25@ 3.50 
5.75@ 


4.00@ 5.00 
20.00@ 


8.00@ 12.50 
45.00@ 60.00 
85.00@ 


8.00@ 8.50 
10.00@ 14.50 
54.00@ 72.00 


78.00@ 90.00 
90.00@1 15.00 


3.25@ 3.75 

2.50@ 
90.00@ 
35.00@ 
28.00@ 35.00 


3.00@ 3.25 


2.20@ 
3.20@ 
3.25@ 
3.00@ 3.10 
4.10@ 
1.65@ 2.00 


6.00@ 15.00 
3.50@ 
17.00@ 28.00 


16.50@ 18.00 
4.00@ 4.60 


16.00@ 
6.75@ 9.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% 
Acetophenone 
Acetyl Iso-eugenol 
Alcohol C 8 

C9 

Cc 10 

Cit 

C 12 
Aldehyde C 8 

C9 

Cc 10 

c tl 

C 12 


2.00@ 
1.25@ 2.00 
7.50@ 8.00 
16.00@ 20.00 
26.00@ 40.00 
21.00@ 28.00 
20.00@ 25.00 
14.00@ 25.00 
30.00@ 
45.00@ 70.00 
42.00@ 60.00 
33.00@ 50.00 
28.00@ 34.00 
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C 14 (so-called) 

C 16 (so-called) 
Amy! Acetate 
Amyl Butyrate 
Amyl Cinnamate 
Amyl Cinnamic Aldehyde 
Amyl Formate 1.60@ 
Amyl Penyl Acetate 3.00@ 
Amyl Salicylate .70@ 
Amyl Valerate 2.00@ 
Anethol 1.10@ 
Anisic Aldehyde 3.00@ 


Benzalydehyde, U. S. P. 
F. F.C. 
Benzophenone 
Benzyl Acetate 
Benzyl Alcohol 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl Iso-eugenol 
Benzylidenacetone 
Borneol 
Bornyl Acetate 
Bromstyrol 
Butyl Acetate . 
Butyl Propionate 
Butyraldehyde 


$13.00@ 
13.00@ 
15@ 
1.05@ 


2.50@ 
3.90@ 


1.30@ 
1.55@ 
1.45@ 
.70@ 
5@ 


Carvene 

Carvol 

Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamyl Acetate 
Cinnamyl Butyrate 
Cinnamyl Formate 
Citral C. P. . 
Citronellal 
Citronello! 
Citronellyl Acetate 
Coumarin 


Cuminic Aldehyde 


Dibutylphthalate 
Diethylphthalate 
Dimethyl Anthranilate 
Dimethyl Hydroquinone 
Dimethylphthalate 
Diphenlymethane 
Diphenyloxide 


Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 


| 40@ 
1.15@ 
15.00@ 
55@ 
2.00@ 


1.00@ 
2.00@ 
6.00@ 
5.00@ 


2.20@ 
2.35@ 
25.00@ 
2.50@ 


2.10@ 
2.30@ 
2.65@ 
2.75@ 
3.00@ 
3.50@ 
2.00@ 


2.10@ 
2.30@ 
15.00@ 
10.50@ 
9.00@ 12.00 


Geraniol, dom. 

Geranyl Acetate 
Geranyl Butyrate 
Geranyl. Formate 


Heliotropin, dom. 
foreign 
Hydratopic Al'hyde 


Hydroxycitronellal 
Indol, C. P. 


!so-borneol 
Iso-butyl Acetate 
Iso-butyl Benzoate 
Iso-butyl Salicylate 
lso-eugenol 
Iso-safrol 


(oz.) 


3.25 
6.00 
3.75 


Linalool 

Linalyl Acetate 90%, 
Linalyl Anthranilate 
Linalyl Benzoate 
Linalyl Formate 


4.75 
3.50 
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Menthol, Japan 

Synthetic 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 
Methyl Heptine C'b 
Methyl Iso-eugenol 
Methyl Octine Carb. 
Methyl Peracresol 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 

Ketone 

Xylene 


Nerolin (ethyl ester) 
Nitrobenzol 
Nonyl Acetate 


Octyl Acetate 


Paracresol Acetate 
Paracresol Methyl Ether 
Paracresol Phenyl-Acetate 
Para Cymene (gal.) 
Phenylacetaldehyde 50% 
100% 
Phenylacetic Acid 
Phenylethyl Acetate 
Phenylethyl Alcohol 
Phenylethy! Anthranilate 
Phenylethyl Butyrate 
Phenylthyl Formate 
Phenylethyl Propionate 
Phenylethyl Val'rate 
Phenylpropyl Acet. 
Phenylpropy! Alcohol 
Phenylpropyl Aldehyde 


Rhodinol 


Safrol 

Santalyl Acetate 
Skatol C. P. 
Styralyl Acetate 
Styralyl Alcohol 


Terpenyl Acetate 
Terpineol, C. P. 
Thymene 
Thymol 
Vani'lin (clove oil) 
(guaiacol) 
Vetiveryl Acetate 
Violet Ketone Alpha 
Beta 
Methyl 


Yara Yara (methyl ester) 


BEANS 


Tonka Beans, Para 


Angostura 


Vanilla Beans 
Mexican, whole 
Mexican, cut 
Bourbon, whole 
South American 


SUNDRIES AND DRUGS 


.07@ 
4.29@ 
21@ 
034@ . 
.10@ 
25.00@ 


.2B@ 
9.50@ 


Acetone 

Alcohol, 190-pf. gal. 
Almond meal 

Alum, potash 
Aluminum chloride 
Ambergris, ounce 


Balsam, Copaiba 


Fir, Canada, gal. 
Oregon 
Peru 
Tolu 
Beeswax, white 
yellow 
Bismuth sub-nitrate 
Boric Acid, ton 


135@ 1.40 
125.00@140.00 


Calamine 

Ca'cium, phosphate 
Phosphate, tri-basic 
sulphate 

Camphor 

Cardamom seed 

Castoreum 

Cetyl Alcohol 
Pure 

Chalk, precip. 

Cherry laurel water, gal. 

Citric acid 

Civet, ounce 

Clay, Colloidal 

Cocoa butter 


Fatty Acids (See Next Page) 
Formaldehyde 
Formic Acid 


Fuller's Earth, ton 16.00@ 


5@ 
271@ 
10@ . 
1.15@ 
17@ 
.0@ 
42@ 


12@ 
05@ 


.06@ 


3.50@ 
18@ 
.20@ 
40@ 


06%4@ | 
19@ 
02'/ 

15.00@ 


Guarana 

Gum Arabic, white 
Amber 

Gum Benzoin, Siam 
Sumatra 

Gum galbanum 

Gum myrrh 


Henna, powd. 
Hydrogen peroxide 


Kaolin 


Labdanum 

Lanolin, hydrous 
anhydrous 

Lavender flowers 


Magnesium, Carbonate 
Stearate 
Sulfate 

Musk, ounce 


Oils, Vegetable (See Next Page) 
Olibanum, tears 

siftinas 
Orange flower water, gal. 
Orange flowers 
Orris root, powd. 


Paraffin 

Patchouli leaves 

Petrolatum, white 

Phenol 

Potassium, Carbonate 
Hydroxide 


14@ 
10@ 
1.50@ 
320@ 
.20@ 


.04'2@ 
16@ 
07@ 
16@ 

.13@ 

07'4@ 


50@ 


1.50@ 
35@ 
.12@ 

2.00@ 

1.25@ 


40@ 
45@ 
1.75@ 
190 
O1*%@ | 
02'2@ 
.25@ 
40@ 
17@ 


Quince seed 


Reseda flowers 
Rhubarb root, powd. 
Rice starch 

Rose leaves, red 

Rose water, gal. 


Salicylic acid 
Sandalwood Chips 
Saponin 
Soap, neutral white 
Sodium, Carb. Crys. 
Phosphate, Tribasic 
Spermaceti 
Styrax 
Sulfur, precip. 
Tartaric acid 
Titanium oxide 
Tragacanth, No. | 
Triethanolamine 


2@ 
50@ 


Venice turpentine, gal. 
Vetivert root 
Violet flowers 


30@ 


Zine peroxide 
Oxide 
Stearate 











A 


The upward trend in essential oil 







prices was accompanied by a good de- 





mand with some leading houses stating 
that sales were better than at any time 






in the past several years. Buying by 
extract slackened off 
somewhat because of a seasonal falling 
off in soft drink sales, but on the whole 
trade factors were able to point to a 
broad distribution of oils, with the 
food, toilet goods, soap and other trades 





manufacturers 








all being represented in the market. 





Owing to poor crop conditions. the 





cost of jasmine flowers has almost 
doubled and it is likely that sharply 
higher prices will prevail on these ar- 
ticles. Bourbon geranium moved in 
favor of buyers, but rosemary, and 
lavendar displayed a firm tone. 








Tallow, N. Y. C. extra 
Edible 
Fancy 
Grease white 
House 
Yellow 


Lard 





FATTY ACIDS 

Coconut Oil, 98°/, Saponifiable, tanks 
Corn Oil, 95°/, T.F.A. barrels 
Red Oil, distilled, tanks 

White, drums 
Stearic Acid, single pressed, c.l. 
Double pressed 

Saponified 
Triple pressed 

Saponified 





Castor No. |, tanks 
No. 3 tanks 

Coconut, Manila Grade, tanks 

Corn, crude, Midwest mill, tanks 

Cotton, crude, Southeast, tanks 
Refined 

Lard, common No. |, barrels 

Olive, denatured, max. 5°/, F.F.A. 

bbls., gal. 

Foots, Prime, green, barrels 

Palm, softs, max. 20°/, F.F.A., drums 
Niger, casks 

Palm, Kernel, tanks 

Peanut, crude, barrels 
Refined, barrels 

Soya beans, max. 2°/, F.F.A. Midwest 
mill tanks 

Tallow, acidless, barrels 
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TALLOW AND GREASE 





The civil war in Spain together with 
the movement of France in abandoning 
the gold basis made matters pretty bad 
for those dealers who were endeavoring 
to make replacements. Although the 
war in Spain appears to be nearly 
over, the matter of future supplies is 
likely to be indefinite for some time. 

Glycerine and the full line of soap 
Offerings 
of coconut oil were very small. Re- 
ports current about the trade indicate 
that there is a heavy European demand 
for most of these articles. Glycerine 
refiners have been endeavoring to catch 
up with deliveries. As much as 21 cents 
a pound was paid for chemically pure 
on spot, and it is not likely that the 
improvement in the soap industry will 


oils were firm and active. 


PRICES OF SOAP MATERIALS 


Whale, Crude No. |, Coast, tanks 


SOAP MAKING OILS 


be felt in this market until the second 
quarter of next year. 

Competition in hydroxycitronellal 
was very keen. As a whole, however, 
the aromatic chemical market displayed 
a firm tone with makers pointing to a 
larger number of inquiries. 

Reports of a larger crop, and at- 
tempts on the part of Japanese refiners 
to depress the market were factors 
largely responsible for the downward 
trend in menthol. In the face of the 
small difference in price it is likely 
that some of the business losses from 
the use of synthetic material will again 
be captured by importers. Quotations 
on gum tragacanth staged a sharp ad- 
vance. According to reports, the Gov- 
ernment at Iran will not grant any 
export licenses until prices in world 
markets assume a higher level. Mean- 
while stocks here are fast being de- 
pleted with prospects of a further up- 
turn in the market. 






041/, 


$0.07, @ Refined, barrels 064, @ .O7I/, 
09l/, Nominal 
104 @ GLYCERINE 
071/44 @  .08'/2 Chemically pure, drums extra 19 @ ~~ .20 
065% @ .06% Dynamite, drums included 19!/, Nominal 
06% @ .06%  Saponification, drums 16 Nominal 
124%, @ ~~ «13 Soap, lye 15 Nominal 
ROSIN 
1244 g 3 Barrels of 280 pounds 
09/4, © 8 $7.32/,  K $7.32'/5 
13) @ .4 «=O 7.32, =M 7.32\/, 
0 @ Ll E 7.32\/, N 7.32\/, 
lol, @ II F 7.32\/, W.G. 7.45 
10% @ 11% © 732i, WW. 8.35 
134,@ 144, 4 7.32!/, X 8.45 
131, @ 141/, | 7.32! Wood 7.30 
CHEMICALS 
10 @ Acid, muriatic, 18°, 100 pounds $1.00 @ $1.60 
09, @ Sulfuric, 60°, ton 11.00 @ 
064, @ 66°, ton 15.00 @ 
0934 Nominal Borax, crystals, carlot, ton 42.00 @ 71.00 
0834 @ Cyclohexanol (Hexalin) 30 @ 
11'%4 @_ .113%g Naphtha, cleaners, tank cars 07 @ 0%, 
091, @ Potassium carbonate, 80@85°/, 07 @ 
Hydroxide (Caustic potash) 88@ 
1.50 Nominal 92%, 0714, @ 
09/4 @ .0934 Salt, works, ton 11.50 @ 14.00 
045, @ Sodium carbonate (Soda ash) 58°/, 
0 @ light, 100 nounds 1.23 @ 2.37 
05 Nominal Hydroxide (Caustic soda) 76°/, Solid, 
.09 Nominal 100 pounds 2.60 @ 3.75 
121 Nominal —— 40°, drums, works, 100 pounds 20 @ 
Sulfate, anhvdrous 021, @  .03 
083%, @  .08!/, Phosphate, tri-basic 021, @  .03 
093%, @ Zinc oxide 0514 @  .05!/ 
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AFTER THE ADVERTISING --- WHAT ? 


A BIG BUILD-UP .. . a lot of money spent for adver- 
tising . . . every effort made to impress the 


. . definite 


public with the merits of your product . 


consumer interest finally established. 


Then what? The consumer goes to the store... 
finds your product on display. How does it measure 


up—IN HIS EYES—with what you've said about it? 


If it seems to fall short — if it Jooks like just another 
product — his interest wanes — and much of the effect 


of your build-up wanes too. 


Let Ritchie help you to sustain the prestige you have 


established. Cash in on the consumer interest your ad- 


W. C. RITCHIE AND COMPANY 8845 BALTIMORE AVENUE 


LOS ANGELES 


NEW YORK PHILADELPHIA DETROIT CINCINNATI 


92 


vertising has created! Drive home those advertising 


appeals ... drive them home at the point of sale — 


Wirtn A Pacxacr By Rircute! 


In a Package by Ritchie your product “looks the 
part”... follows up your advertising with all the 


force of visible, obvious quality. 


WRITE FOR THIS BOOKLET 
It will give you a new appreciation of 
modern packaging . . . and new ideas on 
point of sale merchandising. Explains in 
detail how the Ritchie organization oper- 
ates and how it can be of assistance to you. 
Important to every merchandising and 


sales executive. Write for your free copy. 


CHICAGO 


ST. LOUIS MINNEAPOLIS FT. WAYNE 
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ADVERTISEMENT—This entire page is a paid advertisement. Prepared Monthly by the U. S. Industrial Alcohol Co. 


ALCOHOL NEWS 


cesses cassie enim 
October * A Monthly Series of Technical Articles for Chemists and Executives - 1936 


U.S.1. CELEBRATES 30 YEAR! 


OLDEST AND LARGEST INDUSTRIAL ALCOHOL | U.S.1. HAS CONTRIBUTED NEW 
PRODUCER MARKS THIRTIETH ANNIVERSARY | — ANO IMPROVED PRODUCTS 


isan es Hie MM lc ‘I 
Widespread Growth in Industrial Alcohol Industry TO NUMEROU USTRIES 


: Widely divergent phages of American 
Followed Passage of Denatured Alcohol Law 


Substantial expansion in the manufacture of industrial alcohol 
began just thirty years ago, when Congress passed the Denatured 
Alcohol Law of 1906 and the U.S. Industrial Alcohol Co. was orga 
ized. Because of the heavy tax oné¢ CE 







































contributj 
trial 





ethyl! alcohol before 1906, there was little ALCOHOL GAINING IMPORT 
incentive to find new uses for it. When 

applied chemistry was coming into its AS FUEL AND RAW 
period of greatest development, about 
1900, alcohol was used “industrially” 
for the preparation of medicines and 
perfumes, and, in limited quantities, as 
a solvent. 

At this period certain industries, par- 
ticularly the hat manufacturers, spon- 
sored legislation which res 
passage of the Denatured £ 
of 1906. This bill authoriz 
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the burdengg b 

























ras a leade? 
r purifying 
ren off duri 





Future civilization will look 
alcohol as an even greater 
than jptsxgonsidered at the prese 
growth of the plasti 
ave a profour ct on al 
facture. Now, ¢ Se acetat 
m use alcohol 
ives) in substant 
types of plastics v 
or give promise < 
substantial way. 

1 crop” and can be 
ral products to sup- 
fuel requirements. 
cohol from domestic 
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mer of the future. In some foreign 
ions, alcohol is now a required com- 
ent of motor fuels. 


4seous carbon 
fermentation, 
quirements of 
Meanarve industry. 
er industry has benefited 
y from the work that U.S.I. 
n developing acetylated alco- 
Ethyl, Butyl and Amyl Acetates 
\s—using Acetic Acid (vinegar) of low 
concentration. This industry has also 
utilized anhydrous alcohol—a product 
made available at a reasonable price by 
U.S.L. 

Advances in the development of 
Phthalate Esters have been made by 
U.S.I. These include the important 
plasticizers Dibutyl and Diamyl Phtha- 
late—both of which have a significant 


(Continued on next page) 
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Most o industrial alcohol was 


manufactu that time from domes- 
tic grain. However, a search for cheaper 
raw material led to the successful utili- 
zation of blackstrap molasses. U.S.I. 
(Continued on next page) 


F, GARROLL GOLDSBOROUGH 
U. S. |, SALES MANAGER DIES 


F. C. Goldsborough, Eastern Sales Manager for 
U. S. Industrial Alcohol Co., New York, since 
July, 1933, died on September 22nd, at the 
Muhlenberg Hospital in Plainfield, New Jersey, 
after a prolonged illness, induced by pneumonia. 
Mr. Goldsborough, who was in his fifty-first 
year, was buried at Easton, Md., on September 25 
the home town of his parents. 

The passing of “Carroll,”’ as he was affection- 
ately known, came as a distinct shock and loss to 
his host of friends in his company as well as in 
the alcohol and solvent industry. 

Although Mr. Goldsborough had been with 
U. S. IL. only a few years, his devotion to the re- 
sponsibilities of his office won for him the high re- 
gard and respect of every one of his business asso- 
ciates. Those who had the pleasure of knowing 
him personally mourn the loss of a good friend 
and a capable executive. 

Prior to joining U. S. L., Mr. Goldsborough was 
sales manager for the American Solvents and 
Chemical Corp., from the formation of this com- 
pany until 1933, when it was acquired by the 
Commercial Solvents Corp. 





































GROWTH of the commercial ethyl! al- 
cohol industry has been closely paral- 
leled by expansion in U. S. I. plants. 
In 1906. U. S. I. had only one plant 
(le’t). Today, there are four; one in 
Baltimore, Md. (above), Westwego, 
La., Newark, N. J., and Anaheim, Calif. 


THREE DECADES OF SERVICE 
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U.S. 1, CELEBRATES 30th YEAR 


(Continued from preced 
chemists contributed much to the 
development of methods for using mo- 
lasses to produce high quality ethyl al- 
cohol. 

Lighting and heating were the prin- 
cipal outlets for Completely Denatured 
Alcohol in 1907, while Specially Dena- 
tured Alcohol had already assumed im- 
portance as a shellac solvent. 

U.S.I. played a large part in 
veloping and furthering uses for alcohol 
in the years that followed. By cooperat- 
ing with consumers, the Company aided 
them in the selection of formulas suited 
to their needs and carried on extensive 
research to find new uses. As a result 
of these efforts and the general expan- 
sion occurring in the chemical field, the 
number of formulas began to grow and 
consumption to increase. At the begin- 
ning of the World War, industrial alco- 
hol production amounted to more than 
ten million gallons per year. 

During the World War, alcohol be- 
came recognized as one of the leading 
essential raw materials. Large quanti- 
ties were required for miscellaneous war 
materials, munitions, dopes for air- 
planes, gases and medical supplies. A 
large use of alcohol was forget janu- 
facture of acetone—a ve 
military powder raw mat 
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led to tht 
for producing 
and much of 
made in this 
“ears of the war. 
one fermentation 
both ethy Mhol and normal buty! al- 
cohol Te also produced, and while 
there was a ready outlet for ethy! alco- 
hol, no important use for butyl] alcohol 
existed. War production of acetone re- 
sulted, therefore, in a tremendous accu- 
mulated gallonage of butyl] alcohol. 

One of the chemical developments of 
the early ’20’s was that of low-viscosity 
nitrocellulose. This material made pos- 
sible the production of a serviceable au- 
tomobile lacquer. Butyl alcohol and 
butyl acetate were found most adaptable 
to this new use, and with the phenomenal 
expansion of the motor car industry 
within these few years, the surplus of 
butyl alcohol was rapidly absorbed. 

Production of acetone from grain by 
a patented process was the original 
method, and was not employed by U.S.I. 
at that time. However, in subsequent 
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the md Ww 
way dul : 


process, 


a paid adverti 


ALCOHOL NEWS 





tisement. 


U.S. 1. CHEMICAL PRODUCTS 
USED IN MANY INDUSTRIES 


(Continued from preceding page) 
role in the fields of lacquers, plastics and 
associated industries. 

The Company has been a pioneer in 
the commercial development in this 
country of important specialty and in- 
termediate products. Among these are 
Ethyl Acetoacetate, Ethyl Oxalate, 
Sodium Ethyl Oxalacetate, Ethyl 
Chlorearbonate, Diethyl Carbonate and 


| Acetoacetanilid. These products are be- 


coming increasingly useful in the dye- 
stuffs, pharmaceutical and chemical spe- 
cialty fields. 

Ethylene gas, made by U.S.L., is a safe 
modern anesthetic and, further, is being 
employed by fruit and vegetable packers 
to accelerate ripening. The latter use 
has been a factor in increasing the ma 
ketability of many farm products. 

The domestic supply of pf 
been augmented by the U. 
for obtaining this importé 


grict 
tural material from distiller 
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. chemists developé 
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s to acetone, and tbs] proces: 
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ction of other alec 
Today the U. S. 
Co., Inc., which | 
17, offers a full line of 


se of industrial activ 

after the war and 

. in 1929, alcohol was 
mtinually becoming more important. 
he increase in number of automobiles 


roduced, particularly affected the alco- | 


hol industry ; anti-freeze was required in 
yearly volume of about 30 million gallons. 

Since the beginning of the Alcohol 
Company in 1906 and the Chemical 
Company in 1917, U.S.I. has continu- 
ously contributed to the domestic supply 
of essential chemical products. Among 
the important accomplishments of 
U.S.L., the development of a process for 
making anhydrous ethyl alcohol on an 
economical commercial basis stands 
apart. This process, put into commer- 
cial operation in 1920, made it possible 


| for manufacturers to utilize this hereto- 


fore expensive solvent and chemical. To- 
day it finds widespread use as the essen- 
tial ingredient in Super Pyro anti- 
freeze. 

Today, more than ninety million 
gallons of ethyl alcohol are produced for 
industrial purposes each year—and 
U.S.I. is the largest manufacturer in the 
field. Long experience, combined with 
the most modern equipment which can 
be devised, enable U.S.I. to maintain its 
foremost position and to offer products 
of highest quality. 











| TECHNICAL DEVELOPMENTS 





The items in this column are gathercd 
from many varied sources. Further infor- 


mation may be obtained by writing to U.S.I. 
os 4 

A drug to combat high blood pressure has 
been produced synthetically. Closely re- 
lated to muscarine, a chemical used to 
stimulate the parasympathetic nerves, slow 
the heart beat, etc., the new drug is in- 
tended for the treatment of impaired circu- 
lation, high blood pressure similar 
ailments, 
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us I 
A neWfevolving mixer for powders is an- 
nounced. It is claimed to mix thoroughly 
one-half of one per cent of any dry mate- 
rial in a batch of several ingredients of 
different specific gravities. Mixing is ac- 
complished by revolving knives in a round- 
cornered box set at an angle on the horizon- 
tal shaft. 
i 


Motor-driven emulsifier with capacity of 
from ten to fifteen gal. per hr. has two ad- 
justable homogenizing heads projecting 
from the bottom of a tin-lined mixing bowl 
mounted on a vertical stand. The heads act 
as outlets for twin plunger pumps inside 
the bowl. A rocker arm above the bowl 
drives the pumps. 

> 4 
Perfume can be safely carried in a handbag 
by means of a small molded container. Simi- 
lar in appearance to a lipstick pencil, it 
holds a half-dram of perfume. Touching a 
ball-bearing tip releases a single drop. 
When a cap is serewed in place, the tip is 
said to give perfect protection against 
leakage. ‘ : 

5 
New liquid filters for water, oil, lacquer, 
soap, varnish, etc., with 5 to 10 gal. per min. 
capacities are now available. Liquid enters 
at the bottom, passes upward through the 
filtering cartridge, and then runs down to 
an outlet in the base. Total capacity of the 
cartridge ranges from 5,000 to 25,000 
ri ; 
gallons. US | 


Label pasting machine recently marketed is 
said to apply glue in narrow strips and pre- 
vent curling. Glue, in a covered pan at the 
front of the machine, is picked up on a 
roller. Part of the glue is removed by a 
patented scraper so that only narrow strips 
are applied to the label. 








U.S. INDUSTRIAL ALE 


WORLD’S LARGEST PRODUCERS OF INDUSTRIAL 


SPECIALLY DENATURED-A/il Formulas e¢ 
SOLOX-The General Solvent e¢ 


Executive Offices: 60 East 42nd Street, 


COMPLETELY 
U.S. 1. Pyro Brand DENATURED ALCOHOL 


ETHYL ALCOHOL 
DENATURED-A// Formulas e 


PURE (190 PROOF) TAX PAID—TAX FREE 


U.S. L—U.S. P.-Ethyl @¢ WEBB'S-Ethyl 
New York, N 


ANHYDROUS-Denatured e 


ALCOHOL 


ABSOLUTE-Pure 
e SUPER PYRO Anti-Freeze 


Y. Branches in all Principal Cities. 





‘Endorse’ your product 


with an Embossed Closure 


ALUABLE name-advertising as 
Via as eye appeal is gained 
by many manufacturers of bottled 
products, through employing 
Bakelite Molded closures indelibly 
embossed with trade-marks or 
symbols. 

In addition, the manufacturer's 
trade-mark on the closure endorses 
the product as genuine. Like the 
signature on a document, it lends 
authenticity. The illustration shows 
a few of the many important names 
in the pharmaceutical, perfume, 
cosmetic and liquor industries now 
featured on embossed Bakelite 
Molded closures. 

Even where plain closures are 
preferred, Bakelite Molded closures 
afford outstanding advantages. They 
are permanently lustrous, and pleas- 
ant to the touch. They seal tightly, 
yet are easy to remove and replace. 
Resistant to moisture, alcohol, oil 
and most chemicals, these closures 
neither affect nor are affected by 
products they contain. 

Bakelite Molded closures are 
made in numerous standard pat- 
terns, or may readily be obtained 
in special designs, with or without 
embossing. A broad selection of 
colors is available. No matter what 
your requirements are, it will pay 
you to learn full details. Write for 
our illustrated booklet 6C, “Restyl- 
ing the Container to Increase Sales”. 


BAKELITE CORPORATION, 247: PARE AVENUE, NEW YORK, N.Y. 
BAKELITE CORPORATION OF CANADA, LIMITED, 163 Dufferin Street, 


BAKELITE 


eeeeTunee * 6 Fan. ore. 


Toronto, Ontario, Canada 


The registered wade sorts shown above distinguish moteriais B memencal man tor nfinity oF sakmied Quonnty try mbokIe Ihe chase 
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Your own brand 
of cosmetics... . 


must bring you a satisfactory profit— 
but above all must possess merit and 
distinction. 


Our own formulas are the result of 
thirty years of experience—but we can 
develop your formulas if you so prefer. 





You can buy our products in packages 
completely finished for resale, or pack- 
aged but not labeled, or in bulk if you 
want to do your own packaging. 


Check in the appended list the items 
you wish to stock, or send for one of our 
confidential price lists. This carries no 
obligation to purchase. 





We list only the fast selling items. If what 
you need is not listed, let us know and 
we will advise you promptly regarding it! 


CREAMS Sundries (Cont'd) Liquids (Cont'd) 


Acne Cream Rouge After Shave 
All Purpose Eye Shadow Lotion 


Bleach Dusting Powder Deodorant 
Cleansing 

ao pute LIQUIDS FACE POWDER 
Foundation Perfumes More than 70 


Lemon Toilet Water shades of the to the most exacting flavor 
Tissue Shampoo highest grade in 
Beauty Mask Hair Tonic Light, Med. and and odor standards. 


Clay Pack Lotions Heavy weight 
Deodorant Skin Tonics carried in stock. 
Astringent The quality of 


SUNDRIES Brilliantine our Face Pow- N O R 7 H W E S T E R N 
Rouge Compact Powder Base der has a world 
Lip Sticks Muscle Oil wide reputation. 
CHEMICAL COMPANY 
“Klink 
lil er The Largest Makers of Butyric Ether in the World 
. 


MFG. arc. Cov INCORPORATED 1882 


flavoring esters are made 





9200-9210 Buckeye Rd., Cleveland, Ohio 
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In March, 1906, THE AMERICAN 

PERFUMER makes its initial bow 
“‘as the organ of all interested in the odoriferous 
arts.” Until then there has been no permanent 
organ of the perfumers published in the English 
language. The “Raison D’Etre” of the new pub- 
lication is “to focus all possible news of interest 
for those engaged in the manufacture and sale of 
perfumery, perfumed soaps, and toilet-articles.” 

Glancing through issues for that year we find 
that the industry was concerned about such 
things as European competition, adulteration, 
legislation, “synthetic crimes’’, questionable prac- 
tices within the industry, the shortness of the 
peppermint crop, the importance of novelty 
packaging to increase sales. 

Cincinnati, with an annual production valued 
at $12,000,000, is cited as the largest soap manu- 
facturing center in the United States. Cheapness 
of the tallow market in that city gives it an ad- 
vantage over Chicago Colgate & Co., which 
has made the world “Cashmere Bouquet” con- 
scious, is one hundred years old. William Colgate 
started his little soap factory at No. 6 Dutch 
Street, New York, in 1806. 

“On The Scent”’ is the title of a column signed 
by Mr. S. Sence. The question of insects as a 
novel perfume source is raised by the reported 
discovery of a musk-scented gnat in Australia. 
Gabriel d’Annunzio (poet, novelist, dramatist) 
invents a new perfume and names it “Aqua 
Nunzio.”” An authority tells us the Vanilla Bean 
is not a bean at all, but the fruit of a real orchid, 
Vanilla planifolia, native of Mexico. “Now we 
can lick them with pleasure’’ refers to a method 
of scenting stamps by keeping them in teak-wood 
or sweet-grass boxes. 

Elbert Hubbard returns to the fold and an- 
nounces he will erect a mammoth soap factory in 


Willink, near Aurora, N. Y., Mr. Richard Hud- 
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nut removes his extensive perfumery establish- 
ment to new quarters on East 29th Street, New 
York. It is claimed that no more complete plant 
for highgrade perfumes exists, even in Paris. The 
Manhattan Soap Co. wins new consumers by 
giving away a million cakes of Sweetheart Soap. 

An advertisement: “Don’t Stop at the Stopper! 
The head of the bottle often sells the goods in it 
just as the head of a man does. The package is 
an essential element in the selling of Perfume or 
Toilet Articles. Consult 1. Springer & Co., New 
York, when you want any of these goods. They 
have a full, tasty, novel line.” 

A foreign inventor devises a method of scenting 
petrol with essence of heliotrope at an insignifi- 
cant cost, so that the motor car may emit agree- 
able odors throughout its course. This causes 
much poetry on the subject in the daily press 
Sample: 

Crowds throng every roadside: “ Look! a 

Motor!”’ cry they, thrilled with hope. 
“Will it, will it be Ess, Bouquet, 

Jockey Club or Heliotrope>” 


Thirty years ago THE AMERICAN PER- 
FUMER was the only permanent “organ’”’ 
serving this industry. In 1936 it is still the only 
publication devoted EXCLUSIVELY to the 
problems of merchandising and manufacturing 
of Cosmetics and Toilet Preparations. Adver- 
tisers still ‘among those present” who used this 
publication thirty years ago include: Swindell 
Bros.; Ungerer & Co.; H. W. Whittacker (now 
Whittacker, Clark & Daniels, Inc.) ; Heine & Co.; 
Consolidated Fruit Jar Co.; American Can Co. 
No better yardstick of the consistent reader- 
dependence of its audience could be cited than 
its present A. B. C. renewal per centage of 79.78. 
Consult THE AMERICAN PERFUMER, 
Cosmetics-Toilet Preparations, 9 E. 38th 
St., New York, N. Y._-A Robbins Publication. 
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SHAMPOO 
BASE SOAPS 
Coconut Oil—60% Anhydrous 
All Colors 
Olive Oil—60% Anhydrous 

Natural Only 


Coconut Oil—50% Anhydrous 
All Colors 





LIQUID 
SHAMPOOS 


Coconut Oil — 30-35-40-45% 
All Colors—Perfumed 


Olive Oil—Natural Only 


80% Pure Olive Oil 
20% Coconut Oil 


Castile Soap—Natural Only 
Made from U. S. P. Castile Soap 


BAR SOAPS 
Castile U.S. P. 
Coco-Castile 50-50% 


Pure Coconut 


POWDERED and 
GRANULATED 
Castile U.S. P. 
Coco-Castile 50-50% 


Pure Coconut 


CO, 
aa ICH SOAP. 


54-60 RICHARDS ST. BROOKLYN, N 
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300 YEARS 


IN THE SAME SKIN 


TURTLE OIL—100% Pure 
Refined 


HE special refining process de- 

veloped by Compagnie Duval 
removes 50% to 75% of the objec- 
tionable odor found in ordinary 
Turtle Oil. In addition, proper, non- 
irritating perfume ingredients have 
TT ed ed 


Cat athe 
nary Turtle Oil odor. 


NTT CU let kt eh 
o 


We further offer for spot or on 
contract the reliable Duval Brand 


3th elm ei) 
ee Tt ee ttle el 
Aromatic Chemicals 


Ask for quotations and technical 
assistance. 


RU 


121-123 East 24th St., New York 








modern cream bases 


For nourishing and cold creams we offer 
our lanolin absorption base PROTEGIN X. 
It is used in place of cholesterin and 
lanolin in all preparations calling for these 


products. 


oe 


OUR TEGIN is an all-vegetable neutral 
wax. It is used as a base for soapless and 


greaseless creams and lotions. 


TH. GOLDSCHMIDT corp. 


147 WAVERLY PLACE e¢ NEW YORK 
2260 E. 15th St., Los Angeles @ 245 Union Blvd., St. Louis 


325 W. Huron St.. Chicago @ 80 Boylston St., Beston 
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NEW POUCHER BOOK! 


Indispensable for the Manufacturer of Toilet Preparations 


Perfumes, Cosmetics © Soaps 


(In Three Volumes—Volume III on Manufacturing Now Ready) 


by WILLIAM A. POUCHER, Ph. C. 


The third volume of Mr. Poucher’s monumental work on perfumes, 


toilet preparations, soaps and the raw materials for their manufacture 


is just off the press. 


It treats of the actual manufacture of cosmetics and soaps and con 
tains explicit directions and numerous working formulae for each type 


of preparation. 


No perfumer or manufacturer can afford to be without this and the 


other two volumes of Mr. Poucher’s work. 


Vol. I—A complete dictionary of Vol. Il—Perfumes and perfum- 
perfume and cosmetic raw mate- ing are treated exclusively in this 
rials with the newer synthetics volume with hundreds of for- 


and chemicals described. mulae. 


PRICES: Volumes I and II, $8.00 each. Vol. Ill, $7.00. Set of Three Volumes, $23.00 


Book Dept. The AMERICAN PERFUMER, 9 East 38th Street, New York 
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Superior Preparations 
“ E A S O N S need a Superior Product 


for TRADE-MARK DER 
REGISTRATION 


1 Registration is prima facie proof of 
ownership of the trade-mark. 


2 _.=s«ORegistration grants to the owner the 
right to oppose infringing trade-mark ap- 
plications. 























A product of unusual merit for perfum- 







3. Registration warns others having a 
search made of the Patent Office records of 
the existence of the registration. 


ers eager to offer only the highest 





quality preparations. . . . Distilled from 










4 Registration grants the right to pre- 
vent the importation of foreign goods bear- 
ing the trade-mark. 


lavender especially selected by 


W. J. Bush & Co. from the finest pro- 








5 Registration gives the right to sue in- ducing regions. . .. Measured by quality 
fringers in the Federal Courts irrespective 
of the citizenship of the parties or the 


amount involved. 










and results, the use of 







Oil Lavender Altitude 





6 Registration presents the possibility 
of collecting treble damages for infringe- 
ment. 








by the foremost manufacturers is 










7 Registration grants the right of a further proof of the wisdom of paying 
successful owner in a suit for infringement 
to demand the destruction of all infringing 
labels, packages and other printed matter 


carrying the infringing mark. 


slightly more for the very finest oils. 






Write for a working sample 












8 Registration requires the infringer to 
prove all costs in the event of a judgment 
for accounting. 






Q Registration grants to the owner the 


right to employ the words “Reg. U. S. Pat. 
Office.” 





“FE Ofpefte Sfferce Diftilters” 


W. J. BUSH « CO. 


INCORPORATED 
NEW YORK, N. Y. 


LONDON MITCHAM 
MESSINA GRASSE 














10 Registration is a necessary prereq- 
uisite to registration in many foreign 
countries. 














PATENT and TRADE-MARK DEPT. 
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TELEPHONE BEEKMAN 3-3156-3162 

M -W- PA R v QO N ~ CABLE ADDRESS PARSONOILS NEW YORK 
1 > . 

IMPORTS 55 ANN STREET 


PLYMOUTH ORGANIC LABORATORIES, INC. NEW YORK-N-Y-U:S-A: 


PLYMOUTH BIG FOUR 


PLYMOUTH Crystal “E" White Oil PLYMOUTH White Cirine Wax 


“ 
\ special grade 
















Stearic Acid, Triple-pressed 
Distributors for Harkne & Cowing. This is the 


nified Stearic Acid available from 


PLYMOUTH Zinc Stearate U.S.P. PLYMOUTH 







erlence 








PLYMOUTH Powder Base No. 7 PLYMOUTH Soapless Shampoo Bas 
A new raw material f ta owder manufacturer t Y yw in tina st because t will take up greater amount 
1% added to your present formula w nprove your f water and remain perfectly clear and of heavy body 
powder, giving it re adhesiveness, greater spread and Easy to odor. A combination of soluble Olive and Castor 
vering | ils combined with specially treated White Mineral O 
PLYMOUTH Sun-burn Preventer Oil Concentrate ISO-VITAFOL “F" (Vitamin F) 
High in effectivenc w in fina t. Simple t We are marketing the Iso-Vitafol ‘‘F’’ supplied with a 
bine in sun-burn preventer o reams or lotions. Scientif biological assay. Also the Plymouth Mineral Oils contain- 
jJata covering its use and effectiveness wvailable ng guaranteed | »f Iso-Vitafol ‘F 











A complete line of Cosmetic Raw Materials 






LA PARFUMERIE MODERNE 


A Monthly Review Devoted To The 







Perfumery And Allied Industries 






FOUNDED 
- IN 1908 - 






La Parfumerie Moderne publishes the most com- 
plete Technical and Practical Articles on Essential 
Oils and Synthetics and their uses in Perfumery, 
Soaps, Drugs, etc. 









La Parfumerie Moderne publishes its principal 
articles in English and Spanish. 










SEND FOR SPECIMEN TO THE PUBLISHER 






LA PARFUMERIE MODERNE, 15 rue Constant, Lyon 3° (France) 
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ESSENTIAL OILS ~“" : 


we have been supplying the 


careful buyer 


for three score years: 


Ou Bay 


Bois de Rose Brazilian 
Cassia Redistilled U.S. P. 
Cananga Rectified 
Geranium African 
Geranium Bourbon 
Lemon Italian 

Orange Italian 
Peppermint Natural 


Peppermint Redistilled 


Vanilla Beans 


We carry complete stocks of the various 
qualities, and will be happy to submit 
samples and quotations at your request. 


Tonka Beans 


We cordially invite your inquiries. 


ARTHUR A. STILWELL & CO. 


INCORPORATED 


- IMPORTERS - EXPORTERS - 


601 W. 26th ST. 
NEW YORK 


“AN UNIMPAIRED RECORD SINCE 1878” 


MANUFACTURERS 
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| QUALITY 4 


350 N. CLARK ST. 
CHICAGO 


QUALITY UALITY 


ABONITA. . 
BEAUTY 
COSMETICS 


QUALITY ¢ 


+ 


QUALITY 4 QUALITY 


Hand-Made Velvet Finish 
POWDER COMPACTS 


Hand-Made Velvet Finish 
ROUGE COMPACTS 


*Truly Indelible 
LIP STICKS 


Truly Indelible 
CREME ROUGE 


Eye Shadows 
EYEBROW PENCILS 


COSMETIQUE—( Mascara) 


FACE POWDERS IN BULK 
Abonita or your Formula 


ROUGE POWDERS 
Creme Rouge—Eye Shadow—in Bulk 
*We have a Super-Quality Indelible 
Lip Stick 


Every Product Highest Quality 
Purest Ingredients Fully Guaranteed 


Mee > CO eK Her > CO © Ker > Cr ee 


TAP-IT-PAC 


Loose PowderVanities / 
Patent Pending Y 
“The Loose Powd 
Case Without a 
Complaint’’ 


TAP-IT-PAC 
DISCS 


to Fit Your Own Cases—Your Brand. The Faultless Loose Powder Device 


QUALITY ¢ QUALITY 


> ABONITA 


A COMPANY ¢ INC. 


Founded 1905 
- 31 Years of Quality Service to the 
Y Manufacturing Trade 
4 


24 to 30 So. Clinton St., Chicago, Ill. 
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Peak Season Now 


-++ but 
Repeat Write for 


Sales free copy 
Count of the one 


after the BRITISH 
Trade 


Holidays Jeaceeal 


which deals exclusively with the 
evolution, packaging and market- 
ing of Soap, Perfumery, Cosmet- 
ics and allied products. “SOAP, 
PERFUMERY & COSMETICS” 
is the accredited organ of the in- 
dustry throughout Great Britain 
and the British Empire. Its news 
and technical articles are up-to-min- 


ute and the journal is really in- 
dispensable to all engaged in the 


TRADE MARK REG U S PAT OFF 


Snowflake Crystals 


a One year — $3. Two years — $5 


industry in any part of the world. 


Step out now to capture repeat sales from new customers 

you make during the holidays. Use Solvay Snowflake ” 
Crystals, the delicate, sparkling, pure bath crystal base, 

to make and retain new friendships for your product. 


Snowflake, when displayed in modern containers and 
transparent packages, attains a new merchandising per- 
fection on store counters. It holds to delicate, lovely 
colors . . . keeps the fragrance of alluring perfumes... 
attracts the customer to buy your package! 


Each tiny crystal of Snowflake is of the same unvarying 
purity and quality. It dissolves instantly in water . . . 


imparts to the bath a luxurious softness that women do 


not easily forget. Repeat business, when you use Solvay 
Snowflake Crystals, follows in order, because you, and 


your customers know that you are selling a product that 


is always dependable For information, samples and 
prices, write to Dept B-4 KX C)SME | I S 


SOLVAY SALES CORPORATION 
uate 3 102-5 Shoe Lane, Fleet St. 
40 RECTOR STREET NEW YORK LONDON ENGLAND 


Dosen BRANCH SALES OFFICES: Philadelphia 


Charlotte Cleveland Kansas City Pittsburgh 
Chicago Detroit New Orleans St. Louis 
Cincinnati Indianapolis New York Syracuse 
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should create a sense of luxury on the part 
of the user. 


—To achieve this result we recommend: 


LILY OF THE VALLEY 780 
FLOWER OIL WHITE LILAC 


They also make ideal bases on which to work up 
a distinctive odor of your own. We shall be very 
glad to offer suggestions along these lines. 


GENERAL DRUG Co. 


170 Varick St., New York City 1220 W. Madison St., Chicago, Ill. 907 Elliott St., Windsor, Ont. 


fi | 


AROMATICS < DIVISION 


UVNNNQQQQQQQQQQQ00000QQQQQUOOUOOUOOUUAAAEELEAEOOAOOOOOOOOOOOOOOOOOUOOOOOOUOOUUOU AN 


iis IMMEDIATE ATTENTION IS 
CALLED TO THIS NEW No. 17 Type A 
IMPROVED AUTOMATIC TUBE FILLING, 
CLOSING AND CRIMPING MACHINE 
for SEALING COLLAPSIBLE TUBES 


The famous COLTON CLOSURE machine has 
been greatly improved and simplified. It now 
offers you these new advantages: 
1. Motor is underneath, out of the way. 
2. Equipped with REEVES drive for speed control. 
3. New design filling head makes machine operation more 
smooth than before. 
- Start and stop push button switch. 
- ‘Two handy levers. One for starting machine proper 
One for stopping starting filling mechanism. 
All of these improvements — yet no increase in 
price. Write today for a sample tube and full 


information on this machine. 


at) 


October, 1936 


ARTHUR COLTON CO. tithcnsctican 
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e 
1@0,O00 Ibs. per momtin 









Visit our plant and convince yourself that we produce sun-bleached beeswax exclusively. 
Our facilities include 142 bleaching racks, each 150 x 5 feet, enabling us to produce 
70,000 pounds of K.K. pure beeswax per month. 


@SUN-BLEACHED AND YELLOW BEESWAX 


KOSTER KEUNENe 


SAYVILLE (LONG ISLAND) NEW YORK 


H. JELLY & CO., Inc., 412-420 N. WESTERN AVENUE, CHICAGO, ILL. 






IN THE MIDDLE WEST: WALTER 











The Grapefruit Blossom of Florida 


Blends well with Gardenia or can be used alone for a new 
note of the present vogue. $24.00 per pound. 
Sample ounce $1.50. 


WARREN E. BURNS, «x 


325 WEST HURON STREET, CHICAGO, ILL. 
11 WEST 42ND STREET, NEW YORK CITY, N.Y. 


AROMATICS AND FLAVORING PRODUCTS, FRUIT JUICES AND CONCENTRATES : CITRUS BY-PRODUCTS 














ESSENTIAL OILS, 
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fo a 
modernized packages will not sell 
( antique ) 
| FACE | 
The Modern and up-to-date POWDER: 


Face Powder employs CUsS Cie) 


“COTTRELL PROCESS’ TALC 


Sole Distributors: 


Whittaker, Clark & Daniels, Inc. 


260 West Broadway 
New York City — 


Consulting Chemist Manufacturing Chemist 


JOSEPH L. STUMMER, ssc. pro. 


CONSULTATION AND INDIVIDUAL INSTRUCTION IN THE 
MANUFACTURE OF MODERN COSMETIC PREPARATIONS 


NEW FORMULAS DEVELOPED 


Examination and supervision of raw and finished products 
Analysis of cosmetic and toilet preparations 
Chemical and microscopical examinations 
Supervision of processes of manufacture 
Research problems and investigations 


Microphotographic work 


23 East 20th Street 
Phone: ALgonquin 4-9895 New York City, N. Y., U.S. A. 
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ne DIESIGN 


IS THE MOST IMPORTANT PART OF 


The ERTEL MIXER They're Talking About 


"TRADE talk in the perfume field and among other 
cosmetic chemists is going around to the effect 
that the Ertel back geared mixer is “tops.” The rea- 
son behind this reputation lies in the scientific design 
of the Ertel Mixers. They are built to last a long, 
long time. And they are more efficient from point of 
performance, speed and economy. Ideal for mixing 
perfumes or incorporating perfumes and colors. As- 


sures a perfect mix. 


“LABEL 


NO amount of good engraving or print 
ing can overcome a poor design. To be 
eftectively designed, the label must be 
well-balanced, in harmony with the con 
tainer it graces, both for size and color, 
and at the same time emphasize the prod- 
uct mame or trade mark. . . . The design 
should be rhythmically built around the 
trade name. Then it will attract atten- 
tion and also do a real selling job. 


f »/ label ginatino th MANUFACTURERS OF Asbestos 
re com plete label from originating the Disk Filters, Neutral Asbestos Filter 

making the engraving anda doing the Sheets, Pumps, Portable Mixers, Glass 
: s ; ; Lined Tanks, Allegheny Stainless Steel 
Tanks, Jacketed Tanks, Portable Vac- 
uum Kottle Fillers, Semi-automatic 
Vacuum Bottle Fillers, Capping Equip- 
ment. 


McMELLON Bros. ; ERTE ENGINEERING 


552 Fairfield Avenue, Bridgeport, Conn. CORP. 
Dept. F., 120 E. 16th St. @ @ New York, N. Y. 


j] ”? 
all under one roof. Let us submit a 


} ry 
r your next label 


LABELS e@ Paper e@ Foil @ Metal e SEALS 


PAPER BOXES 


J. Frank 


2516 ATLANTIC AVE. 
BROOKLYN, N. Y 


OICKENS 6-8540 


BUY IN CANADA, FOR YOUR 
CANADIAN TRADE 

Plain or Lithographed Tubes, of finest 

quality. Prompt delivery assured. 

ALUMINUM SCREW CAPS 

& HAVING STICK BOXES, ETC. 


WE ALSO MOULD BAKELITE AND 
DUREZ CAPS FOR JARS AND TUBES 


COLLAPSIBLE TUBES 


& CONTAINERS, Ltd. 
TORONTO.... CANADA 


NOILONILSIA f° 
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Les PARFUMS 
de FRANCE 


The only publication edited in 
the World Center of the Floral 
production. Luxuriously edited 
and illustrated; published with 
English translation. 


Supplies all the news relating to: 


—cultivation of plants used in 
perfumery; selections, new types, 
hybrids; crop reports. . . 


—methods of obtaining natural 
perfumes, essential oils, their iso- 
lates, etc.... 


—findings of our research staffs 
in Grasse and Paris; studies of 
raw materials; new methods of 
analysis; new ways of detecting 
frauds... 


—suggestions for compounding 
floral or bouquet odors; working 
of formulae, etc... . 


Subscription rate: 100 Francs 


Les Parfums de France 


51, Avenue Victor-Emmanuel III 


PARIS (8°) 
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Quality! 


Our experience of over a third 
of a century in specializing in 
the manufacture of aromatics of 
the highest type is reflected in the 
quality of the following products. 
They have met with the accept- 
ance of the most critical users 
of perfuming materials. It 
will pay you to examine them. 


Rhodinoi H. P. 
Geraniol H. P. 
Citronellol 
Linalool Extra 


Citral C. P. 
Amy]! Salicylate 


Samples and quotations will 
be sent promptly upon request 


ture 

[so manufac 
Wea pote® \— 
or ther a 


VAN DYK & CO. 


Incorporated 1904 
Pioneer American Manufacturers of 


AROMATICS 


Executive Offices and Works: 


57 Wilkinson Ave., Jersey City, N. J. 





wtih, 


Always light in color, sweet in odor, and smooth in texture. 
Repeat orders of our Lanolin bring you the same fine quality 
that you received upon your initial requirement. 


Specify NIMCO, and put uniform quality in your product. 
A U.S.P. PRODUCT 


Write for samples on your business letterhead. 


N. |. MALMSTROM & CO. 


147 LOMBARDY STREET, BROOKLYN, N. Y. 


MODEL S: IMPROVED bo ? 


ext In Brazil— 30% 


7* BRASIL “3 
PERFUMISTA 


—is the only publication os 
devoted exclusively to the 

Toilet Goods, Perfume 

and Cosmetic Industry in 

Brazil. 


Official Organ for the 
Association of Brazilian 
Perfumers. 


The most flexible labeling machine. Easily Circulates in all South 
equipped for labeling any size bottle or American Republics. 
jar. Many exclusive mechanical features, Send for schedule of ad- 


developed by manufacturing experience vertising rates and sample 
of more than thirty-five years. copy. 


Economic Machinery Company . 
WORCESTER, MASS. Caixa Postal 2894 
Makers of complete line of automatic and : : 
semi-automatic labelers. Rio De Janeiro, Brazil 


Heavy Linen Fibre Filter Paper for Rapid Filtration 
of Large Quantities—Very Strong 
PACKED AS FOLLOWS: 
13 inch, 55 lb. Bales 20 inch, 110 lb. Bales 
15 inch, 55 lb. Bales 24 inch, 55 Ib. Bales 
18 inch, 55 Ib. Bales 26 inch, 55 lb. Bales 
32 inch, 55 lb. Bales 
Also folded—packed in cartons 
Free illustrated leaflet on request 


Svaltlietan AUGUST GIESE & SON, 121 E. 24th St., N.Y.C. Folded Paper 
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P.K. SHIPKOFF & CO. 


Kazanlik - Bulgaria 
Sole Agents for United States and Canada: 
COMPAGNIE PARENTO, Inc. 

507 Fifth Ave., New York 


(Branches in principal cities) ‘ 


\" Shipkoff’s 
Otto of Rose—Own Distillation 


is always uniform and one 


quality only ~ the BEST. 


Z£61 GaALVYOdYOONI 


ESTABLISHED 1840 


Distributing depots: New York *® London ° Paris * Grasse *® Hamburg 


Ambergris Methyl 
Synthetic Lumps Naphthyl Ketone 


A product that has met with universal ap 
proval by practically all perfumers who have of absolute purity 


experimented with it. 


Ambergris Synthetic Lumps have the unique 
property of preventing or overcoming the matic chemical found to be most 
earthy odor often present in raw materials 
used in face powders and allied products. 
Write us for information how to prefix your 
face powder to overcome the above objec- 
tionable feature and to improve the perfume 
value of your products at a slight additional 


cost. 


Product of Product of 
P. R. DREYER INC. VANILLIN FABRIK 


P.R. DREYER Inc. 


12 EAST 12" STREET - NEW YORK 


Los Angeles, Calif. New Orleans, La. St. Louis, Mo. Houston, Texas 
San Francisco, Calif. Chieago, III. Cincinnati, 0. es Moines, ta. 
Kansas City, Mo. Detroit, Mich. Baltimore, Md. Philadelphia, Pa. 
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T. L. BRAND + PURE WHITE 
Extra Quality ... U.S. P. and 100% Pure 


VER 84 YEARS OF CONTINUOUS BUSINESS 
N THE UNITE STATES—ESTABLISHED 1852 





THEODOR LEONHARD WAX CO., Inc. 
HALEDON, PATERSON, N. J. 


nq Distar Telephor done } 2-1444 


































REBUILT EQUIPMENT CLASSIFIED ADVERTISEMENTS 


The rates for advertisements in this section are as follows: 





Business Opportunities, $1.00 per line per insertion; Situ- 





ations Wanted and Help Wanted, 50c per line per insertion. 


PARTIAL LIST 


Please send check wi " municati 
1—J. L. Ferguson ‘Packomatic’” Model MG Bond Filler & with copy. Address all communications to 


Weigher, with Sealer and Conveyor. -_ > . . , . 7 
5—Day, Stokes & American single and double unit Powder THE AMERICAN PERFU MER, 9 East 38th St., New York 
Fillers. 


i—Colton #2 Rotary 16 punch Tablet Machines, motor driven, 
up to Se” dia 
2—Stokes Rotary “‘D" Tablet Machines, motor driven, up to 1”. ar 1, 1c WART?D 
$—Colton, Stokes and Mulford single punch Tablet Machines, SITUATIONS WANTED 
up to 1%” dia. 
1i—Colton +10 worm type Paste Filler. 


i—Urie Universal piston type Tube and Jar Filler > an iain — . om y ‘ ‘ ; 
2—Colton #2 combination, Tube Closers 3 Clippers, each with CREATIVE COSMETIC CHEMIST—Ph. D. Columbia University. 
clipless closure device, A.C. motors. Organic Chemistry. Phi Beta Kappa. Specializes in developing 
1—Colton +3 Tablet Stacker & Boxer. wactical, salable ideas. Thoroughly acquainted with formulation 
1—Package Machinery Co. Tablet Filler. F | : facture of all F : : ite: : 1u 4 ee 2 . 
Dry Powder Mixers, several with sifters, lab. size to 4000% and manutacture of all types of cosmetics, A real asset to your 
capacity business. Address S. W. No. 2226, The American Perfumer. 
1—Patterson double Jar Mill, 2 gals. cap. 
10—175 gal. Copper & Aluminum Jacketed Kettles. 
5—Day Pony Mixers, 8, 15 and 40 gals. capacity. CHEMIST, 38—Ph. D., Organic, Synthetic Aromatic, Thoroughly 
1—U. §S. Bottlers 22-spout Rotary Vacuum Bottle Filler, monel : ° ae wa a ae : > ee 
Stead. eel: Gamer. conversant with every phase of problems—Formulation, Presenta- 
1—Alsop Portable Vacuum Bottle Filler. tion, Packaging of Cosmetics, Toilet Preparations, Drugs, Per- 
1—U. S. Bottlers type “B’’ 2-spout Vacuum Bottle Filler fumery: their Manufacturing Lay-outs, Production Efficiency. Per- 
i—U. S. Bottlers Acme 5-spout Bottle Filler. : a ; . Seite : einai: tt ‘ 
SucEieteests “Mle” Autametic abate fectly able to assume in their entirety, duties of Director of Lab- 
S—Ermold. World and National semi-auto. Labelers oratory or Senior Chemist, as well as those of Head or Understudy 
i—Karl Kiefer “‘Kakimaco” 17” disc Filter, on stand. in Manufacturing and Production Departments of progressive or- 


1—Star 10 plate Filter, 12” dia., pump and motor 


MISCELLANEOUS—Kettles, Drug Mills, Ointment Mills, 
Pulverizers, Grinders, Sifters, Screens, Colloid Mills, Filters, 
Filter Presses, Coating Pans, Tanks, Stills, Agitators, Pumps, 
Boilers, etc. Send for complete bulletin 


ganization. Address B. O. No, 2227, The American Perfumer. 


HELP WANTED 
WHAT HAVE YOU FOR SALE? SEND US A LIST 


Consolidated Products Company, Inc. NEED executive with promotional experience to put on the market 


new patented vacuum facial massager. Wonderful opportunity. Skin 
14-15 Park Row FO] New York, N. Y. 


Charm Massager, Inc., Memphis, Tenn. 
Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. SALESMAN for a prominent line of Shampoo, Base and Shaving 
Cream in bulk. Address H. W. No. 2166, The American Perfumer. 


SHAMPOO BASES 


in cans — tubs — kegs — bbls. 


COCOANUT OIL BASE 
OLIVE OIL BASE 


BLENDED OIL BASE 
ALL COLORS 


LIQUID SHAMPOOS 


All types for the repacking trade 
Specializing in QUALITY SHAMPOOS for 18 years 


CLIFTON CHEMICAL CO.,, Inc. 


246 FRONT ST., NEW YORK CITY 
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/ HESE are only a few popular items from our varied line of standard 
and novelty bottles for perfume and toilet preparations. 


















Tear out this ad 
and indicate 
with check mark 





those items 


aT \ 
you're interested | i 
in and we'll send t 


salples Or tell 





Ni 38 I 
us your require No. 105 DOLL Perfume 
iments and we'll No. 107-—Bridge No. 223—In 1, 2 and No, 23-——In 1, 2 and 4 BOT TLE ; ee oh ‘ 

. — Favor With or } dram sizes with lram sizes, with black or withou 0X glass a 
ae BE 2 by = without box and ivory Bakelite caps r ivory caps Boxes ind cork br sn 
W rite today ° cork Loxe if want 1 f ant i t Bo 





e_eeceemerrarreenenenanemmsengeeapcenemnaeanettet ea an 
@LASS PRODUCTS CO... GLASSWARE _\IineEvAndD, NEW JERSEY 


New York: L. A. Barber, 74 S. Portland Ave., Brooklyn, N. Y Atlanta, Ga.: Warren M. Curry, 2895 Peachtree St. Chicago, Ill: E. Marx & Co.,308 Washington St 
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THE maintenance of high quality in your 


creams depends upon the uniformity of the .... he does business the CARLOVA way 
beeswax. WHB Beeswax is uniformly good, . 

which means that every pound you order is as He enjoys a nice business in cosmetics and toilet goods 
high in quality as the original sample. When at a_profit without worrying about uniform quality or pro- 
ordering, specify WHB Super-Bleached 100% duction. 

Pure White Beeswax. All he has to do is send us his containers and labels. We 


do the rest. 


WRITE FOR A FREE SAMPLE BOX 


We fill his containers and ship them at a surprisingly low 
delivered cost. He knows we furnish him with tested products, man- 


ufactured according to fine tested formulas (either our own or his 
LY aE a " BOWD x E rN 7 private ones), under the direct supervision of Mr. A. Alexander. 
He also knows that three plants (Memphis, Tenn., St. Louis, 


SY RA Cc U S E e N EW YO R K Mo., Binghamton, N. Y.) assure him of low freight rates—and that 


our large-scale purchases and production methods enable us to 


CHICAGO: Riviera Products Co., 215 W. Ohio St. offer extremely attractive prices, 

BROOKLYN: L. A. Barber, 43 S. Portland Ave PERFUMES « TOILET WATERS « ALL TYPES OF CREAMS 
DETROIT: J. L. Matthieu Sons, 239 Chalmers Ave BRILLIANTINE + NAIL POLISH * ALL TYPES OF LOTIONS 
PITTSBURGH: J. C. Ackerman, 1230 Gulf Bldg HAIR TONIC * TALCUM - ALL TYPES OF POWDERS 


CARLOVA inc. ‘users 


We are prepared to offer unusual service to perfumers who 
must have beautiful paper boxes at attractive prices. 


FINE PAPER BOXES 


. Tell us what you want and we will send samples. 


” EUGENE K. PLUMLY company 


\ N. W. Corner Juniper & Federal Sts., Philadelphia, Pa. 
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ILyY OF VALLEY 


MOST remarkable replica 





Tae) 


Lh adel 
of the lily-of-the-valley flower. | 







SUITABLE FOR 






POWDERS e 
CREAMSe 
EXTRACT e 















COLLAPSIBLE TUBES 
CORK TOPS 
SPRINKLER TOPS 
DOSE CAPS 
SHEET METAL GOODS 


ESTABLISHED 1858 











$12.00 PER POUND 























INC. 


BLENDERS OF ODORS TO THE A 
TRADE FOR MANY YEARS 






243 W. 17th St. FRUIT JAR CO. 


NEW YORK CITY 





© NEW BRUNSWICK, N. J. 





FIRST 


for equipment for 


CHRISTMAS 


Day, Stokes, and Stokes & Smith Powder Fillers. 





Pure 


Depenc > World, National, Ermold Labelers. 
: P - lable Colton and Stokes Single and Rotary Tablet Machines, in all 
Uniform MAGNESIUM — 


‘ ; Day and Gedge Gray Sifters and Mixers, 15 to 2000 Ibs. capacity. 
QUALITY Colton Automatic Tube Fillers, Nos. 3, 6, & 14. 

Straub, Raymond, Williams Hammer Mills-Mead Mills No. 1 and 

_ 2 


. > . ey me No. 2. 
STEARATE OF MAGN ESIUM Karl Kiefer, Pneumatic Scale ‘Samco Jr.,"’ U. S., Fowler Vacuum 


Light, Great Adhesiveness > hi a and Gravity Fillers. 

e ; .s — F — White. Im Colton No. 1 Suppository Press—Colton & Stokes Tube Closers 
measurable Fineness. Heavy if desired. Dusts and Clippers. 
out under the puff like the finest pollen. Made Day, Ross 2', to 40 gal. Pony Mixers—Day, Ross Invincible 
to satisfy Oe CNS SAN. Mixers. 
- — = Kettles, Disc & Gravity Filters, Drying Ovens, Stills, Conveyors, 
STEARATE OF ZING Cappers, Pfaudler and Metal Glass Tanks—all sizes. 


Odorless, Impalpable. Pure White. Water Re- 
sisting. Great Adhesiveness. Light or Heavy as 
desired. Highest standard of Purity and Uni- 


formity. ‘ 
as Each Machine Guaranteed 
e manufacture the foregoing on a large scale. Prompt i+] 
deliveries in any quantity from one barrel to a carload. F Re-conditioned Good-as-New 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans See First first”’ 


Telerhone SUnscet 6-1337-13838 


Chemical Product Co. 


53 -33rd Street, Brooklyn, N. Y. 


Send for complete lists of new and re-conditioned 
equipment. 






CLE) dicen 


First Machinery Corp. tev ton cn 


“We purchase your surplus equipment” 
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Firms that have been using the follow- 
ing products for years report complete 
satisfaction with quality and service. 
We invite your inquiry. 


@ KREMOL 
A Ny Speed LABELIT 31 ff The ideal white oil for cosmetics. 


The latest development in Label Pasting Equipment. En- 2 SHEROLATUM 


ables you to do a neater, cleaner, faster labeling job on all 4 
your containers. Saves an enormous amount of time and The improved petrolatum — all 
lost motion thereby speeding up your production with less grades. 

actual labor. Cuts your labeling costs by saving up to 62% 

of the glue and preventing spoiled and wasted labels. Com- > is} | L L 1 A N Tl N ES 
pletely eliminates the mess and incompetence that goes Se 

with any other method of hand labeling. Exceptionally easy Wide range of colors and perfumes. 


to disassemble for cleaning—absolutely noiseless. Send for 
Bulletin No. 346 describing Many Other Exciusive Features. 7 M EDIC 0 L 
FREE TRIAL Liquid Petrolatum, U.S.P. — all 
































grades. 
We also manufacture Mixers, Filters, Tanks, Also, Cleansing Cream Bases, Cere- 
Fillers, Cappers, etc. sines, Bath Oils and Soapless Oil 
Shampoos. 





ALSO ENGINEERING CORP. SHE RWOQD 


17 W. 60th St. New York, N. Y. PETROLEUM COM PANY, INC. 
BUSH TERMINAL BROOKLYN, N. Y. 


Refinery— Warren, Pa. Stocks carried in principal cities 


ALITWND ODNIAMWANN ‘378V0N3d30 40 
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PRIVATE LABEL> 
COSMETICS 


Solo Laboratories as usual are 
up to date with modern sci- 
ence. Now that Vitamin F is 
scientifically recognized, you 
may be among the first ones to 
have Vitamin F Creams and 
Lotions . . . packaged or in 
bulk. Vitamin F in cosmetics is 
now endorsed by leading skin 
specialists and beauty editors 
and is becoming more popular 
day by day. 


SAVE TIME! 


The convenience of this new- 












est Loop hostelry to every- 
thing in down-town Chicago 
saves you minutes and 
effort. An ultra-modern hotel 
equipped with services offer Ask for sample 
ing you the ultimate in excel- 


lent living. 


Write for booklet. 


Solo Laboratories produce 
every type of quality cosmetic. 





food fa 
== $OLO LABORATORIES, INC. — 
memes 341 W. Austin Ave. Chicago, Illinois 
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Come “Jo The Gast With Us! 


SEE 


-ORIENTONE— 


FIXATIVE — TONER — BASE FOR ORIENTAL 


@ Makes your odor definitely ORIENTAL. 
@ For use in all products, especially powders and extracts. 


@ Orientals with ORIENTONE are not ‘‘old-fashioned.”’ 


$15.00 per pound ORIENTONE is the eighth in our series of Toners 
$1.10 trial ounces and Fixatives. Each one deserves your attention and 


Samples on request has a very definite and important use in your laboratory. 


CHARL SCHBECK CO- INC « 


119 WEST 19th STREET 


utinvas eee NEW YORK , 5 § 
Century of Errience” fed) NBA Wak? 8 
alow, LA OO SDL FPSO) Cie Bs 2 EO OEE Wn BwO|e 3 OO Hee 


tie ieas hae 
and filtered 


= BEESWAX 


, 





THE finest beeswax. 
bleached to snowy whiteness and 
100% pure. The ideal base for 
really fine creams. Samples and 


quotations on request. 


K-A-BROMUND ©. 


Bleachers and Refiners of Beeswax 


258 BROADWAY NEW YORK CITY 


Distributors 


FRANK B. TRACY, 201 N. Wells Bldg., Chicago, II. 
Cc. L. IORNS, 619 Clark Ave., St. Louis, Mo. 
R. PELTZ CO., 112 S. 16th St., Phila., Pa. 


Beeswax Bleacheries and Refineries in Morris County, N. J. 


SNOW FLAK 


— 
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